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‘Exchequer pays 
for ads’ claim 
criticised 


As an example of parlia- 
mentary misconception, Lt.-Col. 
Lipton’s claim that “half the 
vast expenditure on advertising is 
in effect paid by the Exchequer 
in the form of tax rebate,” 
surely deserves a very high 
rating. 

His statement is based on the 
view, so prevalent among present- 
day politicians, that the whole 
of the profit made by any indus- 
trial or trading concern belongs 
by semi-divine right to the Ex- 
chequer. 

1 marvel that no spokesman 
for advertising could be found in 
the House on this occasion to 
point out firmly to Lt.-Col Lip- 
ton that not merely half, but the 
whole cost of advertising, is 
paid for solely by the advertiser, 
and that the Exchequer makes 
absolutely no contribution what- 
ever, 

No one is in business to make 
money for the Exchequer; the 
fact that the Exchequer confis- 
cates most of the profits made in 
business is one of the more flag- 
rant bureaucratic abuses of our 
time. 


Sir, 


E. P. Towers, 
Publicity Manager. 
Fords (Finsbury) Ltd., 
Kempston, Beds. 


Safeguards of a 


‘registered’ ad 


Sir, -l 
ranks of 
corres 
enough to believe that your critic 


hesitate to join the 
the anti-Copytaster 
yndents, as | am tolerant 


is entitled to his opinions. | am 
writing, however, not to offer a 
difference of opinion, but to 


To The Editor .. 


point out what appears to be an 
error of fact. 

Writing about the ubiquity of 
the words “registered trade 
mark” in many advertisements, 
Copytaster asserts that this prac 
tice 18 an unnecessary nuisance 
prompted by “some cautious 
lawyer.” Having long been 
annoyed by this very nuisance in 
my own company’s advertising, 
I grasped at this vision of un- 
cluttered name blocks offered by 
your correspondent. 

However, before rushing at 
hundreds of Twinlock logotypes 
with an engraving tool, | checked 
with our own “cautious lawyer” 
or to be precise our trade mark 
agents, who promptly stated that, 
“the author of the article is 
gravely in error when he suggests 
it is unnecessary to use the words 
‘registered trade mark’ or the 
abbreviation ‘regd.” where 
applicable in advertising.” 

They go on to explain that the 
use of these words or the 
abbreviation not only acts as a 
deterrent so far as possible where 
imitators are concerned but also 
avoids any possibility of a would- 
be imitator pleading ignorance 
of the registration rights 

Joun TaTHaM. 
Advertising Manager, 
Percy Jones (Twinlock) Ltd., 
London, WC2. 


Border-line copy 


Sir,—-Messages which disappear 
from flat films when shown on 
curved § screens (ADVERTISER'S 
Weekxty, December 9) is an 
interesting problem. But this is 
not the only medium in which 
“copy” too close to the borders 
hag to be watched. Several tube 
cards I have seen have had an 
important line almost obliterated 
by the framework of the advertise- 
ment holder. This is something 
which should be watched very 
closely. 

JOHN JAMES. 
London, WI. 


Twenty-five 
December, 1929 


Several co-operative sales 
organisations were being formed to 
boost the sales of British goods. 

* 7 a 

Advertisements on the front-page 
of the Yorkshire Observer were 
replaced by editorial. 

« * 


* 

The Arthur S. Dixon Lid. agency 

was founded. 
* . . 

Sir Patrick Gower was appointed 

to take control of the publicity 


Walkers 


(showcards) 


MANCHESTER 


Good start for 


commercial TV 


Sin,—-Surely there is a traitor 
in the BBC camp. The last two 
Sunday night TV plays seem 
especially calculated to make 
viewers wish with all their hearts 
that commercial TV had already 
arrived 

Last Sunday night saw the 
screening of “1984"—a play that 
shocked and depressed my family 
and drove the people from next 
door, who had come to watch, 
back to their radio sets. The 
previous Sunday “Young Renny” 
brought forth cries of indignation 
and thousands of phone calls of 
protest to newspapers and the 
BBC. At a time when com- 
mercial TV is about to make its 
debut and competition is sure to 
be fierce we must thank the BBC 
for producing programmes that 
make every owner of a TV set 
wish for an alternative station to 
switch to, 

A. RuDDUCK. 
Clapham Common, SW. 


Serving the 


consumer 


Sir, Though I do not call 
myself one of the “more articu- 
late members” of the advertising 
world, I should like to make one 
or two points in reply to the per 
functory propaganda issued by 
the council of the National Asso- 
ciation of Outfitters. 

Consumers are important 
people The council, however, 
does not appear to think so. It 
appears that its aim is to offer 
the consumer the minimum ser- 
vice possible. The fact that Joe 
Smith is abie to sell X collars is 
no logical reason against John 
Black selling them. If the cus- 
tomer can obtain the same goods 
at several different shops, he will 


years ago 


department of the 
servative Office. 
* 


Central Con- 
* 7 

A new “Drink More Milk" cam- 
paign was under discussion. 

a * 

Claimed to be Britain's biggest 
evening newspaper the Newcastk 
Evening Chronicle published a 24- 
page tssuc 

* * 

A “progressive young advertising 
manager to a large national adver- 
user’ advertised for a job with an 
agency at a salary of £225. 
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go, one presumes, to the retailer 
who is the most convenient and 
to the one that offers him the 
best service. This I cannot see, 
in any way, to be a bad thing. 

Some manufacturers have over 
a period of years, through main- 
taining a_ high’ standard = of 
quality and with the help of 
advertising made their name a 
guarantee. Assuming that the 
retailer aims to give satisfaction 
to his customer, this guarantee 
is as important to him as to his 
customers. It is a great benefit 
to him to be able to share with 
his customers, confidence in a 
product he sells. 


Lastly may I attempt to point 
out that national advertising is 
constantly creating a demand for 
the goods he sells and I find it 
difficult to believe that a retailer 
cares very much what brand of 
shirts sell best, providing he can 
obtain that brand. Advertising 
sells and therefore is helping him 
in his job. 

B. J. KING. 
Egham, Surrey. 


London’s publicity 
Sir,—-Referring to John Cris- 
ford’s letter (ADVERTISER'S 
Weekty, December 9), I have 
pleasure in giving him the assur- 
ance that he seeks, in so far as the 
Publicity Club of London is con- 
cerned. 
SYLVIA WEINBERG 
Chairman, 
Publicity Club of London 
(John Crisford asked for assur- 
ance that the winning entry in the 
Publicity Club of London's con- 
test for schemes to publicise 
London had not been pigeon- 
holed.) 


‘ . . 
Christmas special 
This week the Exmouth 

produces the third of 
page Christmas issues The issues 
have carried the heaviest adver- 
tising in the paper's history 


Journal 
special 20 


CENtral 4965/6/7 
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Suggest a need 


Clinch a sale 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BRITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION 
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Greetings to all Friends this 


Christmastide and Every Good 
Wish for Prosperity in 1955 from 
The Amalgamated Press Ltd. 


A. W. BURNETT, Advertisement Director 
THE FLEETWAY HOUSE, LONDON, E.C.4 
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Coca-Cola for 
Erwin Wasey 


Erwin Wasey & Co., Ltd., 
are taking over the Coca- 
Cola account on January 1. 
Territory to be covered com- 
prises Great Britain and 
Northern Ireland, Eire and the 
Channel Isles, forming part of 
the total European operation 
of the Coca-Cola Export 
Corporation. 

This company, selling in 86 
countries outside the USA, is 

an offshoot of the Coca-Cola 
Company of America. 


Confidence in 


commercial TV 


Sir Charles Colston has 
resigned from the Independent 
Television Authority “for 
personal reasons.” The Post 
Office have stated that his suc- 
cessor will be named shortly. In 
his letter of resignation to the 
Postmaster-General, Sir Charles 
said “I look forward with con- 
fidence to commercial television 
becoming a great success.” 


104-PAGE ISSUE 


This 104 - page Christmas 
Number of ADVERTISER'S 
WEEKLY includes a condensa- 
tion of the week’s news as well 
as all the traditional fun and 


games. 
The Christmas fare begins on 
page 707. 
There is news on pages 704, 
705, 792, 793, 794 and 796. 
NEXT WEEK’S ISSUE WILL 
BE PUBLISHED A _ DAY 
EARLY — ON WEDNESDAY 


INSTEAD OF THURSDAY. 


Hulton claim Lanes 


sales drive success 


Hulton Press Ltd. report “large 
sales increases” as a result of the 
drive to promote the special 
Lancashire edition of Picture Post 
which began four weeks ago. 


Odhams buy 
Australian 


interests 


Odhams Press Ltd. have com- 
pleted negotiations to acquire 
from Associated Newspapers 
Lid., of Sydney, a controlling 
interest in Sungravure Ltd. 

In a joint statement making this 
announcement, A. C. Duncan, 
chairman of Odhams Press Ltd., 
and Sir John Butters, the chair- 
man of Associated Newspapers 
Ltd., also announced that the 
following eight Australian peri- 
odicals now owned by Associated 
Newspapers Ltd, will be taken 
over by Sungravure Ltd.: Pix, 
Woman, Sporting Life, People, 
World's News, Radio and Hob- 
bies, Pocket Book Weekly and 
Favorite. 


Plant expansion 


An expansion of the Sun- 
gravure plant at Rosebery, 
Sydney, which will make it one 
of the most modern and extensive 
printing plants in Australia— 
where the Mirror group also has 
wide interests—is planned. 

Of the weeklies which Odhams 
will control, Woman is reported 
to have a circulation in excess of 
315,000, Pix 260,000, World's 
News 40,000 and Pocket Book 
Weekly 30,000. People, a fort- 
nightly, has a circulation of over 
195,000. Sporting Life and Radio 
and Hobbies, both monthlies, are 
believed to sell upwards of 85,000 
and 30,000 copies respectively. 


The Lord Mayor of London, 
welcomed to the Fleet Street 
club's president, Lord Mackintosh, 


Ald. H. W. 
Column Club Christmas lunch by the 


Chairman Andrew Milne looks on, 


Seymour Howard (right), is 


Lord Mayor at ‘happiest, biggest, 


noisiest Christmas party’ 


Six trumpeters of Her Majesty's Royal Horse Guards (The Blues) 
heralded the arrival of the Lord Mayor of London, Ald. H. W. 
Seymour Howard, and Lord Mackintosh, president, at the traditional 


Christmas festivities of 


the Fleet 


Street Column Club at the 


Connaught Rooms yesterday (Wednesday). 


In the words of Lord 
Mackintosh it was 
happiest, biggest and  noisiest 
Christmas party of the year.” 

Nearly 800 filled the Grand 
Hall, guarded for the occasion by 
four imposing Beefeaters. 

During the meal the traditional 
barons of beef were ushered into 
the hall by the famous Alsatian 
Revellers singing carols. 

Later, the lights were dimmed 
as a flaming pudding was borne 
in on a silver dish. 

Hundreds of balloons cascaded 
down on the revellers 


“the jolliest, 


Guests were introduced by the 
club chairman, Andrew Milne. 
They were toasted by Lord 
Mackintosh. The Lord Mayor 
responded. A toast to the club 
was proposed by Frank Owen. 

A Christmas message was 
spoken by the Rev, Cyril 
Armitage, chaplain to the club. 

Gwen Palmer made an appeal 
for the Bart's Christmas 
Children’s Party Fund. 

Ted Ray and David Nixon 
entertained. 

The menu was designed and 
produced by C. & E. Layton Ltd. 


Christmas Greetings from rh 
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LINTAS CHAIRMAN TO RESIGN 


Robert H. Siddons is resigning as chairman of Lintas, Ltd. 


1955. 


This toilows his appointment as a member of the overseas 
committee of Unilever, Lid., with effect from January i, 


Mr. Siddons, who is 47, has been chairman of Lintas, Ltd , 
for five years. 

D. J. Gohn) Mann, currently advertising director of 
Hudson & Knight, Ltd., will take over from Mr. Siddons as 
chairman of Lintas, Ltd. 

Mr. Mann joined Unilever in 1933. After the war he wa 
for two and a half years advertising director of J. & E 
Atkinson, Lid., and this was followed by an appointment as 
advertising director of Lever Sales, Ltd.—now Lever 
Brothers, Ltd. 


In 1949 he succeeded Mr. Siddons as marketing officer of 


the Unilever West European group in Rotterdam, and a year 


BR, H. Siddons 


ago he returned to take up his present appointment at Hud- 


son & Knight, Ltd. 


Harold Stansbury 
of JWT dies 


Harold Stansbury, a director of 
the J. Walter Thompson Co., Ltd., 
died on Tuesday following a 
serous operation in Guys Hos- 
pitul. Mr. Stansbury, an Ameri- 
can, went to Chicago University. 
He joined 
JI Ww T in 
London in 
1921, where 
he has been 
ever since ex- 
cept for an 
absence of 
five years in 
the USA 
from 1930 to 
1935. He was 
appointed a 
director of 
JWT in London in 1947, when 
he took over control of the copy 
and planning department. 

The funeral will take place at 
Golders Green Crematorium at 
3 p.m. to-morrow (Friday). As a 
mark of respect, the JWT office 
will be closed from the time of 
the funeral for the rest of the day. 


Colleague's tribute 


A colleague at JWT has written 
the following appreciation of 
Harold Stansbury : 

Throughout his career at JWT, 
Harold Stansbury has been a key 
planner and writer, and he has 
played a major part in the plan- 
ning of JWT campaigns. He was, 
above all, a great teacher. His 
philosophy of advertising was 
based on his profound belief that 
the purpose of an advertisement 
was first, last, and all the time to 
sell the client’s goods, and he 
never allowed anyone he worked 
with in the office to forget this. 
His listeners have always heard 
the wisdom of one of the most 
experienced, able and courageous 
men in the modern advertising 
world, 


Back from Bermuda 


Location Sound Facilities Lid. 
report that one of their crews 
have just returned from Bermuda, 
where they were working on a series 
of half-hour shows for commercial 
TV in USA, 
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4 
The Editor, the Advertisement Director, 
Y and the staff of “Advertiser's Weekly” 
j wish all their readers and advertisers a 
Merry Christmas, and happiness and 
prosperity in the New Year 
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Newsprint supply 
still inadequate 
says ‘Express’ 


New records for advertisement 
revenue have been achieved by 
Beaverbrook Newspapers during 
the year ended June 30, 1954, the 
annual report reveals. E. J. 
Robertson, chairman, _ states: 
“Newsprint supplies are still quite 
inadequate to meet advertisers’ 
requirements, but the increased 
imports now authorised by the 
government promise a consider- 
able improvement in 1955.” 

The accounts show that the 
net advertising revenue was 
£6,116,331 (as compared with 
£5,341,481). Income from sales 
and other publications was 
£7,937,500 (£7,992,445), 

Expenditure figures show that 
£998,081 went on commission to 
advertising agents; £459,004 on 
promotion and publicity, and 
£4,007,399 on discounts to news- 
agents. 

Bound in semi-stiff varnished 
cover, with a picture of the 
Express building on the front, the 
report carries a colour portrait 
and a message from Lord Beaver- 
brook, many colour charts and 
illustrations, and facts about the 
newspaper's sales and readership. 


CLUB NEWS 


of the Christmas period has been 
carried over to next week's issue 
of ADVERTISER'S WEEKLY owing 
to pressure of space. 


D. J. Mann. 
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Among nearly 250 advertisers and 
agents at a May Fair Hotel party 
given by the advertisement managers 
of “The Field" and “Golf Iilus- 
trated” were (1. to r.): Martin Pick 
(Guinness), E. Marshall Hardy 
(Sandeman), and G. Wild (Benzole). 


Films for television 


Empire Film Productions have 
completed arrangements for the 
production of films for com- 
mercial TV at a_ re-equipped 
studio in Great Newport Street. 
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Theatre for 
programme 
contractor 


The Granville Theatre, 
Waltham Green, has been 
acquired by Associated Re- 
diffusion Ltd., one of the four 
commercial television pro- 
gramme contractors. It will 


be used for 
-~ staging shows for 


City tightens 


sign laws 


Two categories of advertise- 
ments are to be prohibited in 
some 14,890 areas of “special 
control” in Leeds. These areas 
are mainly on the outskirts of the 
city, but there also include dis- 
tricts nearer the centre, among 
them Woodhouse Moor, Kirkstall 
Abbey, and the vicinity of the 
University. 

Advertisements which can no 
longer be displayed in the con- 
trolled areas are those on the face 
of a building exceeding one- 
twelfth of the overall area up to 
a height of 12 ft. from the ground 
level, and commercial advertise- 
ments not related to the premises 
on which they are displayed. 

It was stated at a meeting of 
the Leeds Town Planning and 
Improvements Committee that 
notices demanding the removal 
of some existing advertisements 
will be sent out shortly. 


1955 sewing week 


Sewing Week next year will 
begin on March 5. “Sew, Save 
and be Smart” will again be the 
slogan. 

The following manufacturers 
will be sponsoring the promo- 
tion:—the Blackmore Fashion 
Co., Ltd., the Butterick Publish- 
ing Co., Ltd., Cepea Fabrics Ltd., 
J. & P. Coats Ltd., John Dew- 
hurst & Sons, Ltd., F. W. Grafton 
& Co., Ltd., William Hollins & 
Co., Ltd., Lacrinoid Products 
Ltd., Lightning Fasteners Ltd., 
Henry Milward & Sons, Newey 
Brothers, Olney Amsden & Sons, 
Ltd., Edmund Potter & Co., Ltd., 
Sewing Silks Ltd., Simplicity 
Patterns Ltd., Singer Sewing 
Machine Co., Ltd., Vogue Pattern 
Service. 


Leon Goodman and director F. N. Anderson (third and second from right 

respectively) with the London and provincial representatives of Leon Good- 

man Displays Ltd. at their annual sales conference at the Russell Hotel. 
E. Freeman-Keel (extreme right) was in the chair. 
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Lee and Nightingale (Advertising) 


Lid., Liverpool, gave a reception 
and cocktail party last week to 
mark the firm's centenary. Two 
hundred people attended the func- 
tion, including clients, High Court 
Judges and press people. Pictured 
receiving the guests are (left to 
right) L. A. Lomax (director and 
secretary), Mrs. L. A. Lomax 
(director) and Mrs. A. K. N. Lee 
(chairman). 


Judges for sign 
design contest 


Judges for the first illuminated 
sign design competition to 
held in this country, and spon- 
sored by the Electrical Sign 
Manufacturers’ Association will 
be Sir Hugh Casson, Misha 
Black, who has been nominated 
by the Council of Industrial 
Design, E. H. Doubleday, presi- 
dent of the town planning insti- 
tute and county planning officer 
for Hertfordshire, Norman 
Moore, president of the Advertis- 
ing Association, and J. H. G. 
Pearce, chairman of the Electrical 
Sign Manufacturers’ Association. 

ESMA have forecast a large 
entry. Over 1,000 copies of the 
rules and entry form, and some 
400 copies of the perspective 
drawing and site plan have been 
sent out. Closing date is January 
31, 1955. 


Press women meet 

The first annual general meeting 
of Women Journalists Estates Lid. 
will be held next Monday at the 
Women's Press Club in Carey 
Street, London, W.C.2, at 6.30 p.m. 


Luxembourg 
figure best 
since 1945 


their English transmissions now 
command a bigger audience in 
Britain and Ireland than at any 
period since the war. 

The first winter survey of the 
station’s audience conducted be- 
tween November 15 and 21 by 
Social Surveys, Ltd. (the Gallup 
Poll) shows an increase in listen- 
ership of 3.7 per cent. 


Sunday best 

Daily average adult (16 and 
over) audience is given as 
8,920,000. Highest listening day 
is Sunday with 11,920,000. Of 
the weekdays Wednesday draws 
9,200,000. Lowest day is Satur- 
day with 7,280,000. Figures for 
the other days are Monday, 
8,960,000 ; Tuesday, 7,880,000 ; 
Thursday, 8,760,000 ; and Friday, 
8,560,000. 

Radio Luxembourg’s previous 
best-ever figure was recorded last 
February when the daily average 
was 7,450,000. Highest daily 
figure was then 11,100,000. 


Top programme of the week is 
“Take Your Pick,” the Beecham 
Group show with 7,200,000 on 
Sunday. Top rating show on 
weekdays is Pye Ltd.'s “People 
Are Funny” with 4,560,000. 


Larger premises 


are celebrated 


Removal from their old ware- 
houses in Arundel Street, Shef- 
field, to larger premises at 156 
Eyre Street, was celebrated by 
Spicers Ltd., paper makers and 
merchants, by an official opening 
and party on the evenings of 
December 8 and 9. Among those 
present to receive the guesis were 
James Spicer, managing director ; 
C. Goody and A. Duckworth, 
directors ; N. J. Arnold, Sheffield 
manager ; and W. PF. Wood, Leeds 
manager. 


DISTRIBUTORS’ 


ANNUAL PARTY 


director o 


Lid.; _E. 


ill, managin 


of S.C. P. 


eacoc 


oy 
B. Lan ford. 
Mrs. Brunning, haitnan: 


S. C, Peacock Ltd.; G. Elms, a director 
A. J. Jenkins, sales promotion manager of 


Crosfields (C. W. G.) Lid.; and C. I. Williams, assoriate director of 
8S. C,. Peacock Ltd. 
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may be made available. 


television. 


Commercial Television Yearbook 


Work is now in progress on the first edition 
mercial Television Directory and Yearbook.” To be published 
by Business Publications Ltd, on September 1 next year, the 
book will be a complete guide to the new industry of commercial 
television—its facilities, the people engaged in it, and all plant, 
equipment and services necessary to its functioning. 

The rate structure will be given for national and local adver- 
tising, and of any grouping of areas and/or time periods that 


“The Commercial Television Directory and Yearbook” will 
serve advertisers, advertising agencies and all those engaged in 
the preparation, production and presentation of commercial 


of the “Com- 


George A. Coo 

ment 

Rowntree advertisement to Leonard 
Garland. 


r (right) advertise- 
controller, presents the 


Ad game to use 
‘unique’ spread 


Next week's issue of Picture 
Post will carry what is described 
as a “unique” double-page spread 
advertisement. It is a four-colour 
advertisement for Rowntree’s fruit 
gums, and features a game. 

It is claimed to be the first time 
that a national magazine has been 
used for an advertisement which 
introduces a game. he ad.,, 
which is in four colours, uses a 
completely black background 
covering the entire spread. It is 
bled-off on three sides, the fourth 
being used for copy. 

The spread was created by S.T. 
Garland Advertising Service Ltd. 


AA COMMITTEE 


Members of the social sub- 
committee of the Advertising 
Association's conference com- 


mittee next year are: Miss Sybil 
Mawdesley (chairman), Miss 
K. M. Murphy, Miss Anne 
Newton, Mrs. P. M. Spencer- 
Phillips, Miss G. G. Thomas, 
and Miss V. A. B. Wright. 


for 


Butter 


> 
Joint scheme 

Hovis Ltd. and the 
Information Council are to run 
a joint publicity scheme on the 
theme “Hovis deserves butter” 
and “Butter deserves Hovis,” A 
series of bus sides are to be used 
in London. They will be placed 
by A. W. Newton Ltd. 

On behalf of the Butter 
Information Council, Saward, 
Baker and Co. Ltd., are produc- 
‘ng showcards and menus for 
milk bars and restaurants incor- 
porating such slogans as “Our 


CPV join ‘free 
enterprise’ 
agencies 


Colman, Prentis and Varley, 
Lid. have been appointed addi 
tional agents to the “free ente: 
prise” campaign. F. C. Pritchard, 
Wood and Partners, Lid. and 
C. R. Casson, Ltd. are the exist- 
ing agents for this promotion, 
which is sponsored by the Insti 
tute of Directors. 

Next month the emphasis of 
the campaign will be changed 
from press to posters. A number 
of 48 and 60-sheet posters will 
be used in London and the pro- 
vinces. The campaign will be 
re through Poster Services 
td. 


An appeal is being made by 
the Institute of Directors to 
members to subscribe for a 
campaign, which will cost at 
least £120,000. Michael Romain 
is publicity adviser. 

Production costs 

put prices up 

Two national trade journals are 
to raise their prices next month 
because of production § costs. 
They are Printing World (for- 
merly the British and Colonial 
Printer) and the Electrotypers and 
Stereotypers Journal, both pub 
lished by Stonhill & Gillis Lid., 
329 High Holborn, London, 
W.C.1. 

Printing World, a weekly, is to 
increase its price from 6d. to 9d. 
with its issue of January 5, and 
the Electrotypers and Stereotypers 
Journal, a monthly, formerly 44., 
will sell at 6d. 

“Heavy increases in production 
costs” are blamed by the pub- 
lishers for the increases, 


Hovis and butter 


sandwiches 
butter,” 

Selected oyster bar§ and res- 
taurants in London are to be 
presented with paintings’ of thei 
establishments. The first was 
presented last week to Overtons 
of Victoria. The caption to the 
painting stated: “Since 1872 
Overtons has been known as a 
place to find English food at its 
best. Hovis and butter is served 
to make your enjoyment “om- 
plete.” 


are made with 


a = ee F 
. P ; we 
: ; : + 
© : oa be 
\ : ‘ al 
4 , a 
* ~ ‘. 7 
ie : ad ; =“\ “ |} - 
z Se Pd $ ? Radio Luxembourg claim that an 
a i) : ah 
» Ses « a. 
7 ah s G 
OO \ELr & . 
iy a ay - 
~N Bae kp , 
‘o 
. a 
a 
3 ¢ ‘ 7 
a ay 7: ' 
z g ¥ - 
i aa : = 
Pe . Py "4 
ae ae ‘ 
} ee 8 
He 
| es 
| ae 
ae ana ; 
ro i 
Po + 
' Ae 
Be { 
i] ee eT) 5 
eeened fe 
—_ ; ; \ ~ ‘3 
= @ R > | i be} ‘ . 7 
ks gs 7 : ~* . ‘ a, 
ee +2 - ee a * 
4 bet: ei Ca we ” i, oe 
t : & > on ae A ‘ iat ener a \ i mt ‘ . 
i The annual party of Circular Distributors Lid “ie 
Hotel last week. Amongst those present were (le ; 
a director; C, Brunning, managing director, an is 
¥ R. 1: “g 
: ees Se ; 
% : 
~ a eo noi or ie URS is ll | el” oc} . 2 =e" y ial . Bie 


ADVERTISER'S 


WEEKLY 706 DecemBer 16, 1954 


Talal al aa ae 
> o | 


a Qnars is, 


Vocus and Saturn too, 
Wed even come from (anar plains, 


. to wiih this wish foyou.... 

Jolly, happy, 
Christmas 

ay @ Spacous 


New Blea... 
from R-H Penney, Advertisement Director and other Lunar VY 


Advertisement Department 
- A NORTHCLIFFE NEWSPAPERS GROUP LIMITED. 


163, QUEEN VICTORIA STREET , LONDON, E.©.4.' Phone: CENTRAL 6000. 
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Giteray 


- 


Junior 


Weekly 


The Organ of Teenage Advertising 


THURSDAY, DECEMBER 16, 1954 


GOLF CADDIES’ 


ADVERTISING 
No account filching for 10 days 


WV ORK in advertising came to 2 standetill this week when 
boy caddies at all of the leading golf clubs around 


London went on strike. 


They are demanding lighter irons, power assisted push- 
bikes to take them from one hole to another, and more free 


gin at the 19th. 


Main trouble spots are Honey- 
dale, Lay’em and Royal Windsor 
Soup G.C.’s, where there have 
been several nasty scenes. Several 
caddies have been seen cutting up 
in the rough, while others have 
been building barricades of sand 
castles in the bunkers. 


Meanwhile the business of 
advertising has come to a halt. 
Some agency directors have even 
been seen in their offices. No 
accounts have changed hands for 
the last 10 days and several 
agency men have had to employ 
visualisers to think ap ideas for 
their expenses sheets. 

Rivals’ plot? 

Ted Swipe’em (who will be 
remembered for his hooking of 
the Wave Shampoo account after 
holing in one in 1946) told JUNIOR 
Weex.ty: “They must think we 
are green. We always treat our 
caddies in the fairway. My eagle 
eye suspects a drive by the dart 
fraternity of W. S. Pulfords to try 
and bunker the old-timers of the 


Big new account 


for Peahen 


A nation-wide or - to 
launch a new type of air-rifle 
pellet with an explosive head is 
scheduled to start this week. 
Hard-hitting advertisements will 
tell children that the new pellet 
is “guaranteed to blow a large 
hole in the strongest fence—or 
the cat next door.” 


A series of filmlets at child- 
ren’s cinema showings will 
demonstrate the power of this 
new toy by showing a small boy 
smashing three windows and a 
glasshouse with a single shot. 


Agents are S. C. Peahen Ltd. 


golf world. But we are all tee’d 
up to meet the challenge.” 
Junior WeeKLY understands 
that an emergency meeting of the 
Advertising Association will be 
called next week when represen- 
tatives of both sides will be 
present. A report on the meeting 
is expected to be issued in time 
for our next Christmas issue. 


STRIKE HALTS 
- Wopping spaces 


next yeer 


Our Junior roving reporter 
cables from an exclusive beer 
joint in Soho: 

mony wil bee allacated 


_ this yeer buy nashnal advertizers 


hoo are fasing increesing com- 
petision. 


Wopping spaces are to be 
tayken in dailly noospapers 
inclooding 11-inch tripels and hart 
pages. Copyriters are werking 
verry hard and contact men are 
kooking up biger and beter 
x-pence sheets. 

Agency eggheadatives say they 
are very pleezed at the big bizu- 
ness because every penny in the 
till means another nale in the 
coughin of thoze who atak 
advertizing. 


Advertising grinds to a standstill. These ad men bunkered at the \3ih hole 


at the Roy 


Windsor Soup GC are only a few of the many left high 


and dry by the strike. 


Pin-ups pull 
on Popple 
packets 


Latest Helltown readership sur- 
vey reveals that 774 per cent 
of subscribers to their journals 
Sea-gull, Biffed and Whirl read 
no other publication except for 
the weekly True Graveyard 
Stories and Burke's Peerage. 

Sixty per cent eat Popple cereal 
for breakfast (mainly for the 
pin-ups on the packet), 494 per 
cent wash their necks twice a 
week with a nationally adver- 
tised high-quality carbolic soap 
(weather permitting), and .0001 

cent can spell the word 
“penultimate” (this was a hor. 
rible freckle-faced brat of 11 
who said he only read the three 
journals in order “to assess the 
reading matter of my fellow 
contemporaries”), 


Top and tail 


Ninety per cent of adult readers 
were found to wear top hats 
and brown button boots on 
Thursdays. 

The survey also reveals that the 
majority of readers have more 
than one penny a week pocket 
money and the minority have 
below one penny a_ week 
pocket money. 

Fifty-five per cent own caterpults, 
and 294 per cent are not averse 
to a game of strip black jack 
or roulette, 


NEWS FLASH! 


Commercial TV network plan- 
ning special transmission of 
“1984” with the sub-title : “ Ah, 
well—it had to happen.” 
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OUR festive greetings now, to one and all 
We send in merry mood, and call 

Upon the Muse, this Christmas time 

To speed our wishes in a gladsome rhyme. 


M AY Fleet Street's revels gaily cheer 
Lords Kemsley, Camrose, Rothermere 
And naught the festive spirit jar 

For A. C. Duncan and Emsley Carr. 

Let circus time start with a swing 

For the ‘Mirror’, the ‘Pic.’ and Cecil King 
While the Press Council jumps through a hoop 
Held by Hugh Cudlipp and John Coope, 
And the ‘Junior’, according to Philip Zec 
Continues to prosper—or by heck! 

And, at such Times, our warmest hope 

A Merry Christmas for George Pope 

For all at Odhams, in Long Acre 

And all who work for Saward Baker 
Deserve to have their stockings full 

With special surveys from Teddy Hull. 
May advertisers next year greet 

Harris Kamlish with ‘Please repeat’ 

And carollers save their jolliest tunes 

For Stuart Mander and all at Newnes. 

A bottle of the driest sherry 

For Michael, and for Lionel Berry, 

While Leslie Needham, in directorial chair 
Finds the space barometer set fair. 

For E. J. Robertson, boss of the ‘Express’ 
Newsprint, please, Santa—or we guess 

Pat Bishop will hear a little ditty 

Hardly in praise of the Rationing Committee. 


: f ELIEVE us there is nothing feeble 
‘i thtagg, de®, i About our wishes for Joe Beable. 
. And they are equally thorough 
For G. L. McLellan, of 'Boro. 
May A. E. Aylward and George Mills 
Find Santa in a mood that fills 
Their stockings, and through normal channels 
Garden sites and Hellberg panels. 


N extra helping of Christmas pud 

For Norman Moore and Sinclair Wood 
Critics will face some salvoes hard 
From ammunition collected in Bell Yard, 
When Everett Jones and Leslie Room 
Signal its time for a PR boom 
And lan Harvey and John Rodgers 
Lambast the Parliamentary codgers 
Who jeer at the job of advertising 
And reveal an ignorance surprising. 
Doyen of America’s ad men here 
For Mike Masius a special cheer. 
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May Cliffard Bloxham 
Find bright ideas are still as hotly 
Sought by clients. Presents stunning 
For Carl, and brother Eugene Brunning. 
The strongest links of friendship forge 
For Stan Bunting of E. Walter George 
Hugh Appleton and Goddard Watts 
Jesse—and all the other Scotts. 


OME join us in a merry glee 

For Arthur Newton and Edward Smee 
And haste to lay another cover 
For Andrew Miine and Cliffe Glover 
While bells across the golf course chime 
For Archie Mclsaac (Got it right this time!) 
May Doc Gibbons and Pat Auld be spared 
To lead the teams which once more shared 
At Hurlingham a sticky wicket 
When Two Freds Day provided cricket 
And how? A cool four thou for NABS 
Is just the ticket. 


At Christmas cards in patriotic key 
For Victor Salter, O.B.E. 

And salutations warm and true 

To David Clackson and Charles Drew. 

May next year be quite tutti fruiti 

For Gordon Boggon and J. A. Booty 

While corks go pop and bagpipes skirl 

For Ernie and for Dicky Pearl. 

Let's hope that Gerard Holdsworth breaks the bank 
With T.V. tips he’s got for Rank. 

We've sent a note to Sir Robert Fraser 

Telling him we intend to gaze a 

Lot at commercial television 

A nd hope that he will make provision 

|For Dicky Leeman and Duncan Ross 

To get the ads and the fun across 

Without too much fuss and finick 

(By kind arrangement with Maurice Winnick.) 


y ET fortune ever brightly smile 

~~ On all who work in Erin's Isle 

And business prosper at a rate 

¥or Brian O’Kennedy and John Tait. 

While Charlie McConnell sips Madeira 

And Jimmy Furlong starts to cheer a 

Merry throng and lead the fun 

At Jammet's. Good health to Gerry Dunne 
Chris McDonough and Tim O'Neill 

And May 1955 set another seal 

In success for Jack McCann and C. B. McWeeney 
And our own correspondent, Eddie MacSweeney. 


Te Alan Whitworth and Humphrey Chilton 
We're sending the very ripest Stilton 
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And hope George Dunbar and Mike Chavasse 
Will share with Don Tibbenham a glass 

Of pink champagne. A merry carol 

For George Walker and Leo O'Farrell. 

May Christmastide be full of glee 

For A. W. Burnett—and all at AP. 

With festive greetings on each wrapper 

For Woolley, Stinton, and for Napper. 

To George Simon telegraph our thanks 

For a Gingerbread Conference, which ranks 
With the best that advertising has ever seen. 
Salaams to Alan Eden-Green 

And others in the PR sphere 

Whose parties are always full of cheer, 

Like Hughie Mackay of J. Walter Thompson 
Lady Tweedsmuir and Alan Campbell Johnson, 
Dick Paget—Cooke—and really 

We mustn't forget Tim Traverse-Healey. 


\ 


ET’S drink Chartreuse with Francis Denman 
(Fleet Street extols him as a gen man) 

And have another noggin, say 

With Bill Simpson of the BEA. 

Toby O’Brien and—Galvin Wright 


Must join us in a little bite. 


Greetings, by the Yard, to Arthur Cain. 

To Johnny Metcalf—same again. 

On our Christmas tree the topmost fairy 
Is specially reserved for Gavin Starey. 
For 1955 a happy thought— 

Handouts, like drinks, are best when short. 


UR warmest greetings, once again 

To Douglas Bain and Surrey Dane, 
Eric Cheadle and Stuart McClean, 
Bills Gollings and Memory—and Pat Crane 
Lots of holly and mistletoe 
For W. McMillan and F. John Rve. 
Graham and Derek deserve a spot 
Of something festive with Laurence Scott. 
Here's hoping there's a merry do at 
Withy Grove with Burnett Stuart 
While Terry Pearce sits by the fire 
With lots of answers to each wire. 
Good luck, good cheer and happy days 
To Leon Goodman and Frank Hayes. 
Pass the walnuts, bring the port on 
For Mackintosh Medallist Hubert Oughton 
And may next year be brighter, calmer 
For all who work at Allardyce Palmer. 


OUR pen’s run dry—our ball-point, too 
And yet we've mentioned but a few. 
To all we send, in rhyme and reason 

Ad Weekly's compliments of the season. 
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A tulgy wood. 
(Alarums and _— excursions, 
Enter Hubert Oughton pursuing 
a woman with a razor.) 

u Oughton = (breathing 
heavily): I'm a failure in im- 
posing chemists’ shops on main 
streets, but a huge success in 
small side-street shops! 

(Exit Hubert Oughton, fren- 
ziedly pursuing.) 

(Enter Norman Moore with 
George Simon eating gingerbread 
and with a rolling gait.) 


Norman Moore: Yo! ho! my 


dear boy. You're 21 now and 
here's the key of the door. 
Simon (chokes ner- 
vously on his gingerbread): Oh, I 
say, thank you, Dad! 
(Enter Cassandra, droning.) 
Cassandra: I judged the 


hostess in the only room where 
she could not be present! 

(He disappears with a most 
melodious twang.) 

(Enter Hubert Oughton pur- 
sued by a woman with a razor.) 
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Hubert Oughton: I have 
always liked people in adver- 
tising. 

(Exeunt omnes, Beginning a 
Good Morning and Getting it 
Straight.) 

(Enter Dorothy Sayers pur- 
sued by a bear.) 

Dorothy Sayers: Advertising? 
It's murder! 

(To her, Cecil King carrying 
Hugh Cudlipp). 


Cecil King: It’s a miracle! 
Publish and be damned, say I! 

(Exit Hugh Cudlipp carrying 
Cecil King.) 

(Enter Copytaster at oof 
stage. He carries a pair of Per- 
sonalized Panties.) 

Copytaster: To insert one 
comma where three were before 
is not only good advertising: it 
is statesmanship. 

(Exeunt Dorothy Sayers and 
Copytaster pursued by Fowler.) 

(Enter Bernard Gutteridge 
playing games.) 

Bernard Gutteridge: Before | 


LON SOON SOON SPONSE CONDON DOONOEON 


The Pass 


SASSLAVASSAALSAAVVVASASALSSS 
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die, I'm going to write a novel 
with an executive as the hero and 
the copywriter as villain! 

(He is murdered by Julian 
Symons and E. S. Turner.) 

(Enter Hubert Oughton selling 
photographs to Ernie Pearl.) 

Ernie Pearl: I say, that’s a 
smasher! 

Hubert Oughton: I used to be 
a newsreel cameraman, you 
know. I still do it for a hobby. 

(He is sacked by Crawfords. 
Ernie Pearl does a slow dissolve 
into a Venetian blind.) 

(Enter Sir Kenneth Clark 
pushing J. Fred Muggs in a 
wheelbarrow.) 


Sir Kenneth Clark (wringing 
his hands): Oh, deary me—it’s 
all very complicated, and me not 
with a TV set and all. 

J. Fred Muggs: Never mind, 
Ken. I'm not in this business 
to make money. I just want to 
make the ople of Britain 
healthier sal taanhe. 

(Exit J. Fred Muggs pushing 
Sir Kenneth Clark in a wheel- 
barrow.) 

(Enter 
bottle.) 

Zoe Newton: Hic! I beg your 
pardon! But isn't it enough to 
drive you to drink? 

(She is promptly corked up by 
Barbara Goalen, who carries her 
off with fiendish glee and leaves 
her to languish in a crate outside 
the “Falstaff.’”’) 

(Enter Cecil Notley looking for 
a bluebird.) 

Cecil Notley: Bournithologi- 
cally speaking, I suppose I ought 


Zoé Newton in a 


I et 
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A Dramatici 
BY JAMES 


and a cast of thousands, inc 
ing John L. Verrinder, He 
Kamilish, Stuart Mander, el 
Uncle Fred Slaughter and all. 


to take courage. But I'm a 
Countryman Ltd. at heart, and 
ople who live in Fibreglass 
ouses shouldn't throw stones. 
It's very Waring to toss all night 
on a sleepless Gillow. Ho! 
there—my Blue Book! 

(Exit, spinning nylon on a 
Bowater Building Board.) 

(Enter Hubert Oughton and 
Mike Masius in Anglo-Ameri- 
can relations.) 

Mike Masius: My wife says 
that if all advertising men are 
like me, they must be real nice 
guys! 

Hubert Oughton (waggishly): 
You doyen, you! 
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ng Year 


Fragment 


good fairy with a political past 
independent unknown quantity 


A fly in the ointment 
A milkshake 


(To them Duncan Ross, pro- 
ducing.) 

Duncan Ross: Who is this man 
Leigh Vance? Who is this man 
Dickie Leeman? 

(Enter a Dorland Attitude to 
Commercial Television.) 

Dorland Attitude (coldly): 
Pray tell me, who is this man 
Duncan Ross? 

(Collapse of 
party.) 

(Enter Junior Express, briskly.) 

Junior Express: Where there is 
no circulation, the Foundation 
perishes. Every little boy who 
wants to be an Empire Builder 
when he grows up will receive a 


disinterested 


scale model of Big Chief Robert- 
son that says “ No more cinema 
advertisements” when you lay it 
down. Every little girl who buys 
our first number will get a soft, 
cuddly little Beaver toy that 
squeaks “GATT” when you 
pinch it. And every kiddy who 
lights the fire with Junior Mirror 
and stokes it with Junior Sketch 
will receive a genuine moose- 
head, made in New Brunswick. 
I have spoken! 

(Exit, with a_ blood-curdling 
scream.) 

(Darkness gathers. Weird 
noises are heard. Rumours are 
abroad that Lt.-Col. Wilkinson 
has an opportunity, more than 
most, to move men's hearts; that 
Hubert Oughton is to be elected 
president yet again; that Norman 
Moore is sea-sick: that Fredk. 
Aldridge has relinquished Billy 
Graham for the Devil; that 
Stephen Potter, in a moment of 
aberration, made Mr. Hooper 
laugh; that the editor of apver- 
TISER'S WEEKLY is writing a 
novel about Bernard Gutteridge 
... Above the whispers is 
heard the distant tramp of 
marching feet. Enter John L. 
Verrinder, Harris Kamlish, Stuart 
Mander, Fred Slaughter, Sir 
Richard Acland and a chorus of 
elves. They join hands and 
dance slowly round in a circle, 
muttering the while.) 


ohn L. Verrinder (laughing 
hollowly) : Advertisers may differ, 
but surveys agree, very few 
people ever get hold of Punch. 

Harris Kamlish (coyly): If you 
want to meet a million women 


SHAMANS 


between the ages of 16 and 44— 
come up and see me some time. 
Mander (sadly): I 
wonder why it is that Berlioz so 
often falls short of greatness. 

(There is a blinding flash that 
strikes them dumb. Sir Robert 
Fraser comes up through a trap- 
door, waving his wand and wear- 
ing water-wings. He _ smiles 
beatifically, as one who has seen 
the light.) 

Sir Robert Fraser: | may have 
been a bad boy in the past, but 
I'm O.K. now! 

All (in chorus): Yes, he’s O.K. 
now! 

(He waves his wand again and 
the whole land flows with milk 
and honey—that is, for Granada 
Theatres, Norman Collins, 


Kemsley-Winnick, and the 
“Daily Mail.’) 

(Enter Muck Shifter, with dust- 
pan and brush.) 

Muck Shifter Creertyh: It's 
always the same-—after the Lord 
Mayor's Show .. . 

(Hubert Oughton stuns 
with a mackintosh medal.) 

(Amid scenes of unbridled 
revelry, J. Fred Muggs is 
crowned, Marghanita Laski 
dances a fox-trot with Pat 
Bishop, and the revellers depart 
for tea with Sir Robert Renwick.) 

(Enter Nat Soper, stickily.) 

Nat Soper (sardonically): Does 
anyone want to break into print? 

(Dirge. The curtain descends 
on a dying fall. Hubert Oughton 
gets his shutter jammed.) 


him 
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ONE gloomy July afternoon 

my typographer rushed 
headlong into my room and 
hid behind my curtain. 

Now this is very unusual—but 
then he’s a very unusual typo- 
rune. 

(You know what a typographer 
is. He's one of those queer 
people who carry that peculiar 
ruler around with them, mutter- 
ing “ Eight point Caslon light on 
nine across 27 ems.” He uses 
this ruler for odd measurements, 
except when he thinks no one’s 
watching him, and then he turns 
his ruler upside-down and back- 
to-front and uses the inches just 
like ordinary people.) 

But to resume. My typographer 
stood behind the curtain, gibber- 
i 4 (I'd never seen anyone 
gibber before.) I thought I'd 
better humour him. 

“About that six inch double 
for the Daily ....” 1 began. 

“l—I—I'v-ve ¢-seen it!” he 
stammered, still green around the 
gill. “It's there—in my room.” 

Four large Scotches later I had 
the whole strange story—even 
illustrated. What my typographer 
had seen was this:— 


Recognise it?. It’s the Thing in 
the Tea Chest. Some erring 
junior had left the tea caddy open 
and out it came. It's believed 
to be the spirit of an early 
Victorian tea-boy who forgot the 
sugar and met an untimely end 
at the hands of his sweet-toothed 
—, 

nd that’s the story of my 
typographer, but it has prompted 
me to delve deep into such 
authorative. tomes as “Ebb and 
Flow” and “Agents’ Pastimes” in 
search of further typographical 
ghosts. This one for instance: 


It's “the Shricking Shadow of 
Granby Hall,” known to all 
typographers for its shouting 
qualities. Although resident in 


All types of ghosts 


and spectral 


bodies 


Granby Hall, visits are made to 
all agencies daily, 10 till 5, 5-day 
week. Frightening in appearance, 
but actdally very useful to have 
around, 

Origin: Too ~—4 4! to relate. 

Further ghosts I have revealed 
are as follows: 
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The Poltergeist Printer 
A playful ghost, never seen. 
Draws mysterious ‘symbols on 
final proofs that mortal beings 
“carry the can” for! Visitations: 
Daily 10 till 5, in all production 
departments. 


Origin: Wrong fount. 


The fearful earth-bound spirit 
of the first known blockmaker. 


: Met his end on one of 
his own blocks. The result of 
an error in the size of a block 
ordered by a customer. Visita- 
tion; Nightly in places of liquid 
refreshment during December. 


“Oa 
The Ghostly Face of Old Caslon 


An ageless type. Has been 
haunting agencies one way or 
another for centuries. Materialises 
itself in many shapes and sizes, 
although mostly seen only as an 
Old Face. 


Origin: Believed to be the spirit 
of the typesetter who lost face in 
the eyes of Fleet Street. 


The Nickel Faced Horror 


A ghostly spectre seen by 
etchers. Manifests itself yearly 


ms 


BY PETER BOALCH 


6 in. doubles at the “Blue 
Anchor,” etc. 

4 Origin: Believed to be a 15th 
— etcher who slipped in the 
ath! 


(; Christmas Eve after too many 
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This spectre provides back- 
ground music for typographers 
who indulge in songs of self- 
praise. Appears only when 
called upon. 

Origin: Although this appari- 
tion most definitely exists, and 
has been heard and seen by 
thousands, no one living has ever 
been prepared to admit to its 
existence, hence no details of its 
origin can be traced. 


The Phantom Motor 


Seen in the streets of London 
24 hours a day especially busy at 
Christmas time. Much called 
upon by office staffs to substan- 
tiate monetary claims. (Passen- 
gers—LT prices. Cost to firm— 
normal taxi charges.) 


Origin: Mid-week insolvency. 
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Wishing a happy Christmas 
and a prosperous New Year 
to everyone... 


But particularly to 


39% of all adults with a § 
TV set in their home 


25% of all adults with 
| a refrigerator in their home 


27% of adults with a car 
in their household § 


; ys ee 
- a Jif oA A ae ‘hee ete: ‘ - ai - 4 ian ‘i oo roa _— 
pay 8 ee. ee oe ay a0 
ee eS SS eee ee ail ic irs Se as a a ae 


32% of all men who are 
spirit drinkers 


and hope that they will continue 


to read the DAILY MIRROR 


throughout 1955 
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Some advertising terms made easy 


THE JUNIOR WEEKLY’S 
ILLUSTRATED 
ENCYCLOPAEDIA 


SETTER (TYPE) 


, 
‘ ‘ . 


s ’ e 
. —: (Left) COPYWRITER 


The “Angel” of the firm ; 
never a word out of 
place. 


V Rem set— 


FINISHED LETTERING 
—as illustrated. 


aS 


THE IDEAS MAN 
+++ usually the wrong ones. 


~——Some bearded, some clean cut, all having the same origin. during the summer. a 


(Right) COPY TASTER ‘ 
No “elevenses”—just give 
him copy. 


(Above, right) THE 
NATIONAL DAILIES 
They work while the 
nation sleeps. 


(Right) SPACE BUYER 


Keen interest in six-inch doubles 
and single columns—as_ illus- 
trated. 


(Below) 


PRODUCTION MANAGER 
Always ready to assist in the birth (Right) 
of a campaign. SIX-INCH DOUBLE 


An important necessity to 
an account executive. 


ie 


MATERNITY 
WARD 


SALES CONFERENCE — 


A regatta for busy managing directors, |» »». xg 
ral Te [e) < 
fo THE PAINTINGS = 


| 


SINGLE COLUMN 
ART DIRECTOR Known to all ad men 
STANDARD TYPE FACES Usually found on the Embankment as the easy way—6d. 
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“C\EF course, you knew there 
was a third.” 

“No! I never knew that at 
all,” | replied to the hawk- 
faced man who spoke with 
such an authoritative air. 

The match had been surpris 
ingly good (several had got to 
double figures, giving rise to the 
belief that if the England selec 
tors knew their job they might 
well be applying to the AA and 
the IPA in due course) and the 
auction bidding made it inevit- 
able that this “Two Freds” event 
would establish a record, 


The piercing cry 

“Dreadful outsider. Always 
was. Knock copy as soon as 
look at it and much sooner than 
a cricket ball. There is a rumour 
that he has come back, Well, we 
are ready for him.” 

“You astonish me,” | said, but 
a piercing cry cut across my 
further questioning and shattered 
the pleasantries of the bidding. 

“They have got him,” screamed 
a well-known agency director 
(who according to the best 
sources had been born wearing a 
fancy waistcoat and a cigarette 
holder). A rush began to the far 
corner of the reom. The pande- 
monium was enormous. Some 
one shot out the lights and the 
women began to scream louder 
than ever, 


Entire staff alerted 


Clearly this was top policy 
stuff, 

I rapidly left by a side window 
and rang the chief. 

Swift instructions were given to 
the reporting staff and the Market 
Investigation Team were levered 
out of several bars, 


Here is the story which every live wire advertising man 
south of Suez and west of Wapping Old Stairs has 

§ long been awaiting. It comés by the sweat of the brow 
and a curl of the lip. Here is the story of — 


The Third Fred 


By S. T. (Icky) WICKITT 


This was to be the scoop of the 
decade. 

What follows represents the 
findings of the staff reporters 
and the Market Investigation 
Team. As is the custom in 


ADVERTISER'S Werexty the 
contributions of the latter are 
printed in italics. 


Testimony of 
the surgeon 


As soon as | strode into the 
——— theatre I knew that to 
all intents and purposes the 
venture was quite hopeless. | 
drew on the rubber gloves, slyly 
kissed the smaller nurse on the 
bridge of the nose that showed 
above the mask (it was not yet 
time to tear off the mask) and 
called for the larger knife. 

The operating § staff stood 
around me tensed and alert. 

Beneath the gigantic shadow- 
less lamp lay the figure of a man 
who had for too long lived too 
well and who had finally been 
brought to his knees by a rain 
of blows from a set of cricket 
stumps. The victim of the latest 
agency outrage. What a game ! 
As though the National Health 
Service had not enough to worry 
about ! . 

“He will never play the 
clavichord again,” | murmured, 
as I cut through layer after layer 
of the thickest skin I had handled 
up till that moment, and groped 
about for the nerve that really 
mattered. 

I entirely failed to find it. The 
nerve was lost. 

+ * * 


“1! nave lost my nerve entirely,” 


he cried as I bade him be a 


man and face the music. “You 
do not understand the position at 
all,” he went on. “By a miracle 
1 escaped from that terrible room 
and I think they are close behind 
me. You have never seen a pack 
of account executives hell-bent 
for liquidation? You have never 
had your ear drums blasted by 
the screams of art directors beside 
themselves with fury? Nor have 
vou felt the blood freeze in your 
veins as the senior space sales- 
man shifts his feet from the desk 
and comes round the side 
whistling through his teeth ? 

“All this you have not experi- 
enced sheltered as you are in a 
classified section. I was a fool 
to expect help from your kind. 
But can you not shelter me here 
for the night’? 1 always felt safe 
in Shepperton.” 

I told him I could not endanger 
my kith and kin to one who so 
clearly had the mark of Cain 
upon his forehead and was fast 
losing both voice and vision 

And so he turned away into the 
night and was gone. * 


The surgeon’s 
dilemma 


“Try reactivating the heart,” 
suggested the saturnine surgeon 
from Central Europe—my second 
in command and one always im- 
mersed in his work. This was 
something akin to a_ brilliant 
suggestion. The reactors were 
wheeled up and the team wheeled 
round to new positions. 

Probing for the heart began. 

It could nowhere be found. 

After 20 minutes I set aside the 


blowlamp and said ; “I am at a 
loss. He has lost his heart.” 


* * * 


“Il wave lost all heart,” 
declared the little man as he 
slumped across the desk in my 
Hampstedd flat, “I must have 
help. I know they are not far 
behind.” 

“I can give you no help,” 1 
declared. “How on earth can 1, 
a public relations officer, give aid 
and comfort to a man with your 
short playing record. And I take 
it poorly that you should rouse 
me at 3.30 a.m. Is a man to get 
no time to himself for work?” 

I knew the man before me ver, 
well. I lifted him across a pile of 
posters and point of sale material 
and showed him to the door, and 
he staggered away. 


The chief 
reporter’s story 


As I sat, surrounded by tele- 
phones, smoking two cigars and 
sousing myself with Sunkap, the 
reports came in from the men in 
the field and sometimes a mes- 
sage from women who were 
walking the streets. 

The story was coming along 
very well. 

Then an urgent message came 
for me to go hot foot to the 
hospital. The patient was about 
to come round. His head 
swathed in bandages he lay 
weakly in his bed and clearly to 
speak was an effort. 

“I want you to have the truth.” 
he began, “and I am grateful to 
you for coming along. Had 
known this was going to happen 
1 would, of course, have pre- 
pared a hand-out. I did not 
realise that the agency game 


@ Continued on page 720 
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| 6,000,000° Christmas Shoppers 


omm™™ew to 16,000,000 people in over 400 towns of Great Britain and Ireland 
David Allen & Sons Ltd., 7 Buckingham Palace Gardens, London, $.W.1. 
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THE THIRD FRED—continued 


W Why was the 3-way plan turned down? 


nourished such long memories. 
This is my story. 

“My name in Frederick Smunn 
but | am usually referred to as 
the “Third Fred’ because, in my 
hey-day I worked in the Good 
Old Country, in the Good Old 
Agency, playing the Good Old 
Game, 


Good old 


“My decline began when I lost 
the confidence of the chiefs on 
the matter of floodlighting foot- 
ball games. I was in favour of 
it and pointed out that neon 
signs round the goal posts and 
grandstands opened up vast new 
possibilities for putting over the 
Good Old Message. I did not 
imagine the depths of hatred and 
contempt they harboured for the 

me. They would have nothing 

ut cricket-—with an occasional 
round of golf to keep the spirits 
up and the accounts alive. 

“Not that | was an enemy of 
cricket. As a boy, none knew 
better the thrill of bowling the 
maiden over or smartly glancing 


MAIDSTONE 


Who poured cold water on the 


to leg . . . thrills, that, as a matter 
of fact, I still enjoy though the 
evening of life is drawing on. 
But I found the agency world far 
too obsessed with such matters. 

“The climax came when I gave 

an address to the Advertising 
Creative Circle on “Three Ways 
to Revolutionise the Profession.’ 
Briefly the plan was: 

@ To advertise the rival's pro- 
duct very heavily in order to 
make the public so weary of 
the sight of hard selling 
announcements that it would 
react by buying ours. I 
called this the ‘Heart grow- 
ing fonder’ angle. 

@ Laying out copy in the mar- 
gins to make really effective 
use of white space. 

@ Widely publicising the 
‘Cigarette that smokes 
itself.’ 

“Perhaps you do not know of 


3 FLEET STREET 


self-smoking cigarette? 


this cigarette. For obvious rea- 
sons there was a conspiracy of 
silence about it, but the fact 
remains that one could market 
the brand to babies with no ill 
effect whatever upon the health. 
One simply lights up and from 
then on it puffs away on its own 
by virtue of a small bellows 
mechanism in the filter tip. 


Lack of support 


“But there was no genuine 
enthusiasm for these proposals. 
Indeed, when | looked up at the 
end of the address half the 
candles were out, and all had gone 
except the president, the gentle- 
men of the press, and the lady 
from /mpact. I sent a carbon 
copy of the address to your 
journal but all it got was three 
ines in ‘We Hear.’ 

“I began to lose accounts right 
and left after that... and always 
to those who loved the Good Old 
Game more than I. 

“So I began to hate the game. 
Soon I yearned for its destruc- 
tion, 

“I began to drink .. . and at 
that point the smooth men from 
a certain Embassy got in touch 
with me. 

“Could I not see with great 
clarity, they argued, how the 
reactionary advertising profession 
spurned the talents of one of the 
most enlightened and original 
minds in the profession? Could 


I not see, they purred, how by 
reducing the cost of living under 
the private profit system those 
dastards were slowing down the 
revolution? Would | not, as an 
up-and-coming young man, go 
East? A fiat with two rooms con- 
taining only five families and a 
herd of goats, was awaiting me. 
And there was a fine job, too— 
public relations man to the foot- 
ball industry. 

“Well, of course, I fell. I left 
by night flight to the haven amid 
the Urals. 

“No one can say that I did not 
succeed. There were the Spartak 
men ... 1 emphasise the fact that 
there were the Spartak mén.. . 
and then I moved down to 
Hungary. Giddy with success | 
cared not a rap for the future. 
I did not appreciate the dialectic 
of the situation and that the 
higher one goes the farther -one 
falls. 

“I was purged when the 
Germans won the World Cup. 
And I was promised the same dose 
if it ever happened again. I fled 
back to the Good Old Country 
and hungered again for the Good 
Old Game. I showed up at 
Hurlingham. 

“And now I am here.” 

“And where next?” I asked. 

“I am taking a one-inch single 
in the classified section of your 
journal,” he replied. “Something 
should come of that.” 


lt was a device somewhat similar to this that Fred Smunn (The Third 

Fred”) developed while the agency was in low water. A judicious 

manipulation of the jib, he argued, would enable several promising 
clients to be secured in a remarkably small_space of time. 
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... and to think that 
the SUNDAY PICTORIAL goes 


into one out of three of 


the houses down there 


; FREDDY DEBENHAM 
4" SZ takes this opportunity 
of wishing 
we = vertisers and their agents 
Vw ry _ > @ Happy Christmas 
es and a 
Prosperous New Year 
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at a i iat tlnat lain acres deals 


¢ How to end inferiority complexes 


4 
9 


I SHOULD hate to go around 
treading on anybody's toes, 
but one can’t help noticing that 
the advertising agencies employed 
to hawk the various brands of 
premium petrol now on the 
market are lagging sadly behind 
the times. 

Granted that they are seeking 
to influence a superior clientéle, 
the fact remains that your aver- 
age motorist is simply not up to 
grappling with the bewildering 
assortment of technicalities that 
is at present beamed in his direc- 
tion, 

The cognoscenti fingering their 
stop-watches at Silverstone and 
Brands Hatch may conceivably 
be impressed by recondite theses 
disclosing the reduced incidence 
of pre-ignition, but these days 
the average consumer remains 
wholly immune to advertisements 
lacking in social significance ; 


the shortest way to his wallet is 
via his inferiority complex. 
The strip-cartoon 

Full exploitation of the possi- 
bilities inherent in this happy 
circumstance necessitates use of 
the strip-cartoon, a device which 
has for some time been in favour 
with those employed in vending 
nostrums for the relief of 
plugged colons, baited breath, 
reeking pores and such other 
afflictions as can be transmitted 


By ELIOT THORNE 


to a susceptible public through 
the medium of print. 

For the guidance of those pro- 
fessionals who may wish to give 
their copy a contemporary 
flavour, | append a sketchy out- 
line adumbrating one of the 
numerous opportunities that 
appear to have been overlooked ; 
it ts given here in dramatic form, 
but slicing the thing up into 
tableaux should prove a simple 
task for anyone with a sharp pair 
of scissors. 


Scene One — The Foreign Office 


(In the background several 
Foreigners are at work forging 
habeas corpus writs and chatter- 
ing unintelligibly. The FOREIGN 
Secrerary is sitting behind a 
large desk in the centre of the 
stage. Lounging in an armchair 
to his left is Hecror LicKSPITTLEe, 
a chopfallen apprentice engaged 


ee ae 


the desk.) 


in browsing through back num- 
bers of “The Universities 
Quarterly” and paring his finger- 
nails with a pen-knife. Enter 
CARRUTHERS, an unsuccessful 
novelist in a Balliol tie, who 
crosses the stage and comes very 
smartly to attention in front of 


RSASR 


Foreign Secretary: Well, 
Carruthers, you certainly made 
a mess of that last job; I'm 
afraid I shal! have to tear you 
off a strip. (He tears off a strip 
of blotting-paper and hands it to 
Carruthers, who takes it and 
proceeds to munch contentedly.) 
Still, never mind about that now. 
Seditious elements in Swaziland 
are reported to have cornered the 
market in mealie-cakes, thus 
causing untold anguish to the 
loyal citizens of our far-flung 
Commonwealth. I want you to 
investigate and check back here 
to-morrow. 

CARRUTHERS : Okay, Boss. 
(He slinks out, donning a burnous 
and a pair of dark glasses. 
Hector puts away his pen-knife 
and goes cringing up to the FS.) 

Hector : Any assignment for 
me to-day, Boss? (He snivels 
piteously.) 
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Merry Christmas Yj. 


\ 
and a 


Prosperous New Year 


A bik | Behind the Scenes at Long Acre 
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It’s under-advertised—1 


. The noiseless 


client remover ¥ 


AR too little attention is 
paid by advertising 
agencies to the development of 
devices that would aid them in 
their daily routine. 
In no other profession or craft 


| is there a more persistent “let’s- 
| make-the-best-of-it” attitude. All 


this despite the fact that a wide 
range of gadgets, hand operated 
(for smaller agencies) and elec- 


| tronic (for the larger), are already 


on the market. Why is not more 
heard about them ? 


We show here, for example, a 
monstrously under advertised 
appliance which would make a 
world of difference to the relation- 
ship between agency and client. 

Shattering interviews are, un- 
happily, part and parcel of this 
competitive profession. But 
why leave the client to make his 
way out of the conference room 
on his own two feet? All 
broken up, after a discussion of 
campaign costs, he may stumble ° 
and fall. Why not use the 
noiseless client remover ? 


The noiseless client remover at work. These little acts of kindness 
mean a lot in the advertising profession. 


INFERIORITY COMPLEX—continued 


F. S. (evasively): Well—er— 
how would you like to empty 


these ashtrays ? 


Hector (aside): Always, I get 
stuck with the dreary routine 
jobs ; what's wrong with me, any- 


"| way ? (He pulls out the pen-knife 


again and begins  dejectedly 
paring his toe-nails.) 


Scene Two— The 
Foreign Office 
car park 


(Hector is about to drive off in 
his antiquated saloon when THE 
ATTENDANT — probably Old 
Hethers in disguise—sidles up.) 

ATTENDANT: Beggin’ your par- 
don, sir, but in the Diplomatic 
Service it's the little things wot 
count: noxious exhaust fumes 
resulting from the use of inferior 
petrols are viewed askance by 
senior officials. If I might sug- 
gest Benzotherm, the only motor- 
fuel containing ADC (that’s 
Auto - Deodorising Compound, 
sir), the new miracle additive 
especially designed to inhibit 
offensive effluvia and forestall 
premature oxydisation of the 
gribble-valves, . . . 


Hector: By Jove, what a rip- 
ping suggestion! (Exits in a 
poisonous cloud of carbon- 
monoxide.) 


Scene Three—A 
sinister back alley 
in Marrakesh 


(Hector, disguised as a sani- 
tary inspector, is busy spying 
through a window of a foreign 
legation and jotting down notes 
on the cuff of his white overalls.) 

Hector (exultantly): A respon- 
sible and exacting mission at 
last !—thanks to Benzotherm and 
ADC, the new wonder ingredient 
that banishes tell-tale vapours 
and puts an end to unpleasant 
explosions in the blitz-box ! (He 
is still crowing with delight when 
a_ foreign limousine, exuding 
offensive odours to indicate that 
it is propelled by sub-standard 
motor-spirit, noses silently into 
the alley; and as the black 
muzzle of a sub-machine-gun is 
thrust through a side window and 
trained on Hector, the advertis- 
ing agency goes into receivership 
and the curtain falls.) 
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“My Daily Mail’ 


FTER a working day—and as a novelist I call a working 

day seven hours at my typewriter with an hour and a 
half off for lunch—I look forward to supper on a tray and 
the Daily Mail propped up against the biscuit tin. 

When the children are home it is torn from me, because 
of Rip Kirby and Flook, and I am reminded of my father 
thirty years ago who used to skip the indifferent notices of 
his plays and turn to Teddy Tail as a counter-irritant. 

Why do I choose the Daily Mail as a newspaper ? 
Because I believe that those responsible for its production 
and for its reading matter have integrity. 

The political slant may be rather Right of Centre for 
my personal taste—but from motives apparently patriotic 
and not self-seeking—and the leaders on the front page are 
the best in present-day journalism. 

The headlines attract interest without screaming ; 


ADVERTISER'S WEEKLY 


Ds du Maurier, author 
and playwright daughter of 
the late Sir Gerald du Maurier, 
began writing short stories and 
articles in 1928. Her first novel, 
‘The Loving Spirit’, appeared 
in 1931. Since then she has be- 
come well-known to cinema- 
ei through the filming of such 
amous novels as ‘ Jamaica Inn’, 
‘Rebecca’ and * Frenchman’s 
Creek’. Married to Lieutenant- 
General Sir Frederick Browni 
ef lives at 7. in Corn 


by DAPHNE DU MAURIER 


and the main body of news is not yet, and I hope never 
will be, chopped up into little snippets of three lines in the 
belief that a longer item wearies the moron reader. 

The Daily Mail does not go in for ‘ stunts’ ; nor does 
it have favourites in public life or whipping boys ; it does 
nat take up some Cause, flog it to death, and let it die. 

The feature articles have a wide appeal, they are not 
sensational and they are never dull; the social column, 
unique of its kind, mercifully shuns gossip and evades 
banality ; while the book critic, even when he damns, 
damns with intelligence and not with malice aforethought. 

Good luck to the Daily Mail, and may it long continue 
to present the news in fair, straightforward fashion to 
readers who dislike dictatorship in their morning paper as 
much as they detest it in public life.” 
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Goldilocks and the agency game 


By L. A. J. THORNTON 


° 
ONS upon a time there 
was a girl called Goldi- 
locks. She owned a large 
business manufacturing 
“Goldilocks shampoo,’ 
“Dilox” soap powder (washes 
whiter than whiter than white) 
and “Ollox” soft soap (used 
and acclaimed by Members of 
the House of Commons). 


Handsome PRO wanted 


Goldilocks was unhappy. She 
wanted to find a handsome PRO 
to put her products. on the 
market. But alas--either they 
were not interested in her pro- 
ducts or they simply made her 
an offer to buy the business, 

So Goldilocks had to go and 
find an advertising agent. She 
travelled far and wide searching 
for suitable agents, until one day 
she came to a big, big building. 

The top seven floors were 
occupied by a big, big agency. 


(2. A ® A> f° a 


The bottom floor was occupied 
by a medium-sized agency. 

And the small back room by 
the charwomen’s broom cup- 
board was occupied by a tiny, 
wee agency. 

So Goldilocks sent for the three 
account executives. 

The first one was a big-big 
executive from the  big-big 
agency. He came into the room 
with a rumble and a roar and a 
clatter of crates of whisky 
bottles (carried by six bewigged 
and liveried flunkies and two art 
students in fancy dress who had 
mistaken it for the Chelsea Arts 
Ball). He was a big hearty man 
with a big, hearty expense 
account and a big-big moustache. 


A confident manner 


The second was a medium- 
sized executive from the medium- 
sized agency. He could be 
recognised by his smart and 
efficient bearing and his smooth 


Keath castes eons eoceattrccadl orsath 


confident manner and medium- 
sized expense account, 

The third was the executive 
from the tiny, wee agency. He 
was not recognised at all. His 
expenses were of no account. 


The sales story 

“Who has been after my 
services?” boomed the big-big 
executive. “And who has been 
kind enough to listen to my sales 
story?” said the medium-sized 
executive. “Trusting I shall have 
the honour of being of service to 
your goodselves. Please remit 
and oblige,” squeaked the tiny, 
wee executive, deftly extracting 
a dog-end from behind his ear. 

Goldilocks explained the posi- 
tion and asked what qualifications 
the three had to offer. 

“I handle the great Snowwhite 
Washing Powder account,” 
boomed the big-big executive, 
“and that calls for the assistance 
of no less than seven smaller 
account executives.” 
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“I manhandle the Big Badd- 
Wulff Ajrcraft Corporation 
account,” said the medium-sized 
executive, “and that calls for a 
certain knowledge of existing 
markets.” 

“And I,” said the tiny, wee 
executive in his tiny, wee voice, 
“handle the Blogsbury Corpora- 
tion refuse disposal account—and 
that calls for refuse every alter- 
nate Wednesday.” 

“And what would be your 
approach to the marketing of 
Goldilocks shampoo?” asked 
Goldilocks. 


Full pages required 


“I need time to consider that 
point fully,” boomed the big-big 
executive, “but I think full pages 
in all the nationals, colour in the 
glossies, posters, three-dimen- 
sional films, radio and TV 
advertising—an intensive scheme 
lasting no less than three years 
should do it.” 

@ Continued on page 728 


With all good wishes for 


A Merry Christmas 


and a Prosperous New Year 


from 


27 OLD BURLINGTON STREET, W.1. 


OUTDOOR PUBLICITY LIMITED 


REGENT 4286 
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The Management 


and Staff 
of the 
Advertisement Department of 


B.B.C. Publications 


wish you a 


Merry C hristmas and 


a Prosperous New Year 
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BOVE BOVE WOO I HOE EH 


GOLDILOCKS —continued 


“I can get you four-inch 
doubles in most of the nationals,” 
said the medium-sized executive. 

“My uncle's sister's mother-in- 
law works on Janet's Journal,” 
muttered the tiny, wee executive. 
“No doubt a two-inch single, to 
start off with a bang, then 
classified, 


Suite of offices 


“Well, go ahead,” said Goldi- 
locks, and the three executives 
went back, the big-big executive 
to his suite of offices, the medium- 
sized executive to his office and 
the tiny. wee erecutive to his 
corner of the broom cupboard. 

A few weeks laier they visited 
Goldilocks again. 

First, the big-big executive, 
flanked on either side by 
go\den-haired girls in crinolines 
each carrying a gigantic port- 
folio of expensive creations in 
full colour glorifying Goldilocks 
shanpoo. [hen, the medium- 
sized executive, with a_ large 
black booklet full of client's 
roug™s. neat but not gaudy, Fin- 
ally, the tiny, wee executive 
carrying two scrufly crumpled 
encil ae done on faded 
itchen pape 

Goldilocks still could not make 
up her mind, and after hours of 


deliberation, during which the 
big- -big executive had drunk all 
her gin, the medium-sized execu- 
tive had downed all the beer and 
the tiny, wee executive had eaten 
all her shampoo samples (for 
even executives must eat) she de- 
cided to let them all work out 
their schemes for a trial period 
of three months. 

So the big-big executive went 
to work—after six engravers’ 
strikes, two printers’ nervous 
breakdowns and a whole boat- 
load of artists’ and copy-writers’ 
emigrations his scheme was run- 
ning. The medium-sized execu- 
tive booked his space—and 
filled it. The tiny, wee executive 
eae merrily with his John 

| printing outfit. 


The final verdict 


When three months were up 
they all called on Goldilocks. 

She was angry. 

“None of you are any good!” 
she said. “My sales are almost 
~ | eee Away with you 
a hog 


“But—my big campaign 
look at it!” 


boomed the big-big 
executive, 


“See my roughs” snarled the 
medium-sized executive. 

“Scat!” screamed the tiny, wee 
executive. 


And Goldilocks was so 
frightened that she jumped out 
of the window and fled—right 
into the arms of the advertise- 
ment manager of a large national 
daily who happened to be pas- 
sing 

“Don't worry dear,” quoth he, 
“T'll not let them hurt you.” He 
raised his hand and turned a 
steely eye upon the three execu- 
tives. When they —— him 
all fell flat on their faces, gro- 
velled at his feet, kissed his Ed- 


wardian turn-ups and wailed 
their apologies. 

So Goldilocks went bankrupt, . 
married the advertisement mana- 
ger and lived happily ever after. 

And the three executives? 

The big-big executive just 
packed up and went to the South 
of France for a month. 

The medium-sized executive 
cried quietly into his beer. 

And the tiny, wee executive 
crawled into the corner of the 
broom cupboard. 


It’s under advertised—2 


All-purpose 


Consumer 


GENTS! You cannot 
afford to be without this 
sucker. 

Everybody now knows how 
difficult it is to get complete con- 
sumer co-operation in a market 
test. Here is an applicance that 
can abolish all the difficulties. 
The all-purpose consumer can be 
moved from one department (or 
client) to another and be fed with 
every kind of product. Detailed 
reports concerning consumer 
reaction are emitted into the bag 
at the farther end of the metallic 
stomach. Agencies will soon find 
this quite indisnensable. 


PEACE ON EARTH 


Ready for instant action. 


GOOD WILL TOWARDS MEN 


The best of Christmas Wishes 
to our friends of the past, 


the present and the future. 


GEORGE MURRAY (ADVERTISING) LTD. 


BRETTENHAM HOUSE - 


LANCASTER PLACE 
STRAND LONDON WC.2. 
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“This 1.1.P.A. Survey is all very well, 
but how the heck can you fill point one 
of a Christmas stocking ? “ * 
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(about to celebrate its 200th Christmas) 


THE YORKSHIRE EVENING POST 


(about to celebrate its 20,000th issue) 


When Yorkshire people have read a morning paper for 200 
3 years and an evening paper for 20,000 nights, the thing is 
clearly becoming rather a habit with them | 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO, LTD., LEEDS 1. TEL. 3270! 


nn LONDON OFFICE: 171, FLEET STREET, E.C.4, TELEPHONE: CENTRAL 9693 
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See Oe ea SPER SRI APRESS 
% The shape of Lime Grove television ¢ 


% 
9 


LARMED at the growing 
number of advertising people 
who watch the ITA programmes 
every evening, the BBC are open- 
ing a new transmitter to provide 
a special programme for them. 
Here are some of the pro- 
grammes earmarked for the new 
service : 
ANIMAL, VEGETABLE, MINERAL 
@A panel of experts examine 
the staff of a typical advertis- 
ing agency. 
THE CONDUCTOR SQUEAKS 
@ Intriguing story of how a bus 
conductor split on the con- 
tact man who put “Taxi 
‘The Codgers’ to _ office” 
on his expense. sheet. 


WATCH MY LINE 
®@ Sponsored by Gossard Foun- 
dations. (Public relations 
men wishing to use this pro- 
gramme should report to 
Lime Grove, knock twice 
and keep their _ fingers 
crossed.) 
FIND THE STINK 
@A panel of experts examine 


es aes 


ay 


things to come 


TOP TOWN 
@ Boxing tournament between 
provincial newspaper pro- 
prietors who disagree over 
the latest readership survey. 


IN THE MEWS ' 
®@ Visit to a progressive young 


copy produced by a leading 
agency. 


PUFFIN THE GRUEL 


advertising agency up a 
London alley. 
(IN [OWN TO-NIGHT 
® Visit to Fleet Street hostelries 
to observe advertising men at 
work. (Of particular interest 
to wives.) 


@ Visit to porridge salesmen’s 
conference at Buxton. 


WATCH WITH MOTHER 
@ Quiz contest in which an 
attractive young mother is 
given free with every Ticker- 
tock watch. 


PRESS CONFERENCE 
@ Viewers see how a typical 
advertisement department 
prepares the following week's 
dummy (NOT suitable for 
children). 


THE APPLECARTS 
®@ Agency men tell of some they 
have upset. 
SPICE OF TIME-LIFE 
® Beauty contest between secre- 
taries in a Bond Street office. 


GUESS MY STORY 
@ Guessing game between 
teams of space sellers and 
space buyers. There is a sug- 
gestion that audience partici- 
pation should be brought in. 


The 


OUR FEATURE QUALITY 
FOR YOUR SHORT FILMS 


“ ANIMAL FARM 
What a splendid film this is. It is funny 
and has a delicious baby duck, some fatuous 
hens and sheep, and a wonderful donkey 
for light relief. it is lyrical and heroic. 
it is also terrifying, horrifying, and grim.” 
DAILY EXPRESS. 


HALAS & BATCHELOR 
CARTOON FILMS 


ENQUIRIES : 
2, WESTBOURNE TERRACE, w.2. 


BERNARD GITTER 
PAD. 9022/3 


Blurberiser 


A prototype of the Blurberiser—an inexpensive device that will auto- 
matically switch off the TV programmes except during commercials. 
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The Seasons 
Greetings 


DDD DDD a0 ara? x 4S 4 Mae 


from the 


Way Ds vW7OR TE 
BOROUG LE 
WEY S 


—the paper for 


PUTNEY 
ROEHAMPTON 
SOUTHFIELDS 
WANDSWORTH 
EARLSFIELD 


CLAPHAM JUNCTION 


Head Office 


144, WANDSWORTH HIGH STREET, S.W. 


Telephone : VANdyke 4226-7 


By PETER BOALCH 


NE wonders how long it will 
be before advertisers realise 


ally at Christmas time—for what 
an entrance advertising could 
make amid the Demon Kings and 
Wicked Barons of the panto- 
mime ! 

Just imagine, for example, the 
Demon King, after summoning 
the traditional, violent outburst of 
lightning-flashes, explosions, and 
the like, approaching the en- 
wrapped, speechless audience cry- 
ing, “Does your TV play similar 
tricks? It does! You should 
have a ‘Salami’ ‘Re-Suppressed’ 
Set that cuts out all such inter- 
ference,” etc., etc. 


Foreign buyers stampede 


Our old friend the witch could 
boost the aircraft industry and 
make her exit twice nightly on a 
Flying Bedstead, ascending ver- 
tically into the “flys,” amid up- 
roar, as foreign buyers rush to 
place orders with salesmen strate- 
gically situated around the audi- 
torium. 

The Handsome Prince, when 
waking his “Sleeping Beauty” 
from the “Soundest Sleep,” would 
modestly tell the audience that it 
was no witches’ spell that made 
his Princess sleep so soundly— 
but “Malto,” the Forty-Winky- 
Drinkee. “The only drink to give 
you the real deep sleep you need,” 
assisted, of course, “b the 
‘Dreamy Down’ of a ‘Wonder- 
foam’ Mattress.” 


Pressing the point 


We could listen to Jack (the 
top salesman in the baked bean 
industry) pressing home the point 
that it was definitely a good thing 
to have a tin (small size 84d., 
large Is. 4d.) in the house, if the 
industry were to produce “Jack 
and his Beans-Talk.” 

What better Person to adver- 
tise “Bubbleo,” the new sensa- 
tional washing powder, than the 
litt‘e ‘lady who dovs the werkly 
wash for seven miners, 
“*Bubbleo’ makes my wash so 
light, it's really like my narne 
‘Snow W 4ite.’ 

And could not “Cinderella” 
be the poor little “wallflower” 

“who never got invited to parties 
like the other girls’ until her 
Good Fairy appeared and told 
her all about Bad Breath, BO and 


chlorophyll products. How well 
indeed could the vicious, un- 
scrupulous robbers educate even 
the smallest child in the ethics 
of football coupons, if perhaps 
the leading pools promoters pro- 
duced “Babes in the ‘Big’ woods.” 


The powerful adhesive 


“*‘Humpty Dumpty’ sat on a 
wall, Humpty Dumpty had a 
great fall, all the King’s Horses 
and all the King’s Men, couldn't 
put Humpty together again.” 

“Obviously you haven't heard 
of ‘Stickit’ the Atomic Adhesive, 
sold in 12 sizes, sticks anything, 
absolutely anything!" cries the 
princess ! 

(Think of the peroneal ical 
effect this would probably have 
on a modern audience. As long 
as they could remember, Humpty 
Dumpty had never been able to 
be mended, and here was an 
adhesive that would do just that ! 
The theatre would probably 
empty in a few minutes as people 
rushed out to buy tubes of 
“Stickit” on the strength of this 
momentous news.) 


The magic carpet 


“Sindbad the Sailor,” upon 
arriving at Baghdad on a magic 
carpet (BMK), could assure the 
audience that, although magic 
carpets (BMK) could be pur- 
chased at So-and-So’s, it would 
be advisable, and much more 
comfortable, to undertake the 
trip to this “Lovely Paradise of 
the Mystic East” by flying with 
“Baksheesh” Airlines in com- 
plete safety for £000 all in. 
“Aladdin” would have no need 
to rub and polish his lamp, to 
call his Genie—‘just a dab of 
“Shino” and watch the Genie 
come.” (“Such an in‘genie’ous 
way to get a shine” would cry 
his poor, hardworking mother.) 


Enjoying the walk 


One could visualise “Dick 
Whittington” enjoying a most 
evjoyable and pleasant walk to 
London, thanks to a pair of 
“Clodhoppers” the Semi-Sprung 
Real Leather Brogués, and hav- 
ing as a companion a really 
lustrous-coated, fit and frisky 
feline, thanks to “Tabs” the Cat 
Condition Powders. 

“Mother Goose” may even 


@ Continued on page 734 
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SIDNEY 


ian that can open all 
eds no introductions, and 
; traight to the point 

that’s THE Fr@WNCIAL Times! 
International cam tion Limited are 
among the many leadifty industrial 
advertisers who regularly fegh 
Top Management through the’ jagges 
of THE FINANCIAL Times. This % 
exceptional newspaper is widely read * ~ 
and respected in the offices and 
boardrooms where industry’s big 
buying decisions are made. For getting 
the attentive ear of even the 
‘unapproachable’ executives there is 
no finer medium than the well-trusted 
pages of THE FINANCIAL TIMES, 


Men who mean business read 


THE FINANCIAL TIMES 


every day 
"4 “ 


HENSCHEL © ADVERTISEMENT DIRECTOR 


72 COLEMAN ST. -E 
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OWLING are. actual 
manufacturers from 


start to finish 


DecemBer 16, 1954 


v9? 


i iew under sell 
the ' product 


stove enamelled 


silk screened, Quality 
metal signs 


hich are produced 
with stoving synthetics 
specially developed in our 


(Yaboratories and 
manufactured in our 
own paint mills. 


quality & design 
our products have, 
in our firm opinion, 


equal and, with 
this in mind we 
confidently 


o 
uarantee our signs, for a 
(5 minimum period of 3 years, 
against fading, bleaching, — 
Ly chalking, discoloration, 
or deterioration other 


_ Until you’ve used Billo you don’t know what white is ! 
than through mechanical 


GET YOUR AD IN—continued 


offer possibilities to the “Poultry chorus might sing something 
| Farm” tycoons. Surely with such like : 

a “pedigree” this is just the bird “500 shows but never a tear 

to play up the progeny angle, 

especially when one considers the wear, 

vast number of enormous eggs They'll stand up to the roughest 
| (“gold ones at that !”) laid in a tricks, 

single winter season by Mother Get a pair now, price seven 

Goose herself. and six.” 


crowds would drift 
Recognising the wolves 


How's that for everlasting 


homewards through the smog, 
fog and sinsh of a winter's night, 


you 
A Merry Xmas 


N. L. COWLING (CHARLTON) LTD 


ARMSTRONG GARDENS 
LONDON 


+ WOOLWICH ROAD 
S.E.7 


TEL. GRE. 0051-2-3 


“Little Red Riding Hood,” the 
charming “can I help you” gu! 
of “Feminine Frelics,” every 


| Friday, price 6d., would be advis- 


ing on “How To Recognise 


| Wolves”—and all principal boys 
| would have their gorgeous lower 


limbs encased in sheer “Skylene” 
nylons. The similarly clad 


fortified and refreshed by having 
seen original and lavish produc- 
tions—the Grand Ensemblés re- 
frain ringing in their ears— 

“A merry Xmas one and all, 

With lots of appetisers, 

To all our friends, our 

sponsors, too, 
The National Advertisers.” 
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Hearty 
Christmas Greetings 


and Best Wishes 


for the Coming Year 


to all our Friends 


The Birmingham Post, 38, New Street, Birmingham 2. 
London Office: 88, Fleet Street, E.C. 4. 


Branches at Blackheath, Bromsgrove, Coventry, Dudley, Kidderminster, 
Leamington Spa, Redditch, Tamworth, Walsall and Wolverhampton. 


eR ce.) Pepe, ee Cate ae ee ae: ee, A a: oe re. 8 eee yy Ree, «aE 
oe |. ‘ ine sor : es 
wt Fe: 
, . 
OO —SSCSC‘C;CsCiés . 
- ar. 
7 |, 
5 ‘ a 
ra , F = 
? a 
= ¥, ot 
id i. ~ 3 a 
. . ra 
fe J i 
. eyé. i 
Se o 
‘ ig i? 
a 
© ‘Ss 
Pa aa a 
a Bi) 
gy 
. id 
j By: 
es 
+ “pbindid 
“y . P 
—. 
i SP ege '« 
vy , > 
"2: en: Oo 
eis © j es 4 
oo) ne 
14 
‘ :. 
y 
: +a 
7 
7 aie 
eu) 
< on 
a 
- 
es 
». _ 
, e 
7 7 
+ as 
. Jz par 
5 , Care 
‘s f 
- _ 
As wy rf 
‘ 
— oe a 
’ ? ae eo ie 
2 z a es 
= — oe eS “a 
, eae? = ee oo een 2 a ale E 
. i ee pe aoe gir ‘ 
Tied a a“ a ea Aor : Saree Oe = 
a 1” 3 a ‘ er ce ¢ = y a Se aa a =a ee at 
Vas a5. ae asa 3 z oe i q ‘ ’ 
a ne a yy PY Fis 2) | Ba! cy g iv 
ys age a eee eS eee a eee a m a 
. Pel ue eur a. a ie a yw ot bs 
ao : er : i oe g ° . 
ss ‘ “ ~ eo Ky ral a " : ‘ 
ae 7 r - j * feo é ie 
| : | irmin ; a — oa a 
wae ey te SNe “eae by 
} : . yea | ee % 
9 oa VF i o. tay 7 WwW OgaAS Lu A 
. MS ete “A Ray fd ie: 7, 
, e ‘I : ‘ fr Pata} ome Nags: ie es ch ee a 
cae Bix: ES Bie: oh aE cy oe : aoe ‘_ 
i oes eee - oy es ua 7 a a i oe 
; * er wien $ ” : ps ¥ ' San arr een | a 
ee 7 fr far) : aa Oy san Bias ae. 
Bees. a : ; Se a ’ 
ge * ’ 1% 
_ a 
; : % 
) 
: ‘4 pie 
iN t 
ie. iz 
Py > wii 
Y | | 
: 4 , . 
j i 
4 iz 
‘ 
me ee ; 
hm { 
haan) 
» es 
», 
i 
7 
. 
= 4 : hs: 
- ~ . ‘ > ne > . 7 = i a! = MS ~ 2 a, Pa " : . “A 
oie iy a 4 a int aa ee oe > “oe r Se is, et oo | hs Ce SS = ae ey de \ ae ¥ 
i: See ie : 060 §s aoa : — Be ee ee — ey 


Tanks ey , 


ADVERTISER'S WEEKLY 1% Decemper 16, 1954 


IRAE EL SEL BE A BA BB BE BN 
La nh aaalad ales elatnslat nalat baled mslea nla mala nal dnslansldnsldaaled naldnaltaalctnsl aust auslgucl 


Ad man’s crossword puzzle 


SA 


6 


Down 


2. Character for comp 

3. Width of above 

4. Type for Genesis 

6. Size, not love potion 

7. Makes a true art 

13. Points in medium 8. Takes some beating 

lead 9. Platen 

15. Binding, not bounc- 11. Held in | across . 
ing—we need a 8 


NARA RARE SA h 


hyphen 
18. Long-hand amper- 
sand 1S. Odd, but always 
19. Capital right 
20. Another style 16. In theory, square 
21. Stipples 17. Printer knows this 
23. Out of place as a rule 
274. How very singular ! 22. Almost half of half 
26. T.U. in provinces a pica 
27. Litho roller 24. For "he foundry or 
28. Two my 
29. Type with rhythm 


(Solution ts on page 758.) } 
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With Compliments and 
all Good Wishes to all Friends 


from Marksmen 


ERNEST MARKS PUBLICITY LTD. 


HEAD OFFICE & FACTORY 
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To all our friends in Advertising 
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Y text for to-day is topical 

and appropriate to the 
Yuletide season. It is taken 
from the familiar Christmas 
carol, “Jingle bells, jingle all 
the way,” and my “sermon” 
will be devoted to the proposi- 
tion that “jingles” go all the 
way from the producer-adver- 
tiser to the consumer—yes, and 
back again ! 


Many years ago 


In this field, as in so many 
others, the French were pioneers, 
and were turning out neatly 
rhymed slogans when most coun- 
tries were still using turgid, 
bombastic prose. Many years 
ago, “when that I was and a 
little tiny boy” in Paris, one 
quatrain made the fame and for- 
tune of a tailoring firm calling 
itself “The Sport.” I remember 
it to this day. It ran: 

L'autre jour, ma_ femme 
m'éveille. 
Surpris, je n'y comprenais 


me dit-elle a 


“The Sport’ habille bien! 
If 1 put this French jingle ahead 


. 


Many verses have been written in 

praise of strong drink of one sort 

or another. Others have been 

written to bring the virturs of 

restoratives to the attention of 

those who might be able to use 
them. 


~ - 


e 


ney in aaa 3 ae 


j ji 
5 Aa ON the spray, 
And not much work was done that day. 


The elders came, They turned bright pink. 
They coughed, They said: We really think 


Some well-placed wool would do no harm. 
Indeed, it might enhance your charm. 
Besides, you'll find the nights are cool. 

_ There is no substitute for Wool,” 


Lnanndenatllrasen Aad Maeda tieeeed 


" = aemeseam 
— Oe Wasa som 
Si aes 


The International Wool Secretariat have made very effective use of 


rhymes in advertisements 


Most of their verses now appearing in 


London Transport trains have a contributed by members of the 
public. 


of many similar pieces in English, 
it is because, as far as I know, 
this is the sole example of a 
rhyme that actually made a firm. 
All Paris repeated it ; music-hall 
artists parodied it ; and the firm's 
luckless competitors felt com- 
pelled to reply to it by would-be 
rival slogans that were the sin- 
cerest form of flattery and gave 
it further publicity. 


Popular for years 


Nothing like such a battle of 
the rhymes has come to my 
knowledge in this country, but 
this does not mean, of course, 
that jingles have not been exten- 
sively used here. In fact, they 
have been popular for years and 
the reasons are not far to seek. 
One of them is that they are 
generally humorous, and that few 
better ways have yet been found 
to “make friends and influence 
people” than to put them in good 
humour and thus to foster good- 
will towards your goods or 
services. 

Another is that you are not 
on oath when riding Pegasus : 
a certain poetic licence has 
always been allowed to the 
verse writer, and dithyrambic 
statements that, in cold prose, 
would be disbelieved and 
might even irritate the reader, 
are accepted with a smile when 
turned into good, light verse. 
And it is, of course, an even 
more potent help to memory 
than “apt alliteration’s artful 


aid. 
One of the themes to which 


rhymed advertising has been most 
often applied is that of beer: 
there seems to be in that unctuous, 
foamy beverage something that 
inspires the poetaster among copy- 
writers. For Worthington: 
Beer brewed at Burton-on- 
Trent 
Which fills every soul with 
content ; 
The reason’s as clear 
As the look of the beer, 
It’s just quality—100 per cent. 
Crawfords, through the deft 
pen of Geoffrey Warren, com- 
posed a series of limericks that 
were illustrated with amusing 
cartoons by Reginald Bailey, and 
proved so popular that, faced 
with innumerable requests from 
the public, the firm decided to 
re-issue a selection of them in 
booklet form. Here is a speci- 
men of these rhymes, in which, 
in the Ogden Nash manner, a 
somewhat tortured spelling was 
part of the fun ; 
A man nearly six feet in height 
Grew another two feet in one 
neight. 
He felt rotten till lunch, 
When he had a strong hunch 
For a Worthington. . . . Now 
he's all reight. 
Worthington's stable-mate (if 
that be the right word), Bass, 
could not resist launching into 
verse, too, such as : 
Of all the perils of the sea 
A dreadful moment it must 5e 
To hear the sailors cry “Alas! 
The ship is out of bottled 


Bass !"’ 
Guinness, through S. H. 
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Benson, Ltd., has been a con- 
sistent and highly successful user 
of jingles. Their rhymesmiths 
have been particularly dexterous 
in ringing the changes on Lewis 
Carroll's verses, and the follow- 
ing example will have to serve 
for many equally apt; it * is 
illustrated with a congenial car- 
toon by “Victoria” : 

“It doesn't matter where you 


are,” ... the skipper said to 
me. 


“A Guinness always buoys you 
up when you are all at sea. 
“From Kirkwall round to 
Plymouth, by paddle, sail or 


screw, 
“It looks the same, it tastes the 
same, it's just as good for 


you. 
“So will you, won't you join 
@ Continued on page 740 
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The Sussex sole and heel manu- 

facturers have been regular 

employers of jingles in advertise- 
ments. 


ae ADVERTISER'S WEEKLY 78 re | 
, . J 09 og os ° o9 oso o° oo oo9 o9 oo o9 oo 
ms ooM oN 0% 00M SCN ENA GEMM SEMA NA GNA SONA NA NA ! 
‘ 2 
; WA ° ] . 
m =4 Jingles all the way 
s & 
oF W By RENE ELVIN VF ¥ 
2 Crawfords Public Relations NA 
oe _ 
: By 0 FF te oe 
q a io a : SUSSEX FT 
ey l'oreille . 
i: ae ® , PY if 
€ Aching head” is , 
Alka; {Seltzer ee 
At Mia Seltzer ites a song Your shows free trot hls | 
ae Re Ee a With such hare west sole | 
ONG aa 4 ‘ve pe a 
> @ Bg “oe ere — in 
i “ ‘coomm Or allie ots a ry and sole of a shoe 
‘ a 


DecemBer 16, 1954 


The aaa and Staff 
THE DRAPERS’ RECORD and MEN’S WEAR 
send 
Greetings ana Best Wishes 
to all 
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me, and have a Guinness, 
too?” 

I also like the parody on The 

Walrus and the Carpenter : 

“If seven men with seven 
tongues talked on till all was 
blue, 

“Could they give all 
reasons why 

“Guinness is good for you?” 

“I doubt it,” said the carpenter, 

“But that ifs good is true.” 


Power of rhyme 
Ind Coo 


the 


*s Double Diamond 
has also for many years now 
recognised the power of the 
rhyme. The London Press Ex- 
change poets have been signally 
inspired in the series, “Inn Sign 
Rhymes,” where the fat little city 
man devised by Peter Probyn, 
with his striped pants and 
beatific smile, painted in tripli- 
cate as the sign of the “Three 
merry men,” was shown to 
attract an identical figure, with 
this jingle to make everything 
perfectly clear : 
They've left behind the bulls 
and bears, : 
With stocks and shares they're 
sated 

In Double Diamond all their 
cares 

Will soon be liquidated. 

And beer at large was praised 


up and down the land, on behali 
of The Brewers’ Society, in 
rhymes devised by Benson's and 
aptly illustrated by Mervyn Wil- 
son, one set to each of the chict 
counties, such as this: 


Derby rams butt for it 
Coal-face men cut for it 
Good wholesome beer. 
Sg on a cloud for it 
There's quite a crowd for it 
Crying out loud for it 
Good wholesome beer. 


Spirits, too, have been made 
the subject of lively rhymes; an 
addict to them is Curtis Gin, 
who (through Erwin Wasey & 
Co., Ltd.) presented on the fifth 
of November : 


In the house, with a keg on his 
shoulder, 

Our story 
begins : 

When asked what he carried, 
he cunningly parried : 

“It's Curtis—the smoothest of 
gins I” 

And being a history student, 

You're probably wanting to 
ask :-— 

“What makes Curtis 
much smoother ?” 

The answer's—maturing — in 
cask ! 

And if, after this debauch of 

drink, you should feel in need 


of Guy Fawkes 


gin so 


The power of the 
rhyme has been 
known for some 
time to the manu- 
facturers of the 
Double Diamond 
roduct. The fat 
ittle city man is 
now very well 
known in this 
country. 


of a restorative, the remedy is 
also advertised (by LPE) in short, 


sharp jingles... 


Aching head? .. 


wrong ? 


. Stomach 


(PD) A DOUBLE DIAMOND works wonders 


Alka-Selizer . . . life's a song! 
.. » perhaps accompanied by a 
digestive biscuit (LPE).. . 

Peek Frean digestive biscuits 


@ Continued on page 742 


send Christmas 


Best Wishes for t | 
to all their friends 


67-71 Southampton Row, London, W.C.1. 


he New Year 
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JINGLES ALL THE WAY —continued 


Are very good to eat. 
But served with butter or with 
cheese 
They make a special treat, 
They're round and sweet and 
wholesome— 
Ideal a? any snack— 
You'll find Peek Frean diges 
tive 
In a smart new pack. 
.., and a cigarette (LPE again): 
My only cure 
For this psychosis 
ts Army Club 
In regular doses. 
~ this fatter being, incidentally, 
rt of a series of which the one 
P peal shows a lawyer, smok- 
ing, with the rhyme: 
The best case 
That he ever tried 
Had 2 
Army Club inside. 


Verse for clothing 


Articles of daily wear have also 
inspired many climbs on the 
Helicon of light verse. For 
Wolsey, Crawfords did several 
entertaining series of this kind, 
such as the famous sequence for 
which Helen Dircks wrote delight- 
ful jingles and Oscar Berger drew 
merry cartoons: 

Cromwell looked on = as 
disgraces 


Cavaliers in silks and laces. 
Wolsey wodl, much circum- 
‘ Specter, 
He'd have thought the Great 
Protector. 
or this one, of which the illus- 
trations were by Ashley: 
A certain young girl in the 
Wrens 
Is always one up on her frens, 
For to Wolsey she goes 
For frocks, undies and hose 
Which reflect the most up-to- 
date trens. 


Wool in tube 
A somewhat similar campaign, 
still going strong, is that under- 
taken by the International Wool 
Secretariat by means of Under- 


ground posters featuring jingles of 
which the last line is invariably 


“There is no substitute for wool.” - 


In view of the launching of 
“Ardil” and other wool equiva- 
lents, this may perhaps appear to 
be a debatable statement, but 
there is no doubt that. it has been 
hammered into the consciousness 
of the public by constant a 
tion, good humour and good light 
verse—-so much so that most of 
the rhymes now appearing in 
London Transport trains have 
been contributed by members of 
the public, to whom they are duly 


credited. The jingles are wittily 
illustrated by Leslie Reece (of 
C. J. Lytle Advertising). A recent 
appealing example of the “Guest 
Rhymesters Club's” work is the 
following : 
Fair Venus surfaced from the 
spray, 
And not much work was done 
that day. 
The elders came. They turned 


bright pink. 

They coughed. They said: 
“We really think 

Some well-placed wool would 
do no harm. 

Indeed, it might enhance your 
charm. 

Besides, you'll find the nights 
are cool. 


There is 
Wool.” 


Shirts and soles 


no substitute for 


Jingles are often associated 
with puns, as in these distichs for 
Radiac shirts by LPE: , 

“His shirt's the talk of all the 

town 

The Radiacme of renown.” 

Another regular user of jingles 
in the apparel branch is Sussex 
(stick-on soles and heels) of 
which the latest specimen, illus- 
trated with the charming drawing 


CURTIS GIN 
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Curtis Gin has been rhymed. 


of a kitten by Black Aller of 
Greenly’s reads: 
Fit Sussex and be 
Light-footed like me ; 
Your shoes free from holes 
With such hard wearing soles. 
Textile processes have been the 
subject of a rhymed scheme de- 
vised for Calpreta and the Calico 
Printers’ Association Ltd. by 
Dudley Turner & Vincent, of 
which the following is a fair 
specimen: 
Crumpling, creasing, all for- 
gotten— 
Shrinking, too—lIt's carefree 
cotion | 
@ Continued on page 744 
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Use this popular morning newspaper 
to advertise in the largest and richest 


market in the Provinces 


Birmingham Gazette... 


CORPORATION STREET, BIRMINGHAM, 4. TEL: CENeral 8461 
ERNEST LUMSDON ~ London Advertisement Director 
WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 


167-170, FLEET STREET, LONDON, £.C.4. TEL: CENtral 3265 
Leeds Office: 11, ALBION PLACE, LEEDS, Tel: LEEDS 24998, Manchester Office: MIDLAND BANK HOUSE, 26, CROSS STREET, MANCHESTER, 2, Tel: BLAck{riers 3930 
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Acme of Enfield 


wish all their friends a 


Happy Christmas 


anda 


Prosperous New Year 


ACME SHOWCARD & SIGN CO, LTD. 


Showrooms: 9 South Molton St., London, W.1, Tel: Grosvenor 7458 
Head Office & Wks,: Paragon Wks., Enfield, Middx, Tel; Howard 1661 
Showrooms also at Crown Bidgs,, James Watt St., B'ham. Tel: Central 242¢ 
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Greetings from the most 
widely circulated journal in 
the trade. 

Start 1955] byfusing it regu- 
larly for your advertising. 
Send for Advertisement Rote Folder 


The only journal with a 5-figure 
fully-gaid A.B.C. circulation. 


NATIONAL NEWSAGENT 
BOOKSELLER STATIONER 
149 PLEET STREET, LONDON, E.C.4. Tel. CiTy 2604 (5 lines) 
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JINGLES ALL THE WAY-—continued 


Squeezing into Bob's two- 
seater, 

I'm jolly grateful to Calpreta. 

First inserted in the main 
women's papers, the rhymes met 
with such interest that they are 
now appearing in the Under- 
ground and Southern Region 
railways, and it is intended to 
have a similar campaign next 
spring. 


Place for memorising 


It will have been observed that 
the above jingle manages to place 
the key word in the best place 
for memorising—a feat not al- 
ways easily achieved, and that 
may explain why Jane Shaw 
Whitfield’s recently published Jm- 
proved Rhyming Dictionary is 
now in such demand in agencies. 

The same was done with easy 
grace by Helen Dircks for Sun- 
dour Furnishing Fabrics (Craw- 
fords): 

You lazy things, 

Now rouse yourselves ! 

Don't just sit there 
glower ! 

Come, let me choose 

Your gayer clothes 

Of my beloved Sundour. 

Jingles, in fact, have been used 
for an almost infinite variety of 


and 


purposes. Most Londoners will 
remember, for instance, the in- 
sufferably self-righteous “Billy 


, Brown of London Town,” created 


by London Transport with the 
help of David Langdon as car- 
toonist, whose jingles were one of 
the minor sidelights of the em- 


| battled capital: “Face the driver, 


raise your hand: you'll find that 
he will understand,” was as good 
an example as any of the rather 
fatuous injunctions that character 
used to try and impress on us. 


His demise will have been re- 
gretted by few. 
The dear sheik 
Jingles were also used by 


Crawfords with good effect, for 
such articles as Osram lamps, 
Teepol detergent and for a whole 
series of “All over the world” ad- 
vertisements for Blue Gillette 
Blades, with Eckersley’s inimit- 
able cartoons, such as: 

“No wonder, dear sheik, you 

look shaken 

“Since you've been for a camel 

mistaken. 

“You should use Blue Gillette 

“And I'm willing to bet 

“That by ladies you won't be 

forsaken.” 

Verses have even been employed 
for purely internal consumption. 
Thus, Austin Reed, in a series of 
blotters distributed among their 
salesmen, had a number of 
rhymes neatly turned oy their 
advertising manager, Herbert 
Dennett, with pleasing cartoons 
by Charles Gilbert : 

The old-time peddler was no 

doubt 

A scruffy piece of work ; 


He'd stand and shout, his wares 
fo tout 

And scrape and grin and 
smirk. . 


You'd never have a man like 
him 

To sell the goods you make. 

A synonym for salesmen trim 

Is—give the chaps a break. 

Let me end with what was 
probably the most accomplished 
series of doggerel of recent years 
~those used by Punch in their 
Underground posters and written 
by Lindley Abbatt. Some people 
suggested at the time that the 
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The power 
of 
the rhyme 


A CERTAIN poetic 
licence has always 
been granted to the 
verse writer. A mes-'° 
sage may be put into 
an advertisement and 
enjoyed if it is in rhyme 
—if in .cold prose it 
might not be given any ; 
attention. Moreover, 
the advertisement in 
rhyme is likely to be 
remembered when the 
prose effort has long 


been f » 
line of approach might be 


“above the head” of the aver- 
age Tube traveller. How right 
they were: everybody and his 
wife craned their necks to read 
the latest rhyme, of which this 
is a typical example : 


Are you a drone? .. .or worn 
down to the bone 

Pushing buttons ? _ , 
Shares? ... ora pen? 


Do you butch? Do you bake? 
Do you candlestick-make ? 

Or just buy things and sell 
them again ? 


You may live by your wits or 
the sweat of your brow, 
You may traffic in treacle or 

teak, 

You may follow the fashion, 
or follow the plough— 
Have you seen “Punch” this 

week ? 


Stimulating mental exercise 


The success with the public 
was fantastic. Literally hun- 
dreds of rhymesters found it an 
amusing and stimulating mental 
exercise to try their hand at 
imitating Abbatt’s technique— 
seldom with success, as the 
scansion and humour were easier 
to admire than to imitate. 
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This Santa makes his yearly round 

On buses (where your ads are found). 

Tho’ some are brown and others blue, 

The ads are always ‘read’ that’s true ; 
So Santa’s tip is not in doubt 


Use the bus—be seen about. 
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THE ADVERTISING DEPARTMENT 


THE B.E.T. FEDERATION LIMITED 


Stratton Howse, Piccadilly, London, W.! 
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Helen Jardine Artists Lid. 


Minerva House, 35 Wellington St., W.C2 Temple Bar 6720 
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And a Happy : as 
to YOU too | 


FROM 


MAYFAIR ADVERTISING LTD. 


18 THURLOE PLACE, LONDON, S.W.7 


14% 


DecemsBer 16, 1954 


The British way 
of life 


N otherwise good friend 

recently sent us a directory 
published by one of those sales- 
promotion firms specialising in 
the mail order business. 

As a directory, this book 
doubtless is of value to those re- 
quiring this sort of thing; but as 
a book this directory is of. value 
to all of us as a commentary on 
the British way of life. 

The kind of thing we mean is 
the inescapable meteorological 
inference to be drawn from the 
listing of more than twice as 
many umbrella manufacturers as 
there are makers of sunglasses. 


The sporting life 


On the sporting side, it seems 
significant to us that there are 
72 racecourses included but 
only nine manufacturers of 
crystals. Against this, of course, 
there are 4,432 turf commission 
agents but only 2,149 pawn- 
brokers. 

The inclusion of 12 snuff 
manufacturers and 172 handker- 
chief makers would appear to 
indicate something or other, as 
would the ratio of eight tattooists 
to 629 manufacturing jewellers. 

The fact that there are only 12 
firms manufacturing mouse traps 
while there are 368 making cheese 
strikes us as odd, while as a com- 
mentary on the indolence of the 
British male at home may be 
cited the fact that whereas 69 
firms make gardening tools 67 
make garden furniture. However 
it is nice to know that the 348 
Burns Societies recorded have 160 
whisky distillers to cater for their 
needs. 


Macabre and eloquent 


We feel, also, that there is a 
moral to be drawn from the 
inclusion of nearly twice as many 
chain makers as wedding ring 
makers, while the listing of 769 
cookery schools and no fewer 
than 15,659 retail chemists seems 
eloquent in a macabre way. 

Perhaps Time isn’t such a great 
healer after all, for although 
there are only 20 confetti makers, 
there are as many as 167 detec- 
tive agencies in the list. 

One of the more fascinating 
revelations of this directory is 
the inclusion of 15 firms styling 
themselves “clerical outfitters” 
and 20 others who come out 
boldly under the title, “dog 


collar manufacturers.” 


We confess to being puzzled 


by the apparent duplications in 


109. cargo superintendents and 
5,430 district nurses, 4,067 


poultry breeders and 101 flock 
manufacturers and in 251 dyers 
and finishers and 104 coffin 
makers—but probably the b- 
lishers know their business best. 

We fear we discern some hint 
of class-distinction in the fact 
that there are only 19 plush 
makers to counter-balance 1,147 
rag merchants and only nine lorg- 
nette manufacturers, as against 
70 makers of spectacles. 

Are we, as a nation, growing 
decadent? Do we prefer to 
watch sport rather than indulge 
in exercise the hard way our- 
selves ? Frankly, we don’t know. 
What we do know, however, is 
that in this directory one finds 
listed 322 rambling clubs and 
5,898 chiropodists : 314 fencing 
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Mail order directories 
can’t be wrong, declares 
ALAN HESS. Working 
his way through one, 
he recently discovered 
a disparity between 
cheese makers and 
manufacturers of mouse 
traps. An acute short- 
age of lorgnette fash- 
loners was also noted. 
clubs and 25 sticking plaster 
manufacturers ; 521 choral 
societies and 35 throat lozenge 
makers. 

Anyhow, it’s reassuring to 
some of us to learn that the 131 
air lines and air charter com- 
panies listed are lopked after by 
312 paper bag makers. 

The younger generation will 
appreciate the fact that the 1,965 
boys’ schools listed are catered 
for by only 327 soap makers, 
while their elders will be touched 
by the inclusion of (a) 15 artificial 
teeth manufacturers and (b) 124 
makers of crushing machines. 

It says much for the dauntless 
optimism of mankind that on the 
one hand there are 18 billiard ball 
manufacturers facing up to 42 
makers of hair tonics, and on the 
other 1,023 beauty specialists 
are countered by 98 magicians. 
And while on the subject of 
beauty, how’s this : bristle mer- 
chants : 62; razor and razor- 
blade manufacturers : 114, 

Finally, it is not without point, 
we feel, that the 253 barge 
owners in the directory are com- 
pensated by 60 air purifier 
manufacturers. 
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Securing Retail 
Distribution! 


In our last trading year which ended on September 30th, 1954, we 
showed an increase in turnover of 65°9%. We consider this to be reason- 
able evidence that our organization has been of real assistance to our 
clients. 


> 


During the year we made slight- We wish to extend our thanks 
ly under 400,000 calls on Retailers to our many local and national 
in every part of the country. clients for their support in what 

On average approximately 30% has been for us a record year, 
of these calls resulted in actual and wish them a very happy 
orders, the majority of which were Christmas with the best of luck 
new stockists. for 1955. 


Distribution Campaigns have 
been carried out for the following 
class of proprietary branded pro- 
ducts—Toothpaste, Cheese; Con- 


May we remind everyone that 
folders and complete information 
about our services are available 


fectionery, Tea, Meat Pastes, Food On requesi, and irrespective o 
drinks, Fountain Pens, Coffee, whether we obtain a Contract or 
Ironmongery, Cosmetics, Animal not we are always ready to give 
Foods, Cereals, Domestic clean- any market information that we 
sers, Furniture Creams etc, can to anyone who asks for it. 


° 


COUNTER PRODUCTS LTD 


24, HIGHBURY PLACE, LONDON, N.5. 
Telephone : CANonbury 2050 and 2600 


Directors : Bede Egerton (Managing), D. R. Moore 


) 
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LAA AAAAAAAAAAAAAAAAA AAA 
The 


Surrey 
Advertiser 


wishes its many 


friends in advertising 


Merry Christmas 


and a 


KR KKKKKKKRKAKKAKRRKKARARRE 


Happy New 


Year 


MAAR AAAAAA AAA AA AAA AY 


With all Best Wishes 
« 


THE 
STATISTICAL 
REVIEW 


The only publication in the 

world which shows the amounts 

spent on press advertising by 

each of the National Advertisers 

month by month and year by 
year. 


Watch your Competitor 
He is watching youl 


LEGION 


PUBLISHING CO. LTD. 
FIELD HOUSE, BREAMS BUILDINGS, E.C.4 


Telephone No. Holborn 8977 


Current Subscription—Five Guineas Per Year 
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Death in the 
afternoon 


By W. J. HEYMER 


(with apologies to Hemingway) 


He saw it from his swivel 
chair— 

The lovely thing reposing there 

Before his eyes, upon his pad— 

The finest proof he'd ever had. 

He read it through and found 
no flaws, 

Contentedly he thought “Be- 
cause 

My very soul went into this 

And all my skill and artifice.” 

He looked again, and sighed, 
and smiled 

Benignly on this perfect child 

Conceived within his fertile 
mind 

And said, “You know, this is 
the kind 

Of thing I've always yearned 
to see 

A setting of this ony. 

What other type-face could I 
choose— 

There is no better one to use ; 

Undoubtedly the measure’s 
right 

With all the spacing nice and 
tight 

And every element's in place, 

So nicely posed mid virgin 
space, 

This is a masterpiece, my pride, 

With all 1 hoped for gratified.” 

With it the Contact duly went 

To client, and feared no argu- 
ment. 

The big man glared at it a- 
while 

Without the semblance of a 
smile 

And then complained, with 


childish pout. 

“Why have you left our trade- 
mark out? 

And what about our slogan, 
too— 

‘Bucolic Ale’s the stuff for 
You’? 

This is too small, and this too 
thin ; 

, take this up and move 

this in, 

And say in all this space you 
waste 

‘Our beer’s the best you'll ever 
taste.’ 

Re-set the headline up a size 

And let me have a quick re- 
vise.” 

The Contact crept away in 


shame 

And took it back from whence 
it came— 

Straight back to him whose 
lovely child 

Had been so horribly defiled 

Who, bowed with grief, saw 
yet again 

His babe the Philistine had 
slain— 

The setting nearest to his heart 

The infidel had torn apart. 

He railed against the smug 
tycoon ‘ 

Who'd sent him Death that 
afternoon ; 

For death it was, to hopes of 
fame— 

The slaughtered job, reborn, 
bec 


ame 
A sickly child, inconsequent, 
And “just another advertise- 
ment.” 


It’s under advertised—3 
The. Titivator 


For feminine charm 
and allure the Titi- 
vator is entirely 
without equal. For 
this reason (of course, 
there are several 
others) it is being 
used in a new ap- 
proach to cosmetic 
advertising by Gou- 
lash, Cummerbund & 
Humperdinck Led. It 
is also being contem- 
plated for a tie-up 
with a Soya prestige 
series and a new Max 
Tractor campaign. 
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TO ALL ENGAGED IN ADVERTISING 
* 


NEWS orm WORLD 


THE WORLDS GREATEST NEWSPAPER 


30-BOUVERIE STREET 
LONDON-E-C-4 


Decemper 16, 1954 751 ADVERTISER'S WEEKLY 3 

i 

4 

‘ | . 

Nome / fis Staff ; 

OF THE 

“a 

. 

d . — a 

7 - > a 
| a ‘ > 
ia es <a q 

— i+ SE Oe ™ 
eT . ae ee SS oe A . 

oe . et <> ». SSN \i ‘ i 

Ez epee <SSSs5 RW | a 
BN NSS SS VW to > F 
ee A ~AO ' = a ve AG VA 
ny - fee 4 —~ / 
3 . ep. ee A 
| Ke a, Fr 

a 

eae oe: le oe ee ee )=6ho die e 


ADVERTISER'S WEEKLY 


Compliments 
nf the 


Spann 


to all our Advertisers 
and their Agents and 
Best Wishes for 1955 


THE SCOTSMAN 
WEEKLY SCOTSMAN 
EVENING DISPATCH 


— 
3 
E 
3 


lll 


ltasssidill 


GEORGE SPENCER Advertisement Manager = ——um 


THE SCOTSMAN PUBLICATIONS(LTD. 
North Bridge, EDINBURGH 


GREETINGS 


and good wishes 
to all our friends 


from 


The Directors & 
Staff of 


G. STREET & CO. LTD 


110 OLD BROAD STREET 
LONDON, EC2 
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Advertising 


after 


lights go up.) 


UNDERGROUND 


EPRESENTATIVES of the 

press went to a party in a 
London sewer. They tapped on 
the third manhole cover on the 
right up Fetter Lane. To gain 
admittance they had to give the 
pass-word—“Gin and _ tonic”— 
whereupon they were given a pair 
of gumboots and a hand-out 


printed on waterproof parchment. 
The party was to introduce a 
new detergent called “Gleem.” Re- 
porters were urged to wash their 
dirty linen on the spot. Ques- 
| tioned on the choice of venue, 
Fleet Street's “live-wire” 
licity man, R. T. Scribeman, dis- 
| appeared in a puff of handouts. 
One female representative of a 
glossy advertising quarterly was 
| heard to remark: “Gor-blimey, 
| don’t it pong.” 


STANDARDS 


UEST of honour at the 

annual dinner of the Retail 

Trading-Standards Association, 

the Rt. Hon. Fred Tape, newly 

| appointed Minister of Consumers’ 

Welfare, left a half-smoked cigar 

| in an ashtray. “I did not like the 
| label,” he explained. 


dark 


Advertiser's Weekly Night Reporting Corps. 
(Advertising does not finish at 5.30 p.m. In London, at any rate, 
people in the profession frequently get down to business when 


LAST NIGHT 


Many of the lady guests arrived 
wearing lambs’ tails instead of fur 
wraps. “It’s not really a new 
fashion—I’ve been wearing them 
since my husband accused me of 
buying a wrap which was only 
994 per cent beaver,” confided 
Mrs. Fox-Lamb. 


CHILDREN 


HROME - handled _ coshes 

were given to 500 school- 
children at a beano given by the 
Junior Looking Glass. Ali the 
“pests” had won a prize in a 
cheesecake judging competition. 
Because of their age, drinks were 
restricted to lemonade laced with 
Russian stout and rum punch. 


As the kiddies watched a 
cabaret, which included a demon- 
stration by a Commando un- 
armed combat team and a per- 
formance by Zena Zex, Brixton’s 
strip-tease queen, C. Bill 
chairman of the Looking Glass 


@ Continued on page 754 


It’s under advertised—4 


The 
Conurbator 


ERE is a device that will 
help to reduce the costly 
expenditure of market research. 
All phases of such operations 
are handled by the Conurbator 
length, breadth and depth. 
Simple to handle (how unlike 
contemporary market research 
teams !) the appliance will make 
a clean sweep of any region in 
remarkably quick time. The 
| Conurbator does not drink but, 
| being fitted with a geiger counter, 
| is able to detect market oppor- 
tunities that would otherwise 
escare notice. 
| . Should secrecy be the aim, a 
hood can be fitted over the 
Conurbator so that the whole 
can pass as the latest in basinets. 


The Conurbator in action in the 
Provinces. 
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A Merry Christmas 
but eee t just wish for 
a Prosperous New Year 
make certain of it 


by taking space in 


TE QUEE 


CHARLES R. FASTNEDGE—Advertisement Director, 
BURLEIGH STREET. STRAND, LONDON, W.C.2 Tel: TEMple Bar 2794 
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ADVERTISER'S WEEKLY 


To associates and friends and all 


those engaged in the art of space 


buying we send hearty Christmas 
greetings and sincere good wishes 


for the New Year 


PERCIVAL MARSHALL & CO. LTD. 


(and associated companies) 


19-20 NOEL STREET, LONDON, w.: 


T. C. PAGE J. V. FORBES-BUCKINGHAM 
Advertisement Manoger Advertisernent Manager 
MODEL ENGINEER MODEL AIRCRAFT 
MODEL RAILWAY NEWS ENGINEERING & BOILER. 


SHIPS AND SHIP MODELS HOUSE REVIEW 


**If it hadn’t been for him 


there would have been nothing 
to add to my pension” 


ASK THE MAN FROM THE PRUDENTIAL 


Advertising 
after dark 


—continued 


group, was ringing the ITA to see 
if his paper had been accepted as 
a programme contractor yet. 


HECKLER 


) a meeting of the Publicity 
Club of London the guest 
speaker, R. T. Crafty (“the 
best account-getter in the game”), 
stood up and said: “I believe in 
advertising” and then reached for 
his hat and coat. 

He had not reckoned with the 
heckler in the front row who 
shouted, “What about our new 
club premises?” By the time 
order was restored his hat and 
coat had vanished, and he was 
left holding a typographer’s steel 
ruler and a torn copy of last 
week's Junior Muck-Shifter. 


CAUGHT 


ADY Cynthia > 

secretary and part-time 
model in the art department of 
the K. Porter Johnson Co. Ltd., 
giggled as she was kissed under 
the trees in Berkeley Square. “So 
that’s what they mean by direct 
mail,” she remarked. 


SPLINTERS 


DART flew through the air 

in the saloon bar of the 

“Artists Arms,” Mayfair. It 

ricocheted off the double-twenty, 

rted the barmaid’s “peek-a- 

oo” bang and smashed a bottle 
of Cinzano. 

By the time Ernie Drawbridge, 
captain of the Boot, Corn and 
Welding darts team had removed 
the glass splinters from his 
tongue W. S. Crawford had 
achieved another 2-1 victory. 


DANCING 


OP-RANKING officers of 

General Claude’s million- 
pound neon organisation linked 
hands and danced round Eros to 
celebrate the completion of a 
new sign in Piccadilly Circus. 

The sign consists of 1,567 
yards, 11 ft. and 34 inches of 
tubing. Colours used include 
Lime Grove green, Tory blue 
and 48-point pink. The colours 
flash simultaneously at opening 
and again at closing time. The 
sign stretches from Regent Street 
to Coventry Street, by-passing 
the Bovril sign because the con- 
structors said it gave them a sink- 
ing feeling. 

The sign is for SUSSEX ale. 
Last night the SUS part would 
not work. Police were called to 
disperse the crowds. 


ADVERTISING ? 


ARLING, how nice to see 
you again. We must meet 
for lunch one day,” said Gloria 
Goosepimple, fashion editor of 
Woman and Cutie in the Pent 
House at the Dorchester. “Yes, 
that would be fun” replied Petula 
Plonkit, beauty writer of The 
Batler, as she spat out the pip 
of an olive and yelled for pr 
Bloody Mary. 
Every member of the press was 
bribed with a gold watch and a 
forged expenses sheet as they left. 


INTERVIEWS 


Po houses in the vicinity 

Lime Grove’ were 
strangely deserted. Most of the 
talented members of the BBC— 
producers, cameramen and the 
blonde continuity girl in Studio 6 
—had dashed off to a mass inter- 
view held by Puffit, Flog-it and 
Pawn-it (London) Ltd., who are 
“gearing” their agency for the 
coming commercial television 
service, 

First to be interviewed was 
Micky Keyman who produced a 
very good linc. He was given a 
contract on the spot—written on 
the back of a piece of copy 
which the agency had been trying 
to sell to a client since the days 
of 2LO. He will be producing 
panel games for a firm of door 
manufacturers. 

Second to scramble up the four 
flights of narrow stairs to the 
managing director's office was 
Wun Kan Joss, Chinese king of 
the documentaries. His first job 
will be to produce a series of 
films about the habits of a tribe 
of ex-Government PROs who 
have taken up residence on Puffin 
Island off the North coast of 
Wales. The island is governed 
by a chap named Williams, com- 
monly known as Puffin Billy. 

So many men tried to rush the 
stairs after this that the agency 
was forced to close the interview 
and prepare a hand-out stating 
they were now fully equipped to 
provide clients with a TV service 
that only good money could buy. 


SECRET 


S the ADVERTISER'S WEEKLY 

night reporting corps re- 
turned to their Fleet Street 
office and the sun _ peeped 
over the roof of “ The Codgers,” 
they met several top-ranking 
officers of the Advertising Asso- 
ciation. “We've been discussing 
our public relations campaign for 
advertising,” they explained, “but 
don’t quote us on that.” 
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ADVERTISER'S WEEKLY 


A sample 
with sales backing 
is a winner | 


L. YOUR PRODUCT is suitable, the surest way 
to increase sales is by sampling. We can state 
quite categorically that the increase in sales 
obtained by this method far exceeds those 
arising from any other form of advertising. It is 
easy to understand why sampling is so successful. 
Advertising usually takes the form of trying to 
persuade people to try your product once and, 
if they like it, to continue buying it. Giving them 
a sample to try is a direct and simple way of 
doing this. 


We have many clients who sample their pro- 
ducts. In every case they report very substantial 
increases in sales. 


If you are interested in sampling, consult 


The formula for successful sampling is simple: 

1. The product must be good. 

2. The size of the sample must be adequate. 

3. The area in which sampling occurs must 
possess a reasonable percentage of retail 
distribution. 

4. It is advisable that the advertiser’s sales force 
make a sales drive on the area before sampling 
takes place. 

The distribution of samples can be carried out 
quite cheaply by our nationwide distribution 
service in any town of the country. Small 
samples are delivered through the letterbox; 
large samples can be handed over to house- 
holders personally. 


Circular Distributors Limited 


21 LEIGH STREET, LIVERPOOL I, LANCS. 


PHONE; ROYAL 8861 
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THE PEOPLE WE ALL MEET— 


RECOGNISE 
ANYONE ? 


Look around you wherever you work in an — 
and then look below. You'll find someone here that you 


The 
WAalsall Observer 


now over 


50,000 


Copies per issue 


comprising 5.C./. 
THE WALSALL OBSERVER 15)/- 
THE RUGELY TIMES 4)- 
THE WEDNESBURY & DARLASTON TIMES 4- 


Combined Rate 
17’'6 
per single col. inch 


London Representative : 


POSTER EXECUTIVE 


It's the 48-sheets that worry 


Advertisement Manager: 


S. F. Richards, P. Moon, him—he can't hold up one end . tk 
Observer Buildings, 134 Fleet Street, ~oy ~ ay —_ pate to mn ae shite 
Walsall Lond stick the other. nd if he’s late -tH) ~ - 
_ — home—he's double crowned. & : 


Tel,: Walsall 2137 Tel.: CENeral 3913 


THE VISUALISER 


30 good at looking into the 
future, producing lines that will 
surely sell—until it comes to his 
(or her) weekly gamble. 


This Journal is essential 


Oeia «6 ..» you wish 
wp to contact the 


FIELD WORKER 


Out comes the early bird—first 

- the market, he thinks—to test 

or pulling power, only to find 

Britain’s that he has considerable con- 
sumer resistance to overcome. 


Leading 


Toy Trade 


Journal 


* 


ESTABLISHED OVER 40 YEARS 


efor Overseos ‘BRITISH PLAYTHINGS OVERSEAS’ Quorterly Export Review 
efor Reference ‘GAMES & TOYS YEAR BOOK’ The Trade’s Encyclopadia 


LAY-OUT MAN 
He's a firm believer in sampl- 
Publishers: H. RICHARD SIMMONS timited | yan. vient knocked out int ciety alessio camel 
30/31 KNIGHTRIDER STREET, LONDON, E.C.4. Tel. CEN 068! (4 lines) quickly? He's the man. market—at least twice. 


xX ee 
- For SOUTH STAFFORDSHIRE aemmm Spaae aie tnimaeicaccena accom ial 
ol SERIES | 
— ee 
per iW ; | 
i 4 ' | “y é yy 
Ee ‘a ~~ oa | 
ee AD. og a a <a 
Re Ay Rei —/ % i, . 
a s% a WG) oo Y a Y \ va 
3 Te ESI Gace ; 
" > rk - ie j 
‘ Ce : 
y | TP - |. | 
SC " 
me a | 
3 / ’, ¥ 
= ((/ 2 v 
ar _ a ¥ 4 ] Q ; 
‘ Ga pame | | OYS & Games a rg ws e 3 
i, ear > ——_ af . $ 
a a Industries a ) 
3 a wy Chod ee q o - 
‘ | ‘ote | | a= . 
i is £ e 4 
a. (= io BA | 
e : , ; ® ' - . ’ 
¥ : 2 . ; ¢ WV fe Bp" | : 
Pn «8 2 --.G@ : 
oa ~~ RESEARCH EXPERT 
a :  ) =a Lo a Tomepee to: OO Ora iets oo Ae ae ae Ii Se =e a 


DecemBer 16, 1954 ADVERTISER'S 
AN HITHERTO UNPUBLISHED PICTURE OF 
OUR MANAGING DIRECTOR FISHING 


FOR THE “SHOT” THAT WAS WRONGLY 
ADDRESSED 


To our clients, our suppliers and 
to the 22,497,347 recipients 
of *‘shots’’ correctly addressed by us. in 
1954—a Merry Merry Christmas and 


Most Prosperous New Year. 


SIMMONDS (POSTAL PUBLICITY) LTD, 


82/84, Peckham Rye, London, S.E.15. (Telephone: NEW Cross 0331) 
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S — ate 
God rest you merry, Gentlemen: ¢ 
and your Housekeepers 


) “As Christmas Day falls on a Tuesday the Porta- ‘ 

down Rangers will meet on Wednesday (being St. 

Stephen's Day). Mr. Stewart's Hounds will be 

at Mullavilly Church that morning by 10 o’clock. 

Dinner on table at 5... Richard Dobbs, President. 
P.S.—There will be an assembly at Mr. 

Saunderson’s in Portadown on Friday, the 28th, 

| for the benefit of Distressed Housekeepers.” 


(Public Notice in a December, 1792, issue of the Belfast News- 
Letter.) 


co ky > 
| We Wish all our Advertisers 


and their Agents 
The Compliments of the Season 


| —S eS 
rn News-Letter 


Established 1737 
More than a newspaper — an institution 


_— 


in 


A Merry Christmas 


to all our friends 


HYDE PARK 9981 
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FIVE STRATFORD PLACE - LONDON * W.! 
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wy How wrong could AY 
you be? 
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Ad Man’s Christmas 


Vik Bookshelf 


~ When the journalists 
opened up the West yi 


HE strong advice to anyone 
getting a copy of this book* 
is to hold on to it. It is a deplor- 
able business to indicate a certain 
lack of faith in human nature, 
especially at this time of the year, 
but honesty demands one to say 
that it would be unwise in the 
extreme to lend it about. If it 
goes into the hands of a journalist 
the game is up. 

It is almost a century ago since 
the Territorial Enterprise first 
came out as a single sheet printed 
by a hand press in the area that 
later was to become Nevada. 
Pioneer of the “frontier” news- 
papers, the story of its varying 
fortunes is very much the story of 
the opening up of the American 


| West. 


The discovery of the “Com- 
stock Lode” set in train a mining 
rush to Nevada from very far 
afield ...and the Territorial 
Enterprise up-anchored from 
Mormon Station and followed it 
to Virginia City. And it is about 
Virginia City that this book is 
particularly eloquent. It was 
certainly a place: “Nobody 
needed be sober for so much as 
a single moment in Virginia City. 
It was a splendid newspaper 
town.” 


Names that explained 


Listing the names of some of 
the saloons to be found there, 
Beebe observes of “The Howling 
Wilderness” that, along with “The 
Smokery” and “The Old Mag- 
nolia,” it was a premise “which 
never at any hour of the 24 be 
trayed the promise of com- 
motional doings implicit in its 
name. There were more than 100 
saloons to choose from.” 

Ivory towers, he points out 
elsewhere, were few and far be- 
tween in the American West at 
that time. In the summer of 1880, 
for example, so many Kansas 
editors, publishers and reporters 
were killed by gunfire in political 
and professional feuds that the 
Kansas City Times felt moved to 
Suggest that a specimen Kansas 
country editor be stuffed and pre- 
served in a museum before the 
race became altogether extinct. 
“It is only a question of whether 
a Leavenworth editor dies by 
whisky or powder,” said the 


‘Cindbad Commotion, by Lucius 
Beebe, Stanford University Press 
(London Geoffrey Cumberlege). 
price 28s. 


KCT: “The powder, generally 
being of better quality than the 
whisky, usually accomplishes its 
end first.” 

The book is crammed with 
short histories of people it would 
have been marvellous to meet. 
Take the case of T. S. Harris, 
publisher of the Panamint News, 
who, “when that suburb of Hell 
folded up, went to work on the 
staff of the Los Angeles Evening 
Republican. There, in a moment 
of vexation, he achieved the 
dream of every reporter since the 
beginning of time by shooting his 
own managing director. He then 
wrote his own obituary: ‘I’ve had 
a hell of a time,’ and shot him- 


self.” 
Using white spece, 


But not only journalists. 
Printers also cram the gallery 
of this book. There is an especi- 
ally heart-warming account of 
one occasion, which was remem- 
bered by old-time type slingers of 
the region for decades to come. A 
careless compositor and his assis- 
tant contrived to drop the formes 
containin the entire centre 
spread of the Territorial Enter- 
prise on to the composing room 
floor in a pie of catastrophic pro- 
portions. The paper, in order to 
meet its press time, appeared with 
its two centre pages a blank and 
the rival Gold Hill News reported 
that the town alcoholic had 
cluiched at his eyes and collapsed 
on the bar screaming that he was 
blind ; the Territorial Enterprise 
was a blank in front of his face. 


Knocking the copy 
In an account of the advertis- 
ing techniques of the western 
press at that period it becomes 
evident that the phrase “knocking 
copy” meant nothing at all to the 
practitioners : 

“No lock-picker or thimble 
rigger was required, so deposed 
Tilton & McFarland,  safe- 
makers of San Francisco, to 
operate the Lillie lock fabri- 
cated by a rival manufacturer. 
A single blow of a hammer 
against the safe door was suffi- 
cient to break the cast iron bolt 
of a Lillie lock and admit im- 
properly accredited parties to 
the inner vault. But Tilton & 
McFarland’s own safes were 
impervious to the most skilled 
yeggs and bank robbers and a 
fine assortment of these strong 


@ Continued on page 762 
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AD MAN’S CHRISTMAS BOOKSHELF — continued 


World-wide selection of 


top grade photographs 


[He scope and purpose of 
this annual* is to provide 
an international exhibition in 
permanent form of master- 
pieces of contemporary photo- 
graphy drawn from a range of 
countries which includes Great 
Britain and the Common- 
wealth, France, Italy, Scan- 
dinavia, the United States and 
the Netherlands. 

As its guest of honour this year 
the annual has Edward Weston, 
of California, described by the 
editors as “one of the truly great 
photographers of these times.” 


Small crowded place 


The world to-day, as the editors 
remind us, is a small, crowded 
lace, and except where political 
arriers prevent the free inter- 
change of thought, artists of many 
countries have frequently a simi- 
lar approach to problems of self- 
expression . . . and photography 
is a universal language. Yet it is 
permissible to add that certain 
distinct characteristics in photo- 
graphy are peculiar to nationali- 
ties, and that these characteristics 
have little to do with available 
subject matter. 

“They have a way in France, 


Year Book, 1955, edited 

all and Basil Burton, 

ished by *’ Photography,"’ London, 
L.C.4, price 25s 


for instance,” write the editors, 
“of reminding us that human 
beings are very much human 
beings—lovable, comical, frail 
but enduring. In the work of 
Italian photographers the sun 
shines yesterday and to-day ; and 
it will shine to-morrow. In 
Sweden they achieve mood by the 
use of selective focus, and they 
have a growing feeling for design. 
The Germans tend to be in- 
fluenced by an increasing variety 
of schools of thought, and a 
similar versatility is discernible 
among the British.” 

Yet if there are trends, they are 
not peculiar to any one nation. 
What they are doing in California 
to-day they might well be doing in 
Switzerland, too. Everywhere, for 
instance, the photographers “seem 
to be growing in their apprecia- 
tion of design. Except for some 
local variations of no great im- 
portance, work in this field seems 
to follow a fairly common 
pattern.” 


On the other hand, the editors 
draw attention to one trend of 
great significance during the last 
10 to 20 years. This is “towards 
the recognition of photography as 
the art of capturing an impression 
on the wing—a moment out of 
time. It is not a matter of frozen 
action or the exploitation of new 
apparatus and technique; it is 
rather a state of mind which 


Henk Jonker made this speed-flash picture at a wedding party in 
Holland, A good time is obviously being had by all. The Pes raph 


finds a deserved place in the “Photography Year Boo 


1955. 


A study by Andre 
pub- 

in the 
“Photography 
Year Book 1955.” 
It is described as 
a brilliant exposi- 
tion of an art 
“which becomes 
all too. often 
merely banal in 
less masterly 

hands.” 


accepts time as another dimension 
to be recorded by the lens.” 
More than anything else, they 
add, this appreciation is probably 
due to the coming-of-age of the 
miniature camera, which has 
brought “a proper realisation of 
its potentialities and shortcom- 
ings. With the exception of a 
few pioneer photo-journalists, 
who seized the opportunities 
afforded by the introduction of 
fast lenses of short focal length 
to explore the unknown wonder 


world of the half-light, few people 
at first regarded the new Leicas 
and Contaxes as having anything 
of great importance for photo- 
graphy.” 

As to the future, the editors 
have noted evidence among the 
post-war youth of different coun- 
tries that this tremendous surge 
of interest in photography will 
bring many new artists to the sur- 
face. Within a year or so this 
trend will make itself felt more 
strongly. 


Comprehensive pocket press guide 


Pocket Press Guide 1954-55, pub- 
lished by David H. Bond, London 
5s. 6d. 

N publishing this reference 

work, the editors—an account 
executive and a media manager 


(R. Flatwood and George 
Annand respectively of Dudley 
Turner and Vincent) — have 
endeavoured to produce a book 
which will give everyone, engaged 
in advertising, immediate refer- 
ence to basic media facts 
whether they are in or out of their 
offices. 
To do this over 20,000 facts 
have been condensed in digest 
form to make a book that can be 
slipped into the pocket. 

The originator of the idea, the 


executive, drafted his proposals, 
and submitted them to his 
firm's media manager. After 
many months’ compiling, circu- 
larising, interviewing, checking 
and cross-checking, the result is a 
work of a pocket-size publication 
containing 112 pages. 


Many copies ordered 


Details were checked and, 
where necessary, altered on press 
day and it is reported that over 
360 agencies and _ individuals 
ordered copies months before 
publication. Copies are avail- 
able for overprinting agencies’ 
names and addresses on the front 
cover. 


OPENING THE WEST —continued 


boxes could be seen at 318 

Battery Street.” 

There is a good deal in this 
volume about Mark Twain who, 
for a time worked on the Terri- 
torial Enterprise. Many people 
seemed not to like him at all. 
One old fellow who knew him 
well is recorded as saying “ Mark 
Twain had no ear muffs on when 
somebody else was buying. He 
could hear a live one order a 
round three doors from where he 
was standing, but he was deaf as 


a post when his turn came to 
shout....I mever heard any 
admiration expressed for him per- 
sonally. The news that rumours 
of his death had been exaggerated 
was unpleasant news everwhere 
in Virginia City.” 

That may have been so. But 
the fact remains that one can be 
grateful to Mark Twain, not only 
for creating Tom Sawyer and 
Huckleberry Finn but also for his 
powerful contribution to the com- 
motion that went on in Comstock. 
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de I join my staff 
‘ in wishing all our 


friends a very Happy 
Christmas 


The Directors and Staff 
of Link House Publications 
wish you a Merry Christmas 


Poa Wea i 


and a Prosperous 


EXCHANGE & MART - LIGHT CRAFT . POPULAR HANDICRAFTS 
BODYBUILDER - STAMP MAGAZINE » SUN BATHING REVIEW 
HEALTH & STRENGTH  C.T.T) - HEALTH & EFFICIENCY 
SMALL TRADER PREDICTION - CARAVAN 
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Typography in Advertising 


How to dispel monotony 


N time, those connected 

with advertising, and par- 
ticularly its critics, become 
jaded with overmuch printed 
publicity, and look forward to 
something different, something 
new. 

The monotony of the constant 
rectangle has been deplored, par- 
ticularly those which are empha- 
sised with a border ; and designers 
have been urged to use white 
space and shapes indicative of the 
necessary rectangular make-up of 
a newspaper advertisement. Typo- 
graphically, this can be done by 
neat placing of type as well as by 
ornaments, or simply by infer- 
ence. A really magnificent 
example appeared recently for 
the Olivetti typewriter, which ab- 
solutely hit the eye in a page of 
similar size advertisements. 


Up on end 


For a change the designer had 
put the illustration of the type- 
writer on end. This did two 
things. First, it emphasised the 
point that the Olivetti was com- 
pletely portable—you could throw 
it about, as it were ; and, secondly, 


1N juot ~ 
STEP WiyH 
if a 3 


MADE BY LOFUS 
AITED OY OPP ONTED ALS etna GOs a 


and command attention 


By ROGER DARCY 


it made up the rectangular shape 
of the advertisement without a 
slavish border, But the eye might 
have popped right off the adver- 
tisement to the one above if the 
typewriter had been left just like 
that. The top of the item was 
therefore indicated by the simple 
word in lower case, “ Olivetti.” 
While the circular ornament is 
quite attractive, I wondered for a 
moment why it was there. Then 
I let my eye roam freely over the 
advertisement and this is what the 
ornament does; That spur-like 
object actually appears to be 
moving. Your eye catches it, and 
whoosh you are looking at the 
upturned typewriter. Then 


@ Continued on page 766 


Lettera 22 
Complete - 
yet completely portabie. — 


1) one thing to make a ty pe- 


to dengn @ portable type 
writer which ww yet 

with every proper feuture 
of @ standard machine -the 
Olwwett: Lettera 22 made in 
Great Britain, sturdy in te 
Duild. herr in weight — but 
complete in every deta 


rei? «oe 
i.) ew 


tiase = tee treme » BRITISH OLIVETTH Ltd. 
‘10 Qenetty Teeere Lendes #1. 
OCR heme ce ew Cengee to 

Remenset Sones omen me Moet By 


Left: These pointing down shoes cause the eye to go swiftly to the 


| word “Delta” set in what looks to Roger Darcy like a German inline 
Right: A really magnificent example of an advertisement that 


has got away from ‘he monotony of the constant rectangle, 
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Who? What? Where? 


* CHECK YOUR ANSWERS BFLOW 


Influential people in over 100 countries 
keep abreast of world news through 


TIME 


Five editions of TIME, the Weekly Newsmagazine, with the 
same editorial content, are published in English every week. 
One circulates only in the U.S. The other four, published 
simultaneously, are read by important people in more than 
100 countries outside the U.S. 

TIME’s net paid audited circulation exceeds 2,000,000 
copies each week. More than 903 out of every 1,000 TIME 
readers hold important positions in business, government and 
rs 20 the professions. They read TIME not only for the world's 

oy ‘e } news but for news of the world’s products and services. 

ihe the Geodyeor Reg With TIME, people everywhere can get all the world’s 

Tyre ead Rubber a ee * ase important news—including your advertising news-—while it is 

: ; still news. The Advertisement Manager will be pleased to 
_ powertal international re = give you further information. 

ore ty teprenns : <== 5 Se Se WHO Malcolm MacDonald, Commissioner General for British South-East Avia 

WHAT. Some of the many millions of cheeses produced in Wisconsin, US., being 


stacked for storage. WHERE: Soviet ofl well in Russia's Tatmyr-Lena area which 
stretches from the Caspian Sea to the Arctic, 


You can buy advertising space in just | | M 
the editions you want, covering the world 


markets in which you are most interested ——‘""* “*ek1y Newsmagazine of the World 


TIME ATLANTIC + TIME PACIFIC « TIME LATIN AMERICAN 
TIME CANADIAN + TIME U.S, 


TIME & LIFE BUILDING - NEW BOND STREET * LONDON Wi Telephone: GROSVENOGR 40860 


LS? 2 “a ‘ . e i aa r : ‘ i . he - 3 “S 7 re - rl ad ‘ay 
; ee a 
4 < 
a 
| E 
3, 
‘ 
| : 
a hin ‘ : ; ee eee 7 
oe Big TEN ‘ a 4 D: j 
r Pm. “| ; \ \ : & ; vile 
4 ‘ i | 7 } 4 
;- = 3 bik, | at % 
- | s Pa Fd z i ot . iit a 
q e " 7 \ 5 au i. 3 
| | | > \\. 7 fin a 
a ee - a! es Z 
= — ‘ ca of wa - we ; : 
4 Ne oe Ae So) es b 
ot : : j % ay i : 7 < 4 ’ ’ A te - 
Y. ' “4 a is : ; 
. —-". o> 25. ; . el - 
4 : : 4S 4 ’ » » es ~ ~s <<: “< ~ @ “= _»~ . ” 
,. ¥y = - > <n >< | < al 7 =e. .3 
7 os cs | * \ . j 
. : te rs i np * _— me : i 
~~ x a Baa. ~ J 
y ity , “ss A ——_ v 
' tee reat Lae i Hy i ; 5 . “Sy he + * x 
ee : { pO oe A oo a ee A a : 
. I~ ax... _~ a 
Life Life Savfoto " 
B. 
. i . 
P a 
a 
. a 
la o 
‘ - f 
| throughout the world | 52 
| | EAR | 
* — 3 
a ee a ae SO ge eee 2. Oe eS . sea 


ADVERTISER'S WEEKLY 


é. Merry Christmas 


our many friends in the National 
Advertising Agencies 


A Happy New Year 


of Good Business and good 
feeling between friends old and new 


Our London Office—at 64, Fleet Street, will be 
sending us a lot of blocks inthe New Year and will 
be happy to receive even more to make up bigger 
bumper parcels of mutual good will. 


Western Telegraph 
& 


Cymric Times 
The Leading Advertising Medium 
for West Wales 


Head Office :—Bridge Street, Haverfordwest, 
Pembrokeshire, S. Wales. 


) 
115 GOWER STREET LONDON WCI , 
~ EUSTON 30612 F 
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TYPOGRAPHY IN ADVERTISING ~ continued 


| through the word and down 
| again to “Lettera 22” and so to 


the body of the copy. Here we 
come to the weakest, part. Per- 
haps the typewriter type is per- 
missible, though not exactly 
negessary, but the rather thin 


| sans type in which the name and 
| address are set is very anemic. I 


would have set that section in 
italic bold grot (as the words 
“Lettera 22”); they would have 
swung the eye upwards again to 
the typewriter. 


Down pointing shoes 
Whether they know it or not, 


the designers of the Delta shoe 
item have tried the same effect. 


| Those pointing down shoes cause 


the eye to rush on to the word 
“Delta,” set in what looks like a 


| German inline script, but which 


may be hand-drawn. They also 
draw attention to the details of 
models and costs. At the top of 
the advertisement to stop the eye 
is a line “In step with fashion.” 
But the Delta designers have been 
too timid. Rather than just leave 
the item like that, they thought 
that some of the white space must 
be used up, so they put an un- 
necessary and somewhat silly 
drawing of a female behind the 
shoes. It is so hard to be simple. 
Possibly they were worried what 
the Lotus director would say 
when he saw a bit of space not 
used up. Otherwise they had a 
good idea. 

They should, in fact, have 
looked at the Roneo advertise- 
ments. See the one reproduced 


eves. Ceenime o EQUIPMENT 
OFF Ce PAM MIN® 
LIBRARY & BANEING EQUIPRIENT 


An example of how to use white 
space. As Roger Darcy points 
out, there is nearly two whole 
square inches of space not used 
up here. This item is striking and 


preserves the essential shape with- 


out resorting to lines. 


The Holyrood advertisers are not 
using Gill type in this advertise- 
ment but a Grot. In Roger 
Darcy's opinion the use of Gill 
would possibly have been prefer- 
able. The half-tone picture has, 
however, been used to very effec- 
tive advantage. 


here. There is nearly two whole 
square inches of space not used 
up there! Why not drop in a 
trade mark or a medal won at 
the Milan Fair in 1882? Or per- 
haps the managing director's por- 
trait? Let us be thankful that 
Roneo let their advertising men 
get on with it. The item is strik- 
ing and preserves the essential 
shape without lines. Let your eye 
wander round the umbrella, down 
through the blotter, the nice 
simple script and up through the 
address in small italics. 

thing gives cause for worry. The 
copy dropped into the blotter is 
set in an orthodox fashion. To 
complete the illusion of its bein 
on the bdlotter the cop should 
either have been tilted slightly or 
the blotter should have been 
square. 


Exceptionally compelling 


Another fine example of the 
use of nothing can be seen in the 
Esso advertisement, “All experi- 
ence is an arch to build upon.” 
which features the arch of Titus 
in Rome. The setting is very 
simple, but the whole thing is 
exceptionally compelling. 

Let us now consider the case 
of two advertisers who have 
roughly the same solution to the 

oblem of how to overcome the 

redom of the ordinary adver- 
tisement. Both Yardley and 
Holyrood have used half tones 
with superimposed type—but 
what a difference! The pretty 
girl's face on the Yardley item 
is surely getting rather dull as a 
motif. r all, she peers at us 


@ Continued on page 768 
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Outdoor men read Lilliput because it appeals to them. A simple answer ? But 
it’s true. 

Lilliput appeals to them because its sporting articles are written both to 
interest the expert and to entertain the layman. Take angling. Recently Colin 
Willock amused anglers (and others) by showing that it may cost a fly-fisher- 
man nearly £5 to catch a trout which he could buy in a shop for 4s. 6d. Take 
ski-ing. Jocelyn Stevens, of the Cambridge University team, has explained how 
‘anyone can learn to ski well enough in a fortnight to repay him for his 
efforts.’ And if going to the butcher for your Christmas bird seems unbearably 
prosaic, the December Lilliput describes how you can go wild-fowling for it. 

Other aspects of outdoor life covered by recent issues are clay-pigeon shoot- 
ing, rugger, golf, and building your own small boat, while articles on motoring 
appear regularly — and not the conventional ones, either. 

And don’t forget that the outdoor life is only one facet of this many-sided 
magazine. It's all part of the new editorial policy which has already established 
Lilliput as the magazine for men. 


ABC JANUARY~JUNE, 1954— 201,214 


A HULTON PUBLICATION 


ADVERTISER'S WEEKLY 


Why Lilliput sells men 


Lilliput sells men because men 
read Lilliput — 650,000 of them 
(not to mention the 370,000 
women readers)— more readers 
than any other man's magazine. 
It all boils down to this: 
Lilliput, in its lavish new format, 
is a success. Men read it. You 
can sell through it. 


JACK BLANCHE 


Advertisement Manager 


43/44 SHOR LANE, F.C.4 
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Award Advertising 
Service Ltd. 


Wish all their Clients and Friends 


A VERY HAPPY 
XMAS 


and a most 


PROSPEROUS 
NEW YEAR 


+ 


H,. ALBANY WARD, 
Chairman and Managing Director. 


E. D, POPE, Director. 
+ 


LET’S ALL PULL TOGETHER 
TO MAKE 
1955 A BUMPER YEAR 


7O ALL OUR BUSINESS FRIENDS 


AND ASSOCIATES 


from the Dereciors and Staff 


Replicards Ltd. 


LONDON, N-'9 


4077409 HORNSEY RD., 


December 16, 1954 


Public Relations 


The old 
fashioned 
method 


QE can go to a luncheon 
at the Savoy Hotel by 
Rolls-Royce, underground or 
even by bus. But if a 
publicity gimmick is required 
why not drive through the 


street in a 1898 battery-driven 


Krieger brougham ? 
That is exacily what Lord 


| Brabazon and John Boyd-Car- 


penter, the Minister of Transport, 


| did when they went to the Road- 
| farers’ Club luncheon. And 


riding next to the driver on the 
trip through the West End 


streets was F. J. Camm, editor of 
Practical Motorist and Motor 
Cyclist. To add interest to the 
stunt, which was faithfully 
reported in many national and 
provincial newspapers, the 
brougham was originally owned 
by the Duke of Westminster. 


* * * 


EMBERS of the Institute 
of Public Relations were 
entertained by one of the most 
humorous addresses they had 
heard for a long time at this 
month’s luncheon Ee The 
speaker was Robert ylwin, 
o- representative of Bertram 
ills Circus. He spoke about 
the circus “on the move” and 
how the entire Bertram Mills 
Circus can open in a new town 
15 hours after it had closed in 
one 150 miles away. 


Boarding the brougham are Lord Brabazon and John Boyd-Carpenter. 
Next to the driver is F. J. Camm, editor of “Practical Motorist and 
Motor Cyclist.” 


TYPOGRAPHY 'IN ADVERTISING — continued 


from the cover of practically 
every issue of every popular 
magazine, The clear use of the 
Gill Sans family is, however, to 
be commended. The Holyrood 
people do not use Gill, but a 
Grot. The use of Gill would 
possibly have been preferable but 
we are here mainly  con- 
cerned with the halftone back- 
ground. This is most striking, 
and the woman's body swings 
the eye all round the advertise- 
ment. The superimposed very 
black trade name gives the 
whole thing a three-dimensional 


| quality. 


Easy brush lettering 


Full marks to the French 


| Tourist Office for their current 


use of hand lettering. The free 
and easy brush lettering fits in 
well with the mood and also with 
the amusing black and white 


| drawing. 


Put ttphériqua eweep you up 1 te 
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mow recta by For sew, saretiar and « emery 
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This is a first-rate example of 
hand lettering. 
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©. . as much a part of the British scene as the 


HO would have thought that a film about so 
W resist an eccentricity as a veteran car rally 
would have cosmopolitan appeal? Certainly Pine- 
wood Studios did—and GENEVIEVE has chugged a long, 
long way since she first took the 
London-to-Brighton road. 


The Amazing 
Adventures of 


QpENEVIEVE 


or high-powered racing car 

has ever equalled the success of this lovable veteran; nor 
earned so many valuable prizes in so many countries. For 
this gay comedy is winning pounds and pesetas, kroner 
and guilders, francs and escudos — dollars too. What’s 
more, it’s an export which millions have enjoyed at home. 


J. ARTHUR RAN K 


Tower of London or Lord's cricket ground.® 


WORLD TOUR 


‘The pleasures of laughter! I listened to those waves of 
gaiety that swept over the room; and when the show 
was finished I saw its freshness reflected in the faces of 
the audience.’ So wrote the film critic of Le Figaro when 
GENEVIEVE opened at the Paris Cinema in the Champs- 
Elysées—later to smash all house records. More records 
were broken in Brussels and Amsterdam. In Zurich and 
Stockholm GENEVIEVE played to capacity houses. On the 
other side of the Atlantic, too, it has won laurels—ac- 
claimed right across Canada; with an all-time record 
at the Sutton Cinema in New York; as British represent- 
ative at Brazil’s Sao Paulo Film Festival. 

In Melbourne, on June 29th last year, GENEVIEVE 
smashed all house records at the Odeon Cinema. 


EXPORT DRIVE 


This film is only one illustration of the remarkable 
recovery of British films during the last few years —of 
the success that they are now enjoying overseas. (Last 
year 50%, of the Rank Group’s film earnings came 
from abroad.) It’s good to know that this section of 
the British Film Industry is once more in top gear. 


ORGANISATIiQCON. LFS 


« soe.) a ee ocala eee ee ea er) an ce c 7 7 ee a gh | 
Decempen 16. 1954 769 | 
; \ a Aj ee = 
\ ( f ) \y / y 7 —. . — / 7 L. 
f ° DL \ /\ fea iy” em. » af < Arik, ia 
: i \ rae é Fi wo eee SEIS LX ZAGER IRE a 
= N ‘ > i Se ee ee Gp - o, <a. P= ? > a ing 
% ¢ Wi er oF he Si ge , " 
iW eae. “i - & 
N42 ere) L \ Wee dime 7 
AY SNe s / XQ): a eerie a 
‘ sf BEY Ce) Am GAA: 3 SES - _ ‘ "The _ 
7 a F / “y vei Sy v. DS - — = , . = = ha . e ‘ ae av 
~ OE) LEB) f. _ 7 bod <F > =. - fF > be . 7 ie 
_ 
ee 4 
) j 
ia us 
| f i 
| : 
ee te 
| 
. i. 
: | aca * 
| AFA, ye 7 
Li ed iimeSce 
a) | & b t% Amn K 4 { a * 
q cy reheat Gl ’ 
BEd wee 1s ' 
| WA Alene 7 
. = ‘1 OF Ra ora } r ? (a - ; 
| = AY ge SD = iy 
“<— ras ee) 0): = ay)  ¢ : U4 
ae oy Ce za Z fu! SE 2, . ” “ aa 
3 ie cfs Mi 
| P “¢ hol ‘ \ yale 4 
A ee 4 
A ee: i 
BK Se 2 
% 


ADVERTISER'S WEEKLY 


I wish 


for you a 


Christmas 


of contentment, 
and that 1955 
may prove rich 
in friendship 
and prosperity. 


Overseas Publicity & 
Service Agency Lcd. 


The 


Season's Greetings 


to all our 


Friends 


in Advertising 


* 


“RICHMOND HERALD” 


“BARNES & 
MORTLAKE HERALD” 


MEMBERS OF A.B.C. 


70 SHEEN ROAD 
RICHMOND, SURREY 


**Ten lazy copywriters we got,” | 


gagged the Creative Director at the 
Agency's Christmas Party ; ‘‘ and 
one of the guys is so lazy he even 
writes his copy with a brush !"’ 


That was in the early 30's... in 
the heyday of Advertising's * lyrical 
era'—when the only obligation 
laid upon the copywriter was that 
he be a literary artist. 


And |, who had some facility for 
layout (or visualising, as it is now- 
adays called), was regarded in 
Agency copyrooms as a freak. 


But, with me, the idea persisted 
that a display advertisement is 
primarily a visual impact . . . that 
before it can stir the mind it must 
stop the eye . . . and that, there- 
fore, its perpetrator must both be 


-able to ‘see’ it and to project it, 


however roughly, in the form of a 
scat, scamp, scribble, ‘visual’ or 
flimsy. 


Add to this facility with the brush 
and pencil a few pots of colour anda 
typewriter—and you have the com- 
pleat free-lance ad-creator, ad- 
technician, ad-architect or ad-smith 


. or, as Mr, Gilbert Harding | 
might say: ‘‘ advertisement thinker- 


upper and getter-outer '’! 


With my Best Wishes 
to all for a 
right Merry Xmas 
and a New Year of 
record Prosperity 
er —_ 


BARRINGTON BREE 


Free-lance Creator of Ads. 


211, Piccadilly, London W.! 


o, Christmas Packagi 
com A gift carton with 
a luxury tail 


By OUR PACKAGING 
CORRESPONDENT 


NLESS YOU have seen the 

creations from Steiner Pro- 

Ltd.. (makers of “Hair 

| beauty preparations and speciali- 

| ties for loveliness”) you may have 
| 
| 


| ducts 


thought you had seen all there 
| was to see in gift packaging. In 

fact, you had not... for their 
| “Mink de luxe” pack comes in a 
rich brown suede box embossed 
| in gold with a real mink tail 
tassel. 


That is all. 
Embossed in gold 


The bottle inside is mounted 
on twin tiers of white satin and 
the whole boxed in a cream outer 
pack also embossed in gold with 
an outer wrapping of cream 
enamelled paper. To be sure this 
is no every-day product for the 
masses, and is described as “a 
perfume that weaves its magic 
spell into the hearts of sophisti- 
cated women .. . guaranteed to 
turn his head in the same way 
as the rustle of taffeta.” Yet 
while the “Mink de luxe” stands 
at the top of the Steiner tree, their 
whole range this season comes in 
delightful packages. The copy 
lines also strike one as being 
in tune with the product—for 
example, their Eau de Cologne is 
said to “make you so pleasant to 
| stand next to.” 

: 


* * 
THE CHANCES are that the pack- 
age designed by Gee Advertising 


Survey 


The colours on this plum pudding 
pack are clear, clean and festive. 


The box stands out well on 


shelves. 


Ltd., for the Viking beret made 
by the British Berets Basques Ltd., 
will help to sell a lot of the pro- 
duct this Christmastide. It is 
certainly pleasant to look at. 
Packed in transparent film, the 
beret is fitted with a stiffener in 
the form of a fashion guide to 
show how the beret should be 
worn. A dozen packed berets go 
out to retailers in an envelope. 

A transparent film framed en- 
velope has also been designed and 
created by Gee from an idea 
derived elsewhere for all types of 
Fosse Knitwear women’s cardi- 
gans, twin sets, etc. The photo- 
graph is so printed that the 


@ Continued on page 772 


The “Mink de luxe” po is here seen in a Christmas setting. The 
e 


mink tail affixed to t 


centre of the box makes this a package with a 
diflerence. 
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We wish you all a 


Merry Christnas 


and a 


Prosperous New Year 


\ 
\ Wi 


4 Ee 


HARRISON’S 


Smelters and Refiners to the Printing 
and Allied Trades for well over 50 years 


W/ 


-* 


RSS 


E. J. HARRISON LTD. FOUNDRY MILL GREEN ROAD, MITCHAM 
TELEPHONE 2231+ 1881+ 4064 
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ADVERTISER'S WEEKLY 


aon of nine 
influential newspapers 


A.B.C. 


118,585 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST.. EC4. 


NET SALES 


- Book space now ‘in the NEW | 


Justice of the Peace 


LOCAL GOVERNMENT REVIEW 


THE MOST POWERFUL SELLING MEDIUM 
IN THE MUNICIPAL FIELD 


LONDON OFFICE;— 
it & 12 BELL YARD, TEMPLE BAR, W.C.2 
TELEPHONE, HOLBORN 6900 


sate 
i a Se 2 
es Pak at 


miles covered 
throughout Beds, Herts & Bucks by the 
nome Sees Ang Group isa 


Reve shown « 
richest and most fruitful in the country. 


HOME COUNTIES 
NEWSPAPERS GROUP 


Sa 45 /- 2 


AB.C. NET SALES 
132,860 
Represented in London by 
WILL KITCHEN, jr., LTD. 

131 Fleet Street, E.C.4 Central 1960 
Head Office LUTON Phone 5660 
Advertisement Manager Cloude W. Glider 


PAPE 


A 
CHRISTMAS 


“GREETING 


from 


Percy Moon 
and 
to 
All their Friends 


— 
GOOD 


€.c 4 


PACKAGES 


—continued 


The package which 
Steiner Products 
Lid. are using for 
the “Mink de luxe” 
perfume is here 
seen to particular 
advantage. The 
product itself is 
claimed to be able 
to weave its “magic 
spell into the hearts 
of sophisticated 
women. The 

photograph is by 
St. Clair, of Zanton 

Studios. 


garment inside the pack shows 
through as the material of a com- 
plete miniature twin set. 

* * * 

Tue Pirm of Hall & Earl Ltd. 
are retailing a nylon pantee pack 
this Christmas in a cardboard box 
closed by an all-over plastic lid. 
The Christmas greeting ribbon 
and gold card can be removed if 
the pack is unsold after the 
season, leaving the plain gold and 
plastic box for sale in the new 
year. 

” - * 

Four special Christmas packs 
are being used by Howard Ford 
& Co., Ltd., this year for Bear 
Brand stockings. In the primary 
colours, these gay boxes can be 
formed into attractive displays on 
the counter or in the window. 

* * 


AN sedi Christmas present for 
mothers with young babies is the 
special gift pack offered by 
A. & R. Scott Ltd. This contains 
a “Twin pack” of the product, 
two diet sheets, a progress chart, 
a plastic feeding bowl and a 
plastic bib. 

As a “last minute” present for 
a mother with a new arrival this 
would take a lot of bettering. 

* * 7 


Seen on the shelf or counter 
from any angle, the Chivers plum 
pudding pack’s Christmas message 
cannot be missed. The colours 
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Shown here are sections of two of 

the four attractive boxes now 

being used by Howard Ford & 

Co., Ltd., to merchandise Bear 
Brand stockings. 


are clear, clean and festive: holly 
red and green, and gold printed 
on white. On two sides formal- 


@ Continued on page 774 


> British Berets 
Basques Ltd. are 
attractively pack- 
aging their Viking 
beret in transparent 
film. A Stiffener 
in che form of a 
fashion guide indi- 
cates how the beret 
should be worn. 
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Another winner on ‘Kodak’ Colour Film 


Congratulations to 
Barnet Saidman 


F.1.B.P., F.R.P.S. 


Chief Photographer of the News Chronicle, on winning the First 
Award in the Colour Section of the 1954 British Press Pictures of the 
Year Competition, sponsored by the Encyclopedia Britannica and 
the Institute of British Photographers. 

His winning entry, a black-and-white reproduction of which 
appears above, was an ‘Ektachrome’ Sheet Film transparency of 
The Two Rassos, taken at the Blackpool Tower Circus during an 
actual performance. 


Congratulations, also, to Joseph McKeown, of Picture Post, who 
gained Second Award in the Colour Section with an ‘Ektachrome’ 
transparency. 


Kodak Limited, Kodak House, Kingsway, London, W.C.2. Kodak’ and ' Ektachrome’ are registered trade-marks. 
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HG. Webley, M.S.M.A., 
Advertisement Manager, 
and his colleagues 
R. C. Cabeldu, Assistant 
Advertisement Manager, 
and C, Leslie 
of 
Syren & Shipping, 
The Merchant Shipper, 
Chief Steward and 
Ship Stores Gazette 
wish all their friends 
in Advertising A Merry 
Christmas and a Happy 


New Year 


EXHIBITION 
DESIGN PROBLEMS? 


At a time when the local Inn holds 
pride of place, who are we to talk 
ann | ! Rather would we extend 
seasonal greetings to all our good 
friends in Advertising. 


Good health and prosperity—from 
Dale Reynolds & Co. Ltd., pub- 


lishers of ‘ The Plumber & journal | 
of Heating '' and ‘‘ The Water & | 


Sanitary oy 32 Finsbury 


Square, » €.C.2. 


Christmas 
Greetings 


to all our 
friends in 
advertising 
from 

the 


Oldham 
Evening 
Chronicle 


| UNION ST 
OLDHAM 
and 

134 FLEET ST 
LONDON EC4 


Not by 
Accident 

But By 
Design 


BERNARDS DISPLAY 
STUDIOS 


WON the ‘Display’ 
award at the 1954 


NATIONAL DISPLAY 
EXHIBITION 


for the best designed and 
constructed exhibition stand 


a 
Bernards specialise in 4-Dimen- 
sional Displays and are top in every- 
thing but price. 
| For ingenuity, elegance and speed 
in production on any display project 
from a figurine to an exhibition 
stand——Ring CHISWICK 2821. 
BERNARDS DISPLAY STUDIOS 
17 Burlington Gardens, 
London, W.4 
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PACKAGING SURVEY — continued 


| A specially developed carton for 
| Batger's Harlequin crackers will 
be shortly revealed. 


ised holly leaves and berries sur- 
round a gold-bordered, red panel 
on which is written, on the one 
hand, the ingredients of the con- 
tents ‘and on the other, various 
Chivers products. 

The motif, set in a _ gold- 
bordered white circle on the top 
of the pack, is repeated at the 
front and back—only in reversed 
colouring with the symbolic top- 
pend mre sprig of holly 
printed in gold. 

+ a” a” 

For THE second year running, 
the “Harlequin” cracker output 
(the product is made by Batger & 
Co., Ltd.) was sold out by early 
autumn. More of these crackers 
are being made and sold at these 
seasons than ever before in the 
half century that the company 
have been making Christmas 
crackers. The new 1955 range 
will be revealed to the trade for 
the first time at Harrogate 
between January 8 and 14. There 
will be new designs to see as well 
as a specially developed Harlequin 
free carton. 

. 


* * 

As usuat, the Christmas gift 
line from Goya Ltd., is delight- 
ful. Outstanding is a “Christmas 
Bubble” which contains two 
handbag phials of perfume. 
Designed by the Goya Studio 
the container was made by 
British Artid Plastics Ltd. An- 
other attractive pack is the 
“Flower Tub.” 


| As Christmas gifts Hall & Earl 
Ltd., are retailing nylon pantees 


| in a cardboard box with a plasti: 
lid. 


. Tease 
: TWIN-PACK 
. 


An ideal Christmas present for 
mothers with young babies is 
offered by A. & R. Scott Ltd. 


Charnos nylon stockings are 

packaged (three pairs and a pair 

of nylon mittens) in this novel 

“book” container. The story is 

told of the way to select and care 
for the products. 


The “flower tub” container used 
by Goya to merchandise two 
handbag phials of perfume. 
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ADVERTISE YOUR PRODUCTS AND INCREASE SALES 


ALL TYPES OF SIGN FIXING UNDERTAKEN 
LOCAL or NATIONAL COVERAGE. Write or phone 


APEX 


CITY 
PUBLIC" co. 


10 BURFORD GDNS., N.I3. Tele: PAL 9968 
FIRED GLASS PELMETS, TABLETS, etc., supplied and fixed. 
Also PAPER PELMETS, W/BILLS, TRANSFERS, etc. 


WAITER TRAYS, 
SHOWCARDS, 
DRIP MATS, 
ADVERTISING 
POTTERY. 


CREATIVE COLOUR 
PRINTERS - ON 
METAL AND BOARD 


REGINALD CORFIELD L'® 


LOMBARD ROAD: MERTON: S.W.I9 
TELEPHONE - LIBERTY 4606 (10 LINES) TELEGRAMS - REGICOR, PHONE, LONDON 


ADVERTISER'S WEEKLY 


Only 


2 WEEKS 


in which to 


SAVE MONEY 


on your 
195% 


Campaigns 


With the first issue in January, 
the page-size of the FURNISHING 
Wor p will be increased, And 
Advertisement Rates will go up. 
But until January Ist you can 
book your 1955 space in the 
Furnishing Trades’ leading 
weekly journal at 1954 rates. 
Take advantage of this special 
concession by making your re- 
servations NOW. 


BUT HURRY / There are only 


two weeks left. 
Ring 
CHAncery 8844 
NOW 


Furnishing 
World 


180 FLEET ST. 


LONDON, E.CA 
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Review of Poster Advertising 


N one of his Observer pieces 
Paul Jennings recently 
asserted that we have all 
developed a defence mechan- 
ism against advertising aimed 
directly at us, and he went on 
to sympathise with advertisers 
whose messages achieve the 
necessary “runic mystery only 
when half the letters have 
disappeared.” 


Enterprising mortician 

I, personally, shall never forget 
one such message which, 15 years 
ago, curved in a graceful arc 
across the window of an under- 
taker’s. Spelled out in white 
enamel letters it read as follows: 
“REVERENT, SANITARY. INEX-~ 
PENSIVE.” Whether I remember 
it because half the letters were 
missing or for its own intrinsic 
brilliance I shall never know. 
Yet no one can deny the fascina- 
tion of guessing at a half-seen 
word (the whole charm of cross- 
word puzzles) or of deciphering 
the slogan on a half-lit neon sign. 


name 


By STUART LEWIS 


It is not suggested that in the 
ordinary course of business adver- 
tisers should deliberately mis- 
= their slogans and sabotage 

cir signs. On the other hand, 
there are rare and precious 
moments when basic rules can be 
broken—when, for instance, it is 
permissible and most effective to 
omit the name of the product 
altogether. 

Most readers will remember 
the Guinness poster, displayed at 
the time of the Coronation, in 
which all the famous Guinness 
characters from keepers to 
kangaroos were waving their 
Union Jacks.. This poster 
not a single word of copy, yet 
everyone recognised it as a 


worked. 

This Christmas Dubonnet are 
showing an Underground card 
which achieves added impact in 
a similar way. The copy reads: 
Devinez ce que ma tante va me 
donner a Noél. Vive ma tante! 
(Guess what my aunt is giving 
me for Christmas. Long live 
auntie!) The card carries no 


In this Christmas 
poster on behalf 
of Schweppes a 
dozen or sO 
assorted bottles are 
shown sitting 
round the Christ- 
mas table. It is 
gay and colourful 
and shows a wide 
range of drinks at 
one fell schwoop. 


The latest Guin- 
ness poster shows 
a much _ invigor- 
ated furniture 
remover _ bearing 
away the piano— 
and the maestro. 


product name and no clue to its 
identity apart from two bottles 
in black silhouette. 

Needless to say this deliberate 
anonymity is only feasible as a 
development of campaigns as 
famous as Guinness and Dubon- 
net. Yet other advertisers con- 
tinue to create an atmosphere of 
momentary mystery quite unin- 
tentionally. By the very con- 
struction of their slogans they 
lure the reader up blind alleys 
and leave him puzzling about 
subtle nuances which they never 
intended to convey. 

* *x 


THE FIRST time I saw the latest 
poster for Atlas lamps I viewed 
it with half-comprehension. It 
represents a lamp as a balloon 
floating in the night sky, with 
quaint puppet-like figures in the 
basket suspended from it. .The 
slogan is “All the better to see 
with.” 

A simple slogan and innocent 
enough—until one starts wonder- 
ing how on earth electric lamps 
can be used for any other pur- 
pose than as aids to seeing. Even 
when on further acquaintance 
with the poster one observes that 


“under “Atlas lamps” appear the 


words “and tubes,” it is still hard 
to believe that the public will 
quickly divine the secondary 
meaning of the word “see” in the 
slogan. 

The fact that I was haunted by 
this poster for nearly a month 
does not mean that the inatten- 


STANDS FIRST AND 
FOREMOST IN LONDON 


' AND PROVINCES 


PRINCIPAL BRANCHES 


PROPRIETORS 


ODHAMS PRESS LTD. 


MANCHESTER 


112 HIGH HOLBORN 


BIRMINGHAM 


W.c.1. 


LEEDS 


NY 
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When to leave out cvINNEs., 


the 


ve 


tive passer-by will suffer the 
same psychic experience. He will 
probably accept it-as just another 
piece of advertising. Indeed it is 
an example of the sort of adver- 
tising that does a good reminder 
job but which is not really dis- 
tinctive enough to sustain the 
interest it sets out to create. 
Although Atlas have imprinted 
their name on at least one tor- 
tured mind, it was strangely 
relieving the other day to read 


@ Continued on page 778 


This poster, with the puppets 
going up aloft, haunted Stuart 

Lewis for nearly a month. It 
does a good reminder job. 


FOR ENTERPRISE 


| ORIGINALITY AND | 
EFFICIENT SERVICE 
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IMPRESSIVE 
RESULTS 


are achieved through 


elaons i 


; | a S repeats your message to each 
‘ | , “reader”, to a degree 
long experience o LAE 
g P f Wj unobtainable by any other 


Vj “~ nedium. Mills @& Rockleys 
POSTER a? ne 


would be pleased to discuss planned 


ADVERTISING poser advertising with you. 


The Mills & Rockleys Area. 


yah aheeyrapwnmmgsst ye MILLS & ROCKLEYS LTD 
SHELDON HOUSE, QUEEN ST., LEEDS, | | 


Poster Advertising Contractors 
Administration : 21 Queens Road, Coventry 
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REVIEW OF POSTERS —continued 


the utterly comprehensible mess- 
age “Mazda lamps stay brighter 
longer.” 

* * * 


CHRISTMAS POSTERS? They are 
few and far between; and among 
the few there are only one or two 
which spring to mind. D. H. 
Evans continue their famous 
series with an effective colour 
ee raph of two quaint little 

as-relief figures (Father Christ- 
mas and a Christmassy girl) 
surrounded by button-like objects 
which could either be sweets or 
cake decorations. 

Holly stoned raisins pouring 


from their packet into a Christ- 
mas pudding tell their “con- 
venience” story in a blessedly 
Straightforward way; and in- 
cidentally Holly is a good name 
for a product which must enjoy 
by far its biggest sale in the last 
two months of the year. 

What of the latest Schweppes 
poster showing a dozen or so 
assorted bottles sitting around a 
Christmas table wearing funny 
hats? It is gay and colourful, 
and it shows a wide range of soft 
drinks at one fell schwoop. 
Whether it would have been 
wiser to show them at a bar or a 
children’s party is another con- 


This is the tube card which Dubonnet are using this Christmastide. 

The name of the product nowhere appears, and, in general, the effort 

breaks one of the best known “rules” of advertising. This poster raises 

the question (all over again) concerning the extent of Dubonnet services 
to the furtherance of the Entente Cordiale. 


COWAN 


AD-SERVICE LTD 


L. McCaig Cowan, Managing Director 


REGISTERED OFFICE 
175 St. Vincent Street, GLASGOW, C.2 
CITY 5757 (10 lines) 


LONDON OFFICE 
108-110 Victoria Street, LONDON, $.W.1 
Victoria 3411 (10 lines) 


HIS is the Christmas poster produced by Colman, Prentis and 
Varley Lid. for D. H. Evans. The terra cotta relief was by 
Steven sykes. Ari director was Arpad Elfer. The bas relief was first 
of all photographed and the printing process was mainly litho. The 
bronzed gold background was varnished and the other colours were 
applied on top. The black gloss was printed by silk screen. Use 
of cut-outs of the figures is being made by D. H. Evans in their window 
display and also in the store. 


sideration. Personally I have 
never thought of washing down 
the roast turkey with a bottle of 
pop or for that matter with a 
glass of orange squash. 

But never mind about that; the 

ster does a good “omnibus” 
job for Schweppes, and it 
certainly brightens up a railway 
platform. This design is, inci- 


NOW 


dentally, being used in full colour 
press advertising. 

The new Guinness poster 
features a much invigorated 
furniture remover and is really 
very good. Not merely the piano 
is being borne away but the piano 
stool and the Lizst-like old 
gentleman as well. It strikes a 
strong note. 


Sheffield 


CORPORATION 


ALLOWING 


OUTSIDE BUS AND 
TRAM ADS FOR THE 


FIRST TIME 
Edinburgh 


CORPORATION 
REAR SITES 


FIRST TIME 


ON NEW BUS FLEET 


FROM TODAY 
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This “Britannia and Eve” poster was designed by Eric Evans in colla- 
boration with the promotion department of Illustrated Newspapers 
Lid, Silk screen printing was by F.P.N. Ltd. 
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RECENT addition to the 

lights of Piccadilly Circus, 
London. It was necessary for the 
Franco-British Electrical Co., 
Lid., to design, manufacture and 
erect the sign in a matter of days. 
It measures 20 feet by 10 feet, 
and the wording consists of cut- 
out metal letters which show in 
silhouette against a_ series of 
vertical white tubes. The border 
is formed by a double line of 
tubing—red at the top, blue at 
the bottom and white at the sides. 
Letters range in size from 15 

inches to 24 inches. 


A carol singing theme is being 
used by the Post Office to induce 
early posting 


lets look in ie 


fly B E A in the Mew Year 


Designed by W. R. Szomanski, 
this BEA poster features Father 
Christmas. 


al” poster 


The latest “women ap 
tandard.” 


for the “Evening 
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TRAPINEX 


FOR TRANSFERS 


Service 
and quality 


Write or phone: TRAPINEX LTD 
176-188 ACRE LANE, BRIXTON, S.W.2 


BRIXTON 2057-8 


PLETE 
MANCHESTER | 


Manchester Poster Services Ltd 


27 29 1 Bootle Street, Deansgate. Manchester 2 


Seasonable Greetings to all our 
Advertisers and Friends 
and thanks for their 
continued support. 


PADDINGTON 0166/7 


DDINGTON ADVERTISING COMPAN 
37 SPRING STREET, W.2 
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A free 


advertising site 


just where she 
enters the shop 


ADVERTISING 


Advertising Managers with a sales problem on their 
mind would do well to consider these last minute re- 
minders at ‘point-of-sale’. Redfern Advertising Rubber 
Mats are welcomed by shopkeepers as part of the 
furnishing of the premises. They can carry your 
slogan, trade name or mark in any variety of colours ; 
they wear so well that they will always be left on dis- 
play ; and the site is a free and permanent one—gladly 
given by the retailer. 


DOOR MATS - FLOOR MATS 
COIN MATS - DARTS MATS 
BOWLS MATS 


Write for folder ‘An alert 
Advertising Manager 
makes some simple calcu- 
lations .. .* It gives com 
plete details and 
examples in colour of 
these permanent ‘point- 
of-sale’ reminders, 
Perhaps they could 
help to solve your 
sales problem. 


REorFERN'S RUBBER WORKS 
WATIOHAL ADVERTISERS’ DIVISION - HYDE 
TPyt 


RUBBER MATS 


Limivres 
- GHESHIRE 
Arthur | pton Servwe 
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Advertising Case Histery—65 


How handkerchiefs were 


used to catch mackerel 


By HERBERT DENNETT. 
Advertising manager, Austin Reed, Ltd. 


| LF seven men with seven pens 


wrote for seven years, they 
could not record all that has 


| been said and done in the way 
_ of advertising stunts. 


There have been simple stunts, 
complicated stunts, letters printed 
upside-down, letters in blazing 
red with burned edges, letters 
printed on all kinds of materials 
from coat lining to wood veneer. 
There have been mechanical 
stunts in which things pop out or 
shoot across the page, optical 
stunts and even audio stunts. 


Criterion of success 


The avowed purpose of any 
advertising stunt is to attract 
attention. This is not difficult— 
mere eccentricity is sufficient. 
But the criterion of success of an 
advertising stunt is the degree to 
which the attention secured is 
favourable to the advertiser. 
Another requisite for the success 
of a stunt is that it shall have a 
reasonably direct connection with 
the product or service to be sold. 

These principles are illustrated 
in an unusual mailing carried out 
by Austin Reeds. 

In addition to a large mech- 
anised mailing list of their public 
at large, Austin Reeds have a 
special sales promotion depart- 
ment which goes out for business 
| in less conventional ways. One 

of the functions of this depart- 

ment is to promote the sale of 
industrial gift vouchers as prizes 
in sales contests. and for this 
purpose a carefully selected list 
of sales managers has been 
compiled. 

This was the list used for the 
special mailing in question. 


Token of regard 


At Christmas time sales man- 
agers commonly give some small 
token of their present regard (and 
future expectations) to many of 
their salesmen, indoor staff, and 
selected customers, and it was 
this market that it was decided to 
tackle. 

Clearly, here was a harder task 
than that of planning a mailing 
shot that would arrive in semi- 
isolation on the breakfast table 
of a private customer. Sales 
managers themselves live for the 
most part in a world of stunts, 
and in any case a mailing shot 
directed to them would arrive on 
| their desks in company with a 

mass of urgent routine corre- 
| spondence. 


It was, therefore, decided 
that one specific gift item only 
should be offered—half-a- 
dozen handkerchiefs in a 
presentation box, and that a 
sample handk lef should be 


So far the scheme could hardly 
be called a stunt at all. There is 
nothing novel in the notion of 
sending a sample of the item to 
be sold. The novelty here was in 
the presentation and copy 
approach. 


The idea of sending a single 
sample in the hope of obtaining 
an order for a quantity logically 
brought to mind the phrase “a 
sprat to catch a mackerel.” Then 
came the key idea: why not 
openly call the gift handkerchief 
a “sprat,” and tell the prospect 
frankly that we were fishing for 
mackerel! So this basic idea 
was developed to the proportions 
of a really wild stunt. 


Fake firms devised 


A “fake” letter-heading was 
devised purporting to come from 
the firm of “Herring & Hankey,” 


of which the directors were: 
Rufus Herring, B. Loater, A. 
Hankey, and S. Pratt, Jnr. The 
Telegraphic address was 


“Katchem, Holb, London,” and 
the telephone number KERchief 
4U2C. Here is the text of the 
letter : 
Dear Sir, 

Please 
Sprat. 

Cases of mackerel can be 
ordered as per leaflet inside box. 
Looking forward to the favour 
of your instructions which shall 
receive our careful attention. 

Yours obediently, 
For and on behalf of 
Herring, Hankey & Co. 
Rufus Herring. 

Herring : What a dreadful 
letter—that awful Victorian 
stuff “Please find,” “favour of,” 
etc. 

Hankey: All right. “I am 
sending you a sprat which 1 
hope....” 

Herring: But why tell ‘em 
it's a sprat at all? 

Hankey: Well, it is a sprat 
and a jolly good one too, and 
the mackerel are fine, so what? 

Herring: Oh, very well, have 


@ Continued on page 78! 
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CATCHING MACKEREL. continued 


it your own way. But do tell 

‘em to look inside the box. 

It should be noted that the 
“sprat” (sample handkerchief) 
was sent in an actual presentation 
box, but resting on a cardboard 
“platform” so that it did not sink 
insignificantly to the bottom. The 
fake letter was deliberately folded 
text outwards, and secured on the 
top of the box containing the 
handkerchief by an elastic band. 

letter, therefore, was the first 
thing to catch the eye when the 
packet was opened. 


Free gift handkerchief 
Inside the box lying directly on 

top of the sample handkerchief 

was another letter, this time 

printed on normal Austin Reed 

letter-heading, and reading thus: 
Dear Sir, 

Even though this is a sprat, 
we ask you to accept it all the 
same. 

But of course our purpose is 
to demonstrate what an accept- 
able gift for Christmas half-a- 
dozen of these handkerchiefs 

tastefully packed in one of 
these presentation boxes — 
would make. 

Your star salesmen of varying 
magnitude, head office officials, 
vour own personal assistant-— 
and also perhaps some of those 
male relatives whose names 
will shortly appear on the in- 
evitable annual list. 

To those who, like yourself, 
are on our industrial gift 


voucher list (you will remember 
our curious letters, blotters, 
etc.), we are making a special 
price offer of these handker- 
chiefs at 9s. the half-dozen box 

providing they are ordered 
direct from our advertising 
department at the above 
address, and all delivered in 
one consignment to your 
address, 

We naturally hope that our 
sprat does catch its mackerel, 
but we feel sure that you will be 
pleased, and so will the reci- 
pients with the Austin Reed 
mackerel when it arrives. 

Yours faithfully, 

Both letters were carefully 
matched in with the name and 
address of the recipients, and 
both carried a clean-printed fac- 
simile signature. he “fake” 
letter was signed by “Rufus Her- 
ring,” and the inside one in the 
normal Austin Reed way. 


Plain white label 


The entire mailing shot was 
wrapped in plain brown paper 
sealed with adhesive tape, and a 
plain white label carried the name 
and address, so that there was no 
outward indication of origin. 

What was the result of this 
mailing ? 

First, it sold a lot of handker- 


a couple of boxes up to an 
order for 48 boxes from one firm. 

Just a few firms returned the 
sample handkerchief with a 


Catalogue, showcard, 
leaflet or packaging 
as long as its production 
involves the use of 


Spicers Paper Consultant 
at the planning stage. 


Speak to 


some kind of paper or board, 
you will find it pays to call in 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC, 


rather chill “We do not give pre- 
sents at Christmas time.” It was 
fairly obvious that such firms are 
not likely to enter enthusiastic- 
ally into an exciting sales contest, 
so the mailing list was cleaned 
down to that extent. A larger 
group replied expressing appre- 
ciation of the mailing, but 
regretted they had already made 
their arrangements for Christmas 
gifts. Quite a number replied in 
“fishy” language, some with con- 
siderable wit. 

It should be noted that though 
the immediate and professed 
objective of this unusual mailing 
shot was to sell boxes of hand- 
kerchiefs as Christmas gifts, there 
was more in it than that. 

The main purpose of the sales 
managers’ list is to promote the 
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use of Austin Reed industrial gift 
vouchers, and a full scheme of 
liaison between firms operating 
contests and the Austin Reed 
advertising is available. 

The interest in a sales contest 
must be kept up by a variety of 
dramatised stunts, and other 
means of stimulus. If, therefore, 
sales managers on the list receive 
first-hand evidence of Austin 
Reed's ability to put over a really 
unusual novelty, they will be the 
more inclined to consider favour- 
ably the possibilities of the gift 
voucher scheme, 

So, taking the job as a whole, 
the results were gratifying. But 
as with every successful stunt, the 
problem ever remains—-how to 
think of something both different 
and better for next time. 


HIS is one of the two types of vehicles which have been put into 


service by the Ever-Ready Company. 
was designed by Richard Lonsdale-Hands Associates. 


The advertising decoration 
They are good 


examples of the manner in which manufacturers may make use of 
their transport to carry round the country the advertising message. 


It's a good job 
we asked DIM along! 
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Largest Net Sale in Kent 


KENTISH TIMES | 


AUDIT BUREAU OF CIRCULATIONS. Average 
weekly net sales for the first six months of 1954 


84,800 


THE LARGEST IN THE COUNTY 


Xx All enquiries to: TIMES OFFICE, SIDCUP (FOO 1155) or 
BANK CHAMBERS, 329 HIGH HOLBORN WCI (HOL 2730) 


THE 
WELLINGTON JOURNAL 
& 
SHREWSBURY NEWS 


ner sates 49 89Q weexiy asc. 


DAVID L. CLACKSON, 80 FLEET STREET. EC.4 (CENtral 2626) 


The 
Hertfordshire Mercury & County Press 


Christmas Greetings 
and may 1955 bring continued prosperity 


25 Maidenhead Street, Hertford 
Telephone: 2546 


MERCURY : 27:2" 
S SILKSCREEN 
DISPLAYS © EXHIBITION 
oe PERSPEX 

LIMITED e METALWORK 
WORKS & ADMINISTRATION ® PLASTERCASTING 
Moen = AND 
}. MEW SOND STREET, W.! MODELLING 


Tele ; GROSVENOR 671/ 


782 
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A challenge from the 
‘Composite King’ 


Witt the spirit of con- 
viviality is in the air a 


| certain zest may be added by 


this challenge : 

No weekly has produced in 
1954 as many composite fea- 
tures, occupying as many 
pages. containing as much 
advertising space, fe by as 
many advertisers—including as 
many new advertisers. 

Who issues this bold chal- 
lenge 7—A. Blagbrough, adver- 
tisement manager of the Whitley 


Bay and District Weekly 
Guardian. 
Between January 29 and 


December 3 the Guardian has 
produced 17 composite features. 

69 pages. 
3,624 column 
advertisements. 
285 advertisers. 
50 new advertisers. 

In subject matter the com- 
posites ranged from the “Secret 
of the Incas” to “You Know 
What Sailors Are!” ~~ 

The December 3 issue was 
deservedly called a domino edi- 
tion—since it featured a double- 
six composite, six pages on the 
party theme and a further six on 
a local shopping centre. 

The idea behind “Make it a 
party” was to bring a much- 
needed freshness to the 
ubiquitous Christmas shopping 
features, and to encourage adver- 
tising from wine and _ spirit 
merchants. One of the advertise- 
ments, “You might take your 
harp to a party,” was in response 
to a friendly challenge from a 
motor accessories firm who 
doubted whether it would be 

ssible to advertise goggles and 
andiebar muffs in a_ party 
context. 

The party feature took three 
months to compile—the shopping 
centre one only a fortnight from 
first canvassing to final copy. 


inches of 


* * + 
PRODUCED BY Napper, Stinton, 
Woolley  Litd., or Grange 


Furnishing Stores, of Kilburn 
and Harrow, a local press adver- 
tisement campaign in the Wat- 
ford and district papers is an 
interesting example of the value 
of close liaison between the copy 
and public relations departments 
of an agency. 

In January, Grange opened a 


WILTON 


EVAN 


new branch in Watford, and Miss 


Jeanne Heal performed the 
opening ceremony. Local press 
advertisements announced the 


fact and invitations were sent 
out to Watford housewives and 
representatives of the press. 


Interviewing the buyers 

Following the success of the 
occasion, it was decided to ask 
Miss Heal to return to the store 
in six months to interview women 
who had bought goods from the 
Watford branch of Grange. 
These women discussed their 
furnishing problems with Miss 
Heal and told how they had 
found a solution for them at 
Grange. At each interview a 
representative of the public rela- 
tions department of the agency 
was present, and on the basis of 
the notes made the copy depart- 
ment produced advertisements for 
the local press. 

Miss Heal’s own sympathetic 
personality and the fact that the 
interviews were personal “on the 
spot” ones with local Watford 


. people have combined to give this 


scheme a high degree of sincerity. 

A typical example: 

“Every customer I met at 
Grange gave me some new slant 
on furnishing that they'd dis- 
covered there. Mrs. Alice Giss- 
ing, for instance, of 15 Winton 
Drive, Croxley Green, Watford, 
told me about a very special 
studio couch she'd helped her 
aunt to choose for a bed-sitting 
room in the Gissing home. 

“This most handy divan trans- 
forms itself in a few seconds 
from a single divan into a double 
one or into two single divans! 
Then during the day, of course, 
it becomes a very comfortable 
couch. The one chosen is in 
handsome green tapestry with a 
floral design, and Mrs. Gissing 
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What Watford thinks of Grange (1) 


JEANNE HEAL RIDES A 
CUSTOMER'S . “HOBBY HORSE” 


This is an example T- 
of the press adver- \wea 
tisements which ° 
have been running 
on behalf of 
Grange Furnishing 
(Watford) Ltd., and 
featuring Jeanne 
Heal _ interviewing 
customers. 


_ 
me eae 


described it as ‘The most useful 
piece of furniture 1 have ever 
seen.” 

“I! heartily agreed with her 
when I examined its counterpart 
(this time in a very attractive 
dark red) at Grange. This 
accommodating divan is a par- 
ticularly good investment for the 
guest room, or as a couch in the 
sitting-room which can be swiftly 


turned into a spare bed when 
necessary.” 
+ . + 


Some or the Christmas shopping 
supplements this year in the pro- 
vincial press have proved magnifi- 
cent efforts, In their preparation 
acumen and imagination have 
marched hand in hand. 

The Cumberland’ Evening 
News took a leaf out of the 
women’s magazines, so to speak, 
by giving readers no fewer than 


GRANGE FURNISHING (arg D250 ese 


epee! 


four substantial supplements 
packed with seasonal articles. 
Here was helpful and en- 
joyable reading, with hints on 
cooking, how to make parties 
go with a swing, and how to 
choose presents for relatives. 
Thumbnail sketches enlivened | 
the editorial, 
numerous photographs of pos- 


PMTrtttttt ttt ttt ttt 


J 


and there were | 


| 
' 
| 


sible presents. A_ successful | 
attempt was made to marry edi- 
torial gift suggestions to the | 


advertising copy. This was 
achieved only in a natural way 
with no false straining for link- 
ups. Consequently there were 
floods of letters and many tele- 
phone calls asking where such 
and such an item described in the 


supplement could be bought. | 


This, at all events, proved the 
success of the supplements, the 
last two of which each ran to 
16 pages. 


SHOP si. _ SHELTER 


This “umbrella” was the top for an “Oxford Mail” composite page 
to boost the facilities of the covered market, 


| 


| 
| 


C Lalitias 


reelings 


to all our friends 
in Advertising 


from 


The Clitheroe 
Advertiser 
& Times 


The Paper for the 
prosperous Ribble 
and Hodder Valleys, 
N.E. Lancs and 
West Yorks. 


KKKKKRKKRRRRRRRRRRRE 


KAKA 


THE GOUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensively cover the populous 
and prosperous area of South- 
West Middlesex 


43,860 


136 HIGH STREET 
HOUNSLOW 


Phone: HOUnsiow 0016-7-8 


Citterd'’s Sera: inns BEA OL 36M 


and Home Counties Press Group 


* 


3-STAR SERVICE — 


“* QUALITY-SPEED-LoWwCosT = 


selling to 
Britain 
in miniature 
if you're 
selling 


to 


Bath 


_ through 
the 


: Bath 


\t 
ae) 


\\ 
— 


KThe only evening 


paper” printed and 
published in Somerset, which, for 10/- 


per sci, gives you positive “ blanket” 
coverage of @ compact cross-section of 
the British market. 


Get full details from the Advertisement 
Manager, 134 Fleet Street, London, 
B.CA Central 2767. 
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THE SOUTH-WEST IS ONE OF 
NORWAY’S RICHEST AREAS 


# fly to Stavanger you will land at one of Europe's 
hoe teem ond and take your pick of excellent modern 


STAVANGER AFTENBLAD, one of the three big regional 
papers published outside Oslo, dominates the whole of 
this wealthy area. it is essential to every national 
advertising campaign in Norway. 


Sfavander £2 Affenblad 


BLADET FOR ROGALANO 


Net sale 32,802 daily 


Exclusive U.K. Representative: 
Joshua B. Powers, Lid. 


14, COCKSPUR STREET. LONDON, 
Tel. WHI 33 66 


S.W. 1. 


Technical articles of real interest to engin- 
eers and executives appear regularly in 
Mechanical World. If your products appeal 
to_the Enginecring Industry, send for free 
Specimen copy and rate card. 


Published monthly in London and Manchester 


Emmott & Co. Led., 3! Sereet West, 3 
Lendon Office: 50 teks Leek ly a AF 


| one way. 
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Personal visits aid sales 
in this important market 


An advertising man of wide experience has recently returned from 


a tour of Norway. 
opportunities 


HAT a difference it 
makes to go abroad and 
see for oneself. This wonder- 
ful trip to Norway from which 
| have just returned very 
much wiser about that market 
raises the question why British 
exporters and their advertising 
agencies do not send junior as 
well as senior executives more 
frequently to this country. 
After all the place is easily 
reached and with surprisingly 
modest travel expenses. There 
are daily sailings from New- 
castle to Bergen with fast luxuri- 
ous ships crossing the North Sea 
in less than 20 hours. The 
cheapest fare on tourist class— 
which, indeed, is comfortable 
enough for anybody—is £7 10s. 
The Bergen Line, i 
co-operation with Norwegian 
State Railways and_ coastal 
steamships, has through tickets 
for a few shillings extra to Oslo, 
the capital or to Trondheim the 
third largest city in Norway. The 
return journey can be made on a 
through ticket via Stavanger, 
Norway's fourth largest city. 


Most important part 


Oslo, Bergen, Trondheim and 


| Stavanger represent the most im- 


portant part of the Norwegian 
market for any British exporter 
and these four cities lend them- 
selves to economical distribution, 
advertising and selling. It seems 
simple enough, but there is one 
big snag which not all British 
exporters appreciate. 

There are more noticeable 
differences between any two 
Norwegian cities than there are 
between any two cities in most 
other countries. 

Without doubt, more goods 
could be sold and advertising 
made effective to a much higher 
degree if exporters and their ad- 
vertising agencies sent represen- 
tatives on a trip round these 
cities. A week to 10 days would 
do the trick and it need not cost 
a great deal. 

Bergen is a delightful city, 
beautiful, friendly—and ric 
Commerce and prosperity are 
traditional. There are two recog- 
nised advertising agencies there, 
and one of them has several 
national campaigns going. The 
biggest is a collective campai 
running to big money for the 
Association of Watch Retailers. 
This is called the Tempus cam- 
paign because the retailers urge 
people to buy only those makes 
of watches that are sold with a 
Tempus guarantee label attached. 
The advertisements describe how 
every such make of watch is care- 
fully analysed to the minutest de- 


In this article he gives his views about the 
open to British traders in that 


market. 


NORWAY 


tail by the watch retailers’ central 
laboratory before it is given 
a Tempus approval expressed by 
the label. is campaign must 
be proving successful because 
allocations are continually being 
increased. 


President from city 


Advertising people in Bergen 
are proud of the fact that the pre- 
sident of the Norwegian Adver- 
tising Association is from their 
city rather than from the capital. 
This is by no means a coinci- 
dence. 

The local Bergen Publicity 
Club is very much a live organi- 
sation. 

While in Bergen my wife and 
I were invited to one of the many 
social functions arranged by the 
club. A beautiful restaurant in 
the city of Bergen, the Bellevue, 
located high on a mountain side, 
with a marvellous view of the 
city and the fjord, was used for 
the occasion. The whole of the 
premises had been hired, and ap- 
proximately 100 young advertis- 
ing men with their wives and girl 
friends dined and danced till the 
early hours of the morning. The 
club's chairman, Helge Eide, 
managing director of Bergen's 
Tidende, and his wife were hosts. 


International junction 


The city of Stavanger is ex- 
panding rapidly, and has one of 
the world’s best airfields, Sola, 
which is becoming more and more 
important as an_ international 
junction for trans-Atlantic flights. 
It is surprising how Britain 
is neglecting this important 
part of the Norwegian market. 
On a tour round in the shops a 
lot of British goods were seen, 
but the answers I got to questions 
clearly indicated that, apart from 
supplying the merchandise, little 
or nothing in the wav of 
advertising was done to help the 
retailers move the articles over 
the counters and increase sales. 
To mention but one example, 
although admittedly from the 
United States and not Britain. a 
retailer who had been selling 
shirts and men’s wear for 25 years 


@ Continued on page 785 
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FOCUS ON NORWAY —continued 


discovered for the first time that 
some of his articles of clothing 
carried the label “Sanfor.” 


Trondheim, like Stavanger, is 
situated in the centre of rich agri- 
cultural districts, and the amount 
of farm equipment sold ia those 
two cities represents a consider- 
able part of the total for the 
whole country. But Trondheim, 
also a fair distance away from 
Oslo, seems likewise to be neg- 
lected by the British exporters. 
Maybe the population (approxi- 
mately 80,000) seems too small, 
but that would be a short-sighted 
view: for Trondheim is the 
shopping centre for as many 
people again from the surround- 
ing districts. ~ 

From an advertising point of 
view this city is of special interest. 
The first publicity club in Scan- 
dinavia was founded there 40 
years ago by a Briton, Robert 
Millar, who is regarded as the 
father of Norwegian advertising. 
He is now with Forenede Annon- 
sebyraer in Oslo—one of the 
country’s leading advertising 
agencies. Trondheim's Publicity 
Club has made good use of its 
lead as the pioneer in Scandinavia 
and has always managed to justify 
the reputation of being one of the 
most active publicity clubs in 
Northern Europe. 


Raised respect 

It has started an advertising 
school in Trondheim (the first 
such school in Norway to obtain 
financial support from __ the 
Government) and through its con- 
structive activities the club has 
considerably raised the respect 
paid to advertising as a commer- 
cial and social necessity. Courses 
for juniors as well as seniors in 
all branches of industry and com- 
merce have frequently been 
organised. A recent course for 
telephone operators to teach them 
efficiency and politeness was over- 
subscribed. 


At one time the electricity 
shortage in Trondheim was so 
serious that a big daily cut in 
supply had been decided upon as 
the only way out. Because of the 
publicity club's initiative a big 
meeting was held which brought 
together the leaders of local 
bodies and _ industries. The 
decision was taken to follow the 
club's advice and support a large 
scale publicity and advertising 
drive to get people to save 
electricity on a voluntary basis. 
All media were used and by 
dramatising the “fight” between 
the “big switch” (personalised as 
a big wrestler) at the “electricity 
plant” and the “little switches” 
(many small wrestlers) in the 
homes the campaign was com- 
pletely successful. No electricity 
cuts were necessary and advertis- 
ing had won another big battle 
in its fight to obtain recognition 
as a_ serious and important 
industry. 


The Trondheim club celebrated 
its 40th anniversary on Novem- 


A Tempus advertisement. 


ber 25 and advertising people | 
from all the Scandinavian coun- | 


tries met in the city for a three- 
day conference. The autumn 


meeting of the All Nordic Adver- | 


tising Association (or the Nordic 
Federation of Marketing Associa- 
tions, as the official title reads) 
was timed to take place in con- 
nection with the anniversary. 


Oslo, the capital, has a popula- 
tion of nearly half a_ million. 
With a quarter of all Norway's 
industry, it is the natural starting 
point for any British exporter. 
Most of the important agents are 
to be found there and a large pro- 
portion of the imported goods 
can be sold on the spot. Adver- 
tising is easy because one news- 
paper covers the city almost com- 
pletely (it is, incidentally, quite 
common in Norway to find one 
particular newspaper which 
covers the city or town concerned 
almost completely). 

Not all the importers of British 
and other foreign goods, how- 
ever, are satisfied with what they 
can sell in the capital and sur- 
rounding districts alone, and 
some of them have established 
sales organisations to cover the 
thinly-populated country from 
Kristiansand in the south to 
Hammerfest in the north. 
National distribution and 
national advertising is not easy 


in a country with such a complex | 


geography as Norway, and 
British exporters would be wise to 
make sure that this problem is 
being tackled with sufficient 
energy. 

The magazines constitute a 
very important national advertis- 
ing media. Some are of very 
high quality and some have cir- 
culations of a quarter of a million 
and more. Since the war it has 
been almost impossible to get 
space in the big magazines which, 
up to the beginning of this year, 
had to publish a reduced number 
of pages fortnightly instead of 
weekly. Things are now back to 
normal, and for the first time for 
many years Norwegian magazine 
publishers are out to sel space 
and boost circulation. 


ADVERTISER'S WEEKLY 


NORWAY’S FOREMOST 
ADVERTISING MEDIUM 


Aftenposten enjoys an impregnable position 
among Norwegian newspapers, excelling in 
circulation as well as in volume of adver- 
tisement matter. 

The signal success of the paper is amply 
demonstrated by the pre-war and post-war 
circulation figures: 


Ordinary Saturday 

Morning Morning Evening 

Edition Edition Edition 
1939 89,525 112,957 74,012 
1953 147,222 165,523 124,474 


In other capitals it is frequently the case 
that two or more papers compete for ascen- 
dancy. In Oslo Aftenposten is unrivalled, no 
competitor seriously challenging its position. 


Aftenpoften 


Oslo— Norway 


Advestising representatives: Joshua B. Powers Ltd. 
14 Cockspur St., London, S.W.1. Tel: Whitehall 3366 


——— 


—————— 


Norway's second largest 
Morning Daily 
The Leading Social Democratic 


thewderbladet 


With 84% of the circulation for regular 

subscribers, Arbeiderbladet is a powerful 

advertising force in Norway. A popular paper 

reaching families with high standards of living 

and general education — people who can afford 
to buy and who demand quality goods, 


For all information : 


A. PRESS LTD 
a 


14, DOVER STREET, LONDON, W.1. 


MAYFAIR 8615 
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The lamps make an attractive 
counter show. 


Gay lighting 
display 


A NEW lighting set of 
Mazda decorative lamps 
to be shown as Mazda 
“Disneylights” has been issued 
by the British Thomson- 
Houston Co., Ltd. 

These lamps are packed in sets 
of 12 each with a colourful design 
showing different characters from 
the Disney wonderland. Sus- 
pended from Christmas trees, 
around mirrors, or from the 
ceiling, these lights help to pro- 
vide an atmosphere of gaicty. 


Christmas tree use 


The green wiring and the 
red berry-beads provided for the 
attachment of the lamps to 
branches and twigs make them 

particularly suitable for decorat- 
A — trees. 

box makes a_ striking 
eee display. On its base are 
details of other Mazda domestic 
lighting equipment and an instruc- 
tion book is included in each set. 


[ Pudding and cream| 


NESTLE'S CREAN 


is real cream 


This Christmas display show- 
card was produced for Nestlé 
Co., Lid., by Wass, Pritchard & 
Co., Lid. Artwork, supplied by 
the Nestlé organisation consisted 
of a Kodachrome of pudding and | 
plate, plus drawn work for the 
remainder. 
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] 
| 
I ¢ Gk wish 
| all their 
friends 
ja 
st Xmas 
ines ” STOKES 4 & DE MILLE 4 stupio | | 
New Year wish all their friends a 
| from Very Merry Christmas | 


| and a Happy | 
me VAR St, WI and Prosperous New Year 


DISPLAYS and EXHIBITIONS LTD 


Extend the Season's 
Greetings to all in 
Advertising 


PLASTIC DISPLAY UNITS 


wish their Clients 
Compliments 
of the Season 


26 Charing Cross Rd., W.C.2 
91 St. Martin's Lane, W.C.2 
Telephone: TEMpie Bar 0397 


A MERRY 


DISPLAD 
TO YOU 


DISPLAD LTD., CASTLEFIELDS 
44 SOU THAMPTON ROW, W.C.! 


TERMINUS 2201-2 


EE ELE LELES 
ITH the Sexsn's $A HAPPY CHRISTMAS 
AND A PROSPEROUS 


friends and clients 


from 
A. C. K. (JOCK) WARE NEW YEAR 


TO ALL OUR CLIENTS 


DAMN TT plhotowo 
e y) € LILYWHITE LTD. 
to all owe 


Sma * SE aR 


Tel: WELbeck 0938 
OF RENDERING 
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GHRISTMAS 


from Adve 


SERVICES « 


| bo stot TRADE & SPE: 


To the Publicity World 
in general and our friends 
in particular 


MERRY CHRISTMAS 


from all in 


Publicity World Service 


E. CHRISTIAN & CO.,LTD. | 
63 Se. Paul's Road, London, N.! | 


Christmas 
Greetings 


to all our clients 
from 


P saasns4 pd 


i ti i i i Mi hi i Mi MM Mi Ml lM Ml 


87 Regent Street, W.! 


To all our Clients a 


HAPPY CHRISTMAS 


FRANK WINTERBORNE 
STUDIO 


Telephone: Regent 1096 


HYPNOCOLOR 
LTD. 


wish all their clients 
a 
Merry 
Christmas 


Silk Screen Printers 
Gough Sq., Fleet St., E.C.4 
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SBPREETINGS ay | 
— THE JOURNAL OF THE 

al Sanitary Institute 
cMlisers in noes ae 
3 PUPPLIES and J 
oT ALIST REGISTER 


The Directors and Staff of 
LONDON ART SERVICE 


(Photographic) Ltd. 


| SUNRSRES EAE ES 


Seasonal take this opportunity of wish- 
, ing all their customers a Merry 
Greetings Christmas and a Happy New 


Year. 


from 


James C. Joyce 
Specialist Typesetters 
154 Clerkenwell Road 
TERminus 7124 & 4308 


TTTLLi LLL 
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Christmas Greetings 
to our customers 
(and friends) and a 
very happy New Year 


ROE RE a 
ERE EE EE Oa 


T'vom 
The 
Portsdown Press 


FROM pile | 
BARNABY’S LTD. 


PHOTOGRAPHIC STUDIO & LIBRARY 


26, MAIDEN LANE, W.C.2 
TEMpie Bar 2370 


“OZqeammzoO 


T he Directors and S taff of ] 
J. WATSON (LONDON) & CO. 
LIMITED 


118 9 don't joo . Wish all their Customers and 
Friends avery Merry Christmas 

oe | and id Pracperens New Year. 
SERVICES LTD 
Wich oft thei 
riends in advertising 
pe Merry Christmas 
apey New Year The Directors @ Artists of 


No Parking 

Cc onscription 

Civil Defence 

How much is a pencil rough 


CABLE PRESS 


** THE GARAGE & MOTOR AGENT” 
**NWURSERYMAN & SEEDSMAN” 
“LOOK & LISTEN” 


Extend 
to all friends 
Warm Greetings 


Gowen & 
Wiseman 


LIMITED 
Wish their clients 
a Merry Christmas 
and a Happy New 
Year 


_ oe a ae mo 


11 LUDGATE SQUARE, E.C.4 


A Very Happy Christmas 
to all our Clients 
from 


NEWBOLD WELLS COMPANY 


E 


for 


Christmas and Orectings 
in the stand fitting field 
The New Year DIGBY’s 


| orice na., Hampstead, W.W.3. GUL 3318 


SCHOOLMASTER 


D WOMAN TEACHER'S Chine 


The Journal of 
The National Union of Teachers 


Wish all who cater for 
educational requirements 
a very Happy 
Christmastide and 
Bountiful New Year. 
THE SCHOOLMASTER PUBLISHING CO., LTD. 


HAMILTON HOUSE, HASTINGS STREET 
LONDON, W.C.! 


Hearty Christmas greetings and 
wishes for a prosperous 1955 to 
advertisers and their agency friends 
from the publishers of 


THE MEDICAL OFFICER 


72/78, FLEET ST.. LONDON, 
B.C.4, CEN. 5574. 


THE JOURNAL OF THE OIL AND 
COLOUR CHEMISTS ASSOCIATION 


Sends sincere wishes for 

Christmas and the New 

Year to its Advertisers 
and Agents 


ADVERTISER'S WEEKLY 


Closed-circuit 
TV show backs 


new campaign 


With the coming of the new 
television transmitter for the 
West Country local dealers and 
stores have launched heavy sel- 
ling and advertising campaigns. 

E. Dingle & Co., of Plymouth, 
one of the largest stores in the 
West Country, recently held two 
closed-circuit television shows in 
collaboration with RGD and 
their agents, Gordon & Gotch 
Advertising Ltd. 

Lady Barnett was the opener 
and Alan Gibson, the BBC 
western region announcer, the 
compere. The 60-minute produc- 
tion consisted of a_ half-hour 
fashion parade, a cookery demon- 
stration of Christmas fare, 
sponsored by the Gas Council, 
and a demonstration of washing 
machines and electric irons, put 
on with the co-operation of the 
Hoover organisation. 

Crowds gathered outside the 
store to see it in the front win- 
dow. In the various departments 
twenty RGD sets were strategic- 
ally placed, The production was 
devised and presented by the 
television department of Gordon 
& Gotch Advertising Ltd., and 
produced by A. J. Hayward 
Costa, their television executive. 


Associated Newspapers 
dividend up 


The board of Associated News- 
papers has declared an interim 
dividend of 74 per cent on the 
deferred capital as calarged to 


two scrip issue. As a similar 
interim was paid last year on the 
smaller capital—equivalent to 5 
per cent on the present amount— 
this represents an_ effective 
increase of 24 per cent, 


(ot) Site AM BENGE 


RECORD 


Founded 1886 


Sincerely greets 
all advertisers 
in the Shoe and 
Leather Industries 
and 
their advertising 
agents 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON WC2 
Tel. TEM 55246 


Seasonal display 
unit 


This Christmas window display 
unit has been supplied this season 


by Bernards Display Studios, 
winners of the “Display” award 
at the National Display 


Exhibition. 
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largest national circulation o 


WHERE? , State by state...wherever you find U. S. | 
« business you find The Wall Street Journa 


Total attained ABC circulation 
(September 30, 1954) 317,381 


WHO? 


Ss 


112,782 oma ea Peres fb 


29,104 are Vice-Presidents! 


bn 


Here is The Wall Street Journal's business-news Wall Street Journal publishing plants in four of 
gathering network . . . the world’s largest. Shown the country’s major regions are shown here. They 
above ore The Journal's 17 U.S. and Canadian produce and distribute the complete news-fresh 
news bureaus (staffed by 147 business-news spe- product . . . the National Business Daily . . . 
ciolists) . . . its 107 correspondents in other achieving date-of-issue delivery to 85% of its 
important news areas . . . the private wire system 317,381 subscribers, 

providing constant contact between points of news 

origin ond The Wall Street Journal's four printing 


9 If you advertise to 


@® News BUREAUS @ CORRESPONDENTS 
= DIRECT NEWS WIRE SYSTEM 
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Perfectly proportioned for the 
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fapny daily publication in the U.S.A. 


y? 


businessman's READING needs... and SELLING needs 


Only one publication is especially designed to pro- 
vide all kinds of businessmen everywhere in Amer- 
ica, with what they must know these busy days. 


The spot facts of business happenings . . ‘The trends 
and the probable or possible direction of these 
trends for the future . . . The day-to-day interpreta- 
tion of business events . . . 


Only The Wali Street Journal completely fills these 
essential reading needs on a national basis in the 
U.S.A. 


HERE IS HOW: 


With 147 staff reporters and editors . .. working out 
of Journal news bureaus in 20 key cities here and 
abroad . . . with 107 special correspondents in 97 
other cities . . . with the largest private wire system 
maintained by a single publication . . . with the out- 
put of the four major press associations — AP, UP, 
INS, and Reuters . . . with a technique that sifts, 
sorts and summarizes . . . with an insistence on easy- 
to-read writing and typography . . . with printing 
plants in New York, Chicago, Dallas and San 
Francisco making delivery to 85% of its coast-to- 
coast readership on date of issue. 


* The Wall Street Journal’s circulation is greater 
than is the national circulation of any other 
daily publication in the United States. And 
the Journal’s circulation is solid businessman 
circulation — 317,381 strong! 


The Wall Street Journal is the fastest growing busi- 
ness publication of the decade. It has created a new 
kind of business news audience because it has 
created a new kind of needed, useful business 
publication! 


Advertisers, too, are discovering what readers 


already know. The Journal is setting advertising 
volume records that are being talked about! 


There has been an 8-fold circulation increase since 
1942. There has been a 64% reduction in cost-per- 
thousand-subscribers in that time! With sales costs 
high on every front, where else can you get more 
than twice as much for your advertising dollar as 
you did in '42? 


* No other complete American business publi- 
cation competes successfully with The Journal 
in reaching your prospect at his point of pur- 
chase. It gets to your point of sale . . . his office. 
That’s where your advertising can convert an 
impulse into favorable action! 


* No other business publication can match The 
Journal's ability to reach the national U.S. 
market so fast. Your message can be read 
within hours after your advertising materials 
arrive . . . no complicating delays, no long 
closing dates. 


* No other U.S. business publication gives you 
flexibility. You can get extra regional impact 
for your advertising by listing different dealers’ 
names or otherwise localizing your sales ap- 
peal for the 4 primary U.S. sales regions! 


* No other U.S. business publication offers such 
an ideal advertising format. Advertising bene- 
fits from adjacent timely, lively news . . . wider 
columns, giving more see-power and sales- 
power even to small-space budgets. 


Dollar for dollar and ad for ad, no other publica- 
tion can do the job for you The Wall Street Journal 
does every working day ali over the U. S. A.! 


‘s 
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AGENCY MAN TO BECOME FARMER 


Composiror, 
soldier, airman, prisoner of war, 
PR man, agency man—David Grant 
is leaving Foote, Cone and Belding 
Lid. at the end of the year to become 
a farmer! He intends to acquire a 
farm some- 
where north of 
London, and 
also do jour- 
nalism and 
perhaps write 


a ‘ 

He started 
as a case-hand 
on the Fife- 
shire Adver- 
tiser, receiving 
for a “ para- 
graph” often 
set without 
copy, the mag- 
nificent sum of 
2d. Since then 

he has been with the Daily Record 
and the Sunday Mail before becomin 
editor of the Sunday Pictorial, whic 
fenton he resigned in 1938, when 
fugh Cudlipp took over. 
ounded on the Somme in the 
1914-18 war, he learned flying be- 
tween the wars, and joined the RAF 
in the second world war, seeing 
service in various theatres, and finall 
‘a npc s Lig ar imprisonment wit 
his weight reduced to seven stones. 
Mr. Grant joined FCB in 1949 


reporter, editor, 


after doing PR work for Bermuda. 

t present one of his main interests 
is handling the Infantile Paralysis 
Fellowship account, which FCB do 
voluntarily, 


CPV’s Italian 
expert 


N London for two weeks oe 
develop 1955 plans for CPV ex 
clients who have interests in ealy 
is Dr. Gianearle Livraghi, of CPV 
Italiana. While here he has 
watched English TV programmes, 
viewed various films made by TVA 
Lid., and also spent some time with 
Voice & Vision studying public 
relations techniques. 


Dr. Livraghi is a frequent con- 
tributor to Ufficio Moderno, the 
monthly angie dealing with 
advertising. considerable scholar, 
he is part-author of Autori Italiani 
del Seicento, a bibliography of 17th 
century Italian literature; in fact, 
he is very knowledgeable on 
Italian printing and fine books. 


At CPV Italiana he is in charge 
of all copy, and is group head of 
a number of leading accounts, 
including Necchi Sewing Machines, 
Shellmex and BP petrol and oils, 
and Elizabeth Arden. 


You can get full, clear and up-to-date infor- 
mation in a minute from the Player’s office. 
We know each of our media intimately— 


their 


* personalities ’, 


their readers, local 


views, markets and conditions, We know 
the facts and we're delighted to make 


them known. 


Ring us up — any time. 


Ask PLAYERS 


B. W* 


30 PLEET STREET, 


PLAYEBRLTD., 


LONDON, B.C.4. 


The London Office 
for some of the best media in the country. 


| and associates of the club. 


| Leeds as studio ——y « 


William E. MecKeachie, chairman of McCann-Erickson's London office 
and supervisor of European operations, addresses the American Association 
of Advertising Agencies’ international advertising committee on aspects of 


commercial TV advertising in Britain next year. 


. to r.: Kenneth Godfrey, 


AAAA senior staff executive and committee secretary; Irwin A. Viadimir, 
Harold L. 


Irwin Vladimir & Co. Inc.; 
George H. Giese, president, 
and committee chairman; E 

bureau; Mr. 


the Buchen Company; 


international division of McCann-Erickson, 

Veve, manager, AAAA export information 
McKeachie ; Frederic R. Gamb'e, AAAA president; E. T. 
Nettleton, Charles W. Hoyt Co. Inc.; Robert E. 


Jr., the J. Walter 


Thompson Co.; and W. A. Weaver, the Griswold-Eshleman Co. 


Tributes to 
Amy Pearce 


Fine service to both the Women’s 
Advertising Club of London and 
NABS has been given by Mrs. Amy 
Pearce, whose retirement from 
Saward, Baker, recorded last week, 
was marked with presentations of a 
cheque, a bungalow stove, and a cut- 
glass rose bowl. 

In the club she has held many 
offices, and was president for two 
years, 1943 to ‘45. She was elected 


H. G. Saward presents the cheque 
to Mrs. Amy Pearce. 


a member of NABS council in 1946 
and was chairman 1953-4. Nor is 
her work for NABS ended, as 
she is continuing her council mem- 
bership and just been 
appointed hon. auditor to the 


Society. 


In her scarce leisure hours Mrs. 


| Pearce for many years took a lively 


interest in the Fleet Street Choir, of 
which she was a founder member, 


| and has also acted as its secretary. 


Last week Miss Sybil Mawdes- 
ley, president of the Women's 
Advertising Club of London, held 
a luncheon party at the English 
Speaking Union, to wish a happy 
retirement to Mrs. Pearce. The 
party was attended by 37 members 
Miss 
Edith Nowell, of the Austen John- 
son Agency, expressed the good 
wishes of the club to Mrs. Pearce. 


* 7 * 


Pou father is Jack Lamb, who 


recently joined Gee Advertising at 
His nine- 
year-old son. Roger Gascoigne, is 
one of the few chosen to be a pupil 
at St. Paul's Cathedral Choir 
School—an opportunity which he 
won by audition and examination 


| against boys from all parts of the 


country. 


AGENCIES and publishing houses 
from far afield, including Ireland, 
were represented at Jack Rob- 
son's Christmas party. The guests 
— Charlies E. McConnell, 
Spillane 

ONen all from Dublin; 

Swale (chairman, Widnes Weekly 
News), G. E. Walters (managing 
editor, North Wales Chronicle), 
Jack Pearce (McConnell’s), 

O’Farrei (Rumble, Crowther & 
Nicholas), T. C. Danks (Charles 
Barker), G. P. M. Hoey (Napper, 
Stinton, Woolley), C. W. Hibbitt 
(J. Walter Thompson), R. P. Chal- 
lenger (T. B. Browne), J. Barnett 
(Royds), T. Burden 4 a & Fer- 
gusson), V. Pethick, H . Flood 
(V. Pethick Ltd.), H. sy B. Lee 
(Rumble, Crowther & Nicholas), 

Sea 


Haddon), 
Brothers), 
Hobson), 
Heol yp wed Agency), 
head (Benson's), A. Smith (Fredk. 
— K. Tyrrell (Guinness), 
tae two retired veterans 
‘Archie Swatton and Jack Bottell, 
who came up specially for the 


party. 
* * * 


P’rRiME mover in the plan to com- 
memorate the late Carrol! Gibbons 
by having a plaque inserted in the 
white piano he played at the Savoy 
for so many years was “Mike” 
Masius, chairman of Masius & Fer- 
gusson and a close friend of the 
band leader for many years. It 
was Mr. Masius who introduced 
Sir Louis Sterling at the unveiling 
ceremony, attended by more than 
100 of Gibbons’s friends and 
admirers. Appropriately, the piano 
is placed in the Abraham Lincoln 
room. 


CONTACT 
WEEK'S WISECRACK 


an 


“ And remember Carruth- 
ers, at this season they are 
not called direct mail shots, 
but Christmas cards.” 
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to all in Space 


| from Archie McIsaac and his colleagues at Argus Press 


ARGUS PRESS LTD + 8/10 TEMPLE AVENUE * LONDON FC4 * PHONE CENTRAL 3514 
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Publications News and Notes 


‘Freight News’ 


double size 


Freight News, Blandford Publica- 
tions’ weekly of the freight and 
forwarding world, have produced 
a doublesize issue. It coincided 
with the paper's completion of its 
first six months of existence. 
issue included an illustrated feature 
on the Port of Dover, Out of a 
total of 963 column inches, the 
issue had 336 column inches of 
advertisements. 

” o * 

The January issue of Light Craft 
will contain a comprehensive guide 
to the first National Boat Show at 
Empire pa Olympia. 

* 


‘The January issue of The Caravan 
will be a special Irish number. 
* * * 
This week, Municipal 
begins publication of a series o 
nine articles on the subject of 
stabilised soil bases for roads. 
* + os 
Advertisement rates for the 
T of the Institution of 
Chemical E are to be in- 
creased as from January 1. New 
full-pa rate will be £22 and 
£27 1¢ 1 aang matter. 
+ 


Mrs. Billy Graham tells of life 
with her famous husband in Mus- 
trated next week. 


> * * 
To celebrate the centenary of 
Buteman Rothesay Express 


a dinner was held last Friday, when 
the directors entertained staff and 


guests. A special 20-page issue of 
the paper was publi 4 
* o * 
The January issue of Farm 
I will contain a fully 
illustrated report of the Smi 
Show. 


” * ” 
_ Print order for the December 9 
issue of The Field was 36,200, the 
largest ever for a non-special issue. 
+ * * 

The 79th edition of Farmer and 
Stock-Breeder Year Book 1955 has 
been published by Farmer and 
or ° ee Publications Ltd., at 


+ ” . 
The Hindu has lished a 44. 
page Survey of Ind Industry. Wt 
carries 215 columns of advertise- 


ments including two full- and eight 
half-page announcements. 
+ * . 

=~ 4 this week, the Daily 
Sketch to publish a “Pools 
Sketch" every Wednesday. 

+ * . 

A diamond jubilee issue of The 
Egy Gazette will be published 
on January 26. 

+ * ” 

British edition of L’'Actualite 
Publicitaire, to be launched next 
month, will be known as Advertise- 
ment Parade, not Advertising Parade 
as announced last week. 

7 . + 

First print order of the new 

magazine Recording will be 15,000. 


> ¢ ADVERTISING MANAGER’S CORNER | 


HAPPY CHARRISMAS 


Any recipe for a Happy Christmas that leaves out 
Harris is like a pudding without the plums. What 
counts most in the advertising manager’s stocking 
is the cheering thought that all his special display 
material came up to specification and was delivered 
in good time to get his goods an honourable men- 


tion in the Christmas shopping lists. 


And the 


thing that really puts the icing on his cake is the 
comfortable feeling that everything is lined up for 
a prosperous New Year, thanks to his close and 
timely co-operation with the old firm. 


distinctive showcards 


+ elever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30, KINGLY STREET, LONDON, W.! 
Tel; REGent 3295/6/7 


PTE 


We Hear 


D. C. Thomson, the Dundee 
newspaper proprietor, who died in 
October, left £224,385. Duty of 
£134,752 has been paid on the 
estate. His will was dated January 
1925. 

* o * 

Over 150 guests, including clients 
and advertising men, attended a 

rty given by D. H. Brocklesby 

Ad, This year, Denis White, 
managing director of DHB, decided 
to hold the event in the Tatty Bogle 
Club. 

- * * 


The brochure advertising Corner- 
stone, reproduced in Technical Print 
Review (Apvertiser’s WEBPKLY, 
December 9) was designed by Stuart 
Advertising Agency Ltd. 

* 7 . 

Sell it in a tube is the name of 
the latest publication of the Col- 
lapsible Tube Manufacturers’ Asso- 
ciation. Its object is to bring to the 
notice of the food manufacturers of 
the country the advantages of 
collapsible tubes as packs. 


Winding up 


Abergele Publicity Association 
is to wind up its affairs because of 
lack of interest. Only seven people 
attended the final meeting. During 
the past year more than guides 
have been distributed. 

* * * 


Response to the Rhyl Publicity 
Association's appeal for donations 
has enabled the Association to give 
£600 to the town council for direct 
newspaper advertising during the 
spring. 

* os * 

The annual subscription appeal 
of the Llandudno Publicity Associa- 
tion has brought in £1,165—an all- 
time record. 

+ a * 


A record total of 358 process 
engravers with their wives attended 
the annual dinner and dance of the 
Process Engravers Club which was 
held at the Savoy Hotel, London, 
W.C.2, last Friday. 


Driving off 


Stirling Moss signed his new con- 
tract to drive for Mercedes Benz 
in the Fleet Street offices of Down- 
tons Ltd. last week. The agency 
handles the public relations for 
Mercedes 

. _ * 


O’Kennedy-Brindle Lid., who 
recently moved to their new head- 
uarters at 64-65 Lower Gardiner 
reet, Dublin, are holding a cock- 
tail party for their housewarming 
to-day (Thursday). 
* * * 


Tresises Drip Mat Co. have 
opened a London office in Room 
161, at St. Stephen's House, West- 
minster, One of the firm’s directors 
will be in weekly attendance to deal 
with London and Home Counties 
enquiries. 

* * * 

A Short Course in Market 
Research, by Dr. Max K. Adler, 
of Odhams Press research depart- 
ment is being published in German 
next month. It has already been 
translated into Dutch and French. 

* * + 

Rotaprint Lid. have extended 
their ei! at Honeypot Lane, 
London, N.W.9. 
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Benson’s gesture 


to R. G. Hervey 


At the Connaught Rooms last 
week the directors of S. H. Ben- 
son Ltd. gave a formal party to 
R. G. Hervey on his retiring from 
the chairmanship of Spottiswoode 
Dixon & Hunting Ltd. R. A. 
Bevan, Benson's chairman, paid 
tribute to Mr. Hervey’s work not 
only at Benson’s and Spottis- 
woode’s but also for the IPA, 
where he serves on committees 
and is a member of the council. 
Norman Moore, a former Benson 
chairman, referred to wartime 
difficulties which he and Mr. 
Hervey had worked out together 
when all the younger directors 
were on active service. Mr. 
Hervey was presented with a 
George III silver tea caddy filled 
with tea blended for the occasion 
by Brooke Bond, who have been 
clients of Spottiswoode’s through- 
out Mr. Hervey’s service with the 
agency. 


Mailing shot was 


‘too successful’ 


A mailing so successful that it 
had to be stopped because one 
reply card brought in an order 
for £20,000 was mentioned by 
D. C. McArthur, sales director of 
Wellington Press Postal Services, 
Ltd., in one of the British Direct 
Mail Advertising Association's 
“success stories” talks. 

In a second campaign designed 
primarily to increase a customer's 
market and prestige, he said that 
more than 600 new potential 
buyers were contacted. 


New house journal 


A new house organ has been 
published by David Brown Tractors 
(Engineering) Ltd.—David Brown 
Tractor News. It is produced by 
David Brown Publicity Services. 

Initial print order was 28,000 
and copies are being sent to dis- 
tributors, dealers, associates and 
customers in approximately 65 
countries. It is planned to publish 
at first an issue every two months. 
It uses tabloid size with newspaper 
Comeee, 

© first issue is a special Smith- 
field Show edition. 


Friday, December 17 

PUBLICITY CLUB OF LONDON Christ- 
mas luncheon. Savoy Hotel. 
REGENT ADVERTISING cLUR Christ- 
mas party and NABS Draw. 
PUBLICITY CLUB OF GLasGow Christ- 
mas luncheon and special ladies’ 
day. Grosvenor Restaurant. 


Monday, December 26 

PUBLICITY CLUB OF Leeps Christ- 
mas luncheon. The Mansion 
Hotel; Roundhay Park, Leeds. 


PRESS ADVERTISEMENT MANAGER'S 
associaTion Christmas luncheon. 
PUBLICITY CLUB OF ABERDEEN panto- 
mime | 
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Dorset County 
group changes 


Changes affecting the board and 
the publications of the group are 
announced by W. Frost & Co.. 
Ltd., publishers of the Dorset 
County series of newspapers. 
Commander F. T. has suc- 
ceeded Lieut.-Col. Sir Philip Colfox 
as chairman of the company, and 
two new director are F. C. T. — 
of Rooke, Lane & Co., charter 
accountants, and R. B. Brown, who 
is a director of Duple Motor 
Bodies Ltd., and Decca Cameras. 
Sir Philip Colfox remains on the 
board, as docs J. V. Forecast, the 
Dorset County series advertisement 
representative in London. 

Bruce, who has been with 
the company since its foundation 
in 1948 and managing editor since 
1951, is now general manager. 
E. G. Childs, who for five years has 
been associated with Bruce on the 
editorial side and has latterly 
been editor of the Dorset County 
Chronicle and the Southern Times, 
becomes editor of the series. 

* 7 * 


To mark his completion of 25 years 
with the Newspaper Society, H. R. 
Davies (right), director and general 
secretary, was entertained to a 
luncheon and presented with a 
cheque by ° Smith 
(“Eversham Journal’), president of 
the Society. 
_ * * 
_ HL J. Wbbott, formerly advertis- 
ing manager with Thomas Wallis, 
of Marble Arch, and Arding & 
Hobbs, of Clapham Junction, has 
joined Samson Clark & Co., Ltd.. 
a8 am assistant account executive 
He becomes deputy to P. Mackey, 
who is now in his 35th year with 
Samson Clark. 
* * * 

Basil Riley, advertisement man- 
ager for the past 40 years of the 
Peterborough Citizen and Adver- 
tiser, has retired. His successor is 
F. Jarvis. Mr. Riley will continue 
to be associated with the advertis- 
ing side of the paper in an advisory 
capacity. 

* * * 
Rogerson is leaving Im- 
perial Chemical Industries after 
Christmas and will join the Well- 
come Foundation as public relations 
consultant 


To mark his completion of 30 | 


years’ service, J. K. » pub- 
licity manager, Crusader Insurance 
Co.. Lid. was presented with a 
gold watch at the second annual 
dinner of the Crusader Veterans’ 
Association. The presentation was 
made by the Association's presi- 
dent. Col. Sir Gilbertson Smith, 
chairman of the company. 
* 7 
Mrs. Joy Matthews has joined 
Foote, Cone & Belding Lid. as a 
senior copy writer. She has been 
with W. S. Crawford Lid. for the 
past two years, and has also worked 
in the information department of 
the Air Ministry on recruiting 
campaigns; at A. 
Lid., advertising agents; as a pro- 
gramme engineer with the BBC; 
and as a wartime Red Cross wel- 
fare officer. With Foote, Cone & 
Belding Lid. she will work on a 
variety of women’s accounts. 
. 7 * 


G. E. G. HopeJohnstone, sales 
director of the Regent Oil Co. 
Lid., will be resigning from the 


board of directors at the end of | 
He will be succeeded as | 


this year. 
sales director and on the board by 
J. A. J. Nicholas, at 
Regent's general sales 

whose present duties will now be 


carried out by O. H. Fish as dealer | 


sales manager and by G. W. 


as commercial sales | 


manager. 

a + * 

Jardine, managing 

director of Helen Jardine, Artists 
Lid., the commercial art studio. is 
retiring at the end of the year. The 
entire good will of the business has 
been acquired by Mrs. Frida 
MecLare, at present sales manager 
and a director, who has been with 
the organisation for six years. 

* * 

Miss Maureen Pincott has joined 
the promotion department of 
Simplicity Patterns Lid. She was 
previously with the National Needle 
Arts Bureau. 


. . * 

Erie McGregor has been ap 
pointed an account executive at 
Gordon & Gotch Advertising Lid 
He was previously with Mather & 
Crowther Lid., and before thai with 
Graham & Gillies Ltd, 


Obleuary 
F. W. Wheldon 


F. W. Wheldon, former director 
and advertising manager of the 
Norvic Shoe Co., Ltd., has died at 
his home at Stoke Holy Cross, near 
Norwich. He was aged 74. Mr 
Wheldon was appointed advertising 
manager in 1913 to Howlett & 
White Lid.. who were merged inio 
the Norvic Shoe Co., Ltd., in 1935 
He retired from that position in 
1946 


D. Christopher 


Derek Christopher, a member of 
the advertisement staff of Bland- 
ford's Freight News, died suddenly 
in Liverpool last week while on a 
business visit. 


. Holden & Co., | 


present | 
manager. 


ADVERTISER'S WEEKLY 


THE MERCHANT SHIPPER 
The Journal for Export Management 


The monthly journal which keeps the Export Manager up to 
date with all the latest changes in Export Procedure. 


Regular monthly articles on Export, Finance, Law, Insurance, 
Export Packing, Sea and Air Transport. 


if your product or service is of use to the Export Manager 
then use the advertising columns of The Merchant Shipper. 


Send for a specimen copy and rete cord to: 


The Merchant Shipper, 26/28 Billiter St., London, £.c.2 
Telephone No. Royal 5322 


MACHINERY MARKET 


Machinery Market 


TRADES INDEX 


SILK SCREEN ARTS Lt 


97 SHIRLEY ROAD. CROYDON 
ADDISCOMBE 3147-6 


HIGHEST GRADE 
CLEAN © SHARP 


PELDY SERVICE 
) EXPRESS / 
DELIVERY 


36, NORTH RD. 
YORK WAY, LONDON, NZ. 
~NORTH 3327-8~ 


The 
“PARMERS’ JOURNAL” 


(Official Organ of Ulster Farmers’ 
Union) 


For efficient 

of farmers 

out the Six 

of Ulster. 

AB. 

Jan. to a, 1954 


26,971 


18 Donegall Square, Bost fel. Gctlant 24397 


London Office: 
69 Fleet Street, E.C.4. Tel. Central $453 


“EMeER OF THE 
avorr euneau 
| OremeuLaTIONS 


RPGassop L!* Artists Ag 
36 Geter Lane FC 4 
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Scottish trade exhibition 
publicity was ‘outstanding’ 


£10 MILLION BUSINESS DURING FAIR 


Over 90 per cent of the exhibitors in the 1954 Scottish 
Industries Exhibition reported, in a survey of the trade fair’s 
results, that they considered the venture worth while. Business 
done at the exhibition is estimated as “substantially in excess 


of £10 million.” 

These figures were given by 
R. A. Maclean, chairman of the 
exhibition, at a meeting of the 

eneral committee in the City 
‘hambers, Glasgow, last week. 
He also said that some 40,000 
trade buyers had attended during 
the 15 business days. 

“The popularity of the exhibi- 
tion with trade buyers,” con- 
tinued Mr. Maclean, “can most 
easily be seeh from the daily 
attendance records. On the open- 
ing day some 900 buyers attended, 
This was followed on successive 
days by 1,800, 3,300 and 2,500, 
and attendances averaged nearly 
4,000 a day on the last three busi- 
ness days of the show.” Total 
public and buyer attendance was 
nearly 400,000, 

“In the final summing-up,” he 
added, “tht trade buyer reaction 
can be described as good, and 
fully up to the council of 
management's expectations. In 
general, the quality of our pro- 
ducts was deemed high and our 
delivery dates reasonable. Prices 
were occasionally thought to be 
on the high side, but not dan- 
erously so. It would be wrong, 
Eooaun, not to sound a note of 
warning on this point.” 

The exhibition, which is backed 
by a guarantee fund and draws 
no subsidy whatever, is expected 
to show a surplus of approxi- 
mately £11,000. 

Ivor Turnbull, who was press 
and public relations officer for 
the exhibition, has announced 
that publicity was “outstanding,” 
and described the co-operation 
of press, BBC and film organisa- 
tions as “magnificent.” He 
reported that over 500 publica- 
tions at home and overseas 
reported the trade fair. 

Hope that the Scottish Council 


for Development and Industry 
would follow up the success of 
the Scottish Industries Exhibition 
with a Scottish trade publication 
was expressed by the Earl of 
Home, Minister of State for Scot- 
land, at a luncheon meeting of 
the Glasgow branch of the In- 
corporated Sales Managers’ 
Association. 

“If so, the Government would 
certainly give its help,” said the 
Minister. “The salesman opera- 
ting for a Scottish firm begins 
with a distinct advantage. There 
is a great fund of goodwill to 
Scotland and a wide interest in 
Scottish goods with a distinctive 
Scottish character. ; 

“Advertising in all its forms 
must be the responsibility of the 
firm. Quality is the best adver- 
tisement, but I hope that Scottish 
firms will use to the full the assist- 
ance which others can provide for 
them.” 


Press party takes 
fo water 


A press party to tie in with 
their winter advertising campaign 
was given on board the new 
motor ship, “Dagan,” by the Zim 
Israel Navigation Co. Ltd., and 
their managing agents, Shohan 
Maritime Services. 

Among 100 guests were repre- 
sentatives of London and pro- 
vincial newspapers, officials of 
the Israeli Embassy, and Guy 
and Mrs. Schofield. 

Also present was David 
Macaulay, of David Macaulay 
Advertising Ltd., who handle the 
account. Details of the 1955 cam- 
paign will be available shortly. 
The rty was organised by 
Peter Collins. 


Films—and tea—approach to women 


A direct appeal to housewives 
is being made by Brooke Bond & 
Co, through a film publicity 
campaign. 

A seventy-minute film show 
consisting of two Brooke Bond 
colour films——‘Two Leaves and 
a Bud,” and “Round the Green 
Table” together with three enter- 
tainment shorts, is being presented 
in village halls and institutes 
before audiences in Townswomen 
Guild, Women Institute, Women 
Church Organisation and Darby 
and Joan Club members, who 
after the show are provided with 
cups of tea. The whole show is 
given free of charge in return for 
the free use of the hall. 

The presentation of the pro- 
grammes is being handled by two 


vompanies, Sound Services Ltd., 
and British Films Ltd. The South 
being handled by Sound Services 
and the North of England and 
Scotland by British Films. 

W. H. Watson, of British Films, 
states that by direct mail, personal 
approach and recommendations, 
2,000 audiences, each of a mini- 
mum of fifty, have been 
nogeentn’ 

ore than 300 shows have 
already been arranged, some to 
be given before the end of the 
year, and the majority for presen- 
tion between January and April, 
1955. It is expected that the total 
shows that will be given in the 
North of England and Scotland 
will amount to at least 600 before 
the campaign ends. 


At the Cursitor Street Christmas Reunion Luncheon (1. to r.): E. J. Wright, 
Gordon Watkins, Miss Mabel Valler (honorary secretary), A. E. Robinson 


(chairman), and C, A. 


Kelly. 


Cursitor Street reunion lunch 


Once again the Cursitor Street 
Christmas Reunion Luncheon has 
added to the seasonal cheer with 
turkey, plum pudding and much 
gaiety, enjoyed by a large attend- 
ance under the chairmanship of 
A. E. Robinson. 

Fred Slaughter, Archie Swatton 
and Jack Bottell were among 
those present. 

Praiseworthy features were the 
excellent carol singing led by 
George Jackson, and the amateur 


but appropriately stentorian toast- 
mastership of C. W. Hibbitt. 
The menu (“produced by the 
Streetov Inc.) was decorated with 
a picture of Charles Dickens in 
Uncle Sam attire, designed. by 
C. W. Berry, with script by R. O. 
Price. 

Most of the organisational 
work had again been carried 
through excellently by Miss 
Mabel Valler. 

—— | 


Current Advertising 


Accounts 


RENTOKIL LTD., wood preserva- 
tives and insecticides, for May- 
fair Advertising Ltd. from 
January 1. Campaigns for 
national press, magazines and 
trade press being prepared. 

QUALITY MILK PRODUCERS 
— for Tibbenham Publicity 
Ad. 

WEST NORFOLK FARMERS 
MANURE & CHEMICAL CO. 
OPERATIVE CO. LTD. for 
Willsmore & Tibbenham (Nor- 
wich) Ltd. 

w. EYRES & SONS, 
a lg “Appletree” 

Peacock Lid. 

J. ROU SSEL LTD., foundation gar- 
ments, for Winter Thomas Co., 
Lid., from January 1. Campaign 
in women’s magazines, national 
and provincial press. 


Ca 


B.P. SPECIAL ENERGOL 
*‘VISCO-STATIC’ motor oil, 
using national daily and Sunday 
papers, provincial and motoring 
press, magazines and filmiets for 
introductory campaign. (S. H. 
Benson Ltd.) 

COTY perfumes using national and 
provincial press and magazines 
for pre-Christmas campaign. 
(S. H. Benson Lid.) 

BRYLCREEM using national daily 
and Sunday press, provincial 
papers and magazines for pre- 
Christmas drive. (G. S. Royds 
Ltd.) 

MEGGESON Bismuth Dyspepsia 
tablets using large spaces in 
national daily papers, whole pages 
in Esquire and Lilliput, provin- 
cial and trade press. (R. S. 
Caplin Ltd.) 

HANDMACHER SUITS using 
double-pages in Vogue, Harper's 


LTD., 
fabrics for 


Bazaar and Vanity Fair for 1955 
campaign. (Greenwood Adver- 
tising Ltd.) 

ROBINSON RENTALS’ LTD. 
using large spaces in local news- 
papers. (Tibbenham Publicity 
Ltd.) 

GEORGE LEE & SONS, LTD. 
sweet manufacturers, using pro- 
vincial press. (Willsmore & 
Tibbenham (Ipswich) Ltd.) 

PARKINSON _ gas-heated electric 
washing machine using national, 
provincial and _ trade press. 
(Elliott Advertising Ltd.) 


“FREE ENTERPRISE” 
paign using extensive 
advertising. (Placed 
Poster Services Ltd.) 

JEAN ADAIR hair spray mist using 
trade press for introductory cam- 
paign. (Direct.) 

KEK LTD., grinding mills, using 
technical journals; HERBERT 
JOHNSON (BOND STREET) 
LTD., hatters, using regimental 
journals. (Scott-Turner & Asso- 
ciates Ltd.) 


PIFCO ELECTRIC MASSAGER 
using Radio Times, national 
dailics and Sundays and women’s 
magazines for 1955 campaign. 
(S. C. Peacock Lid.) 


CIRIO CO. LTD. lialian food 
company, using women’s maga- 
zines for 1955 campaign. (C. P 
Wakefield Lid.) 

ROTOSCYTHE mechanical lawn 
mower, using national dailies 
and Sundays, gardening journals 
and trade press for record 1955 
campaign. (Erwin, Wasey & Co., 
Ltd.) 

TYGAN, deck chair fabric, using 
House and Garden, Homes and 
Gardens, and many other 
women’s magazines for 1955 
introductory campaign. (Osborne- 
Peacock Co., Ltd.) 


cam- 
poster 
through 
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W. FEEL RATHER as Greta Garbo must have felt when, 
some time after the introduction of the sound track, the 
film company she was working for announced her first 
talking picture as ‘The Voice The World Has Been 
Waiting For’. Because throughout the recent ballyhoo 
over commercial television we've not said a word about 
our plans, although many have asked us. 


We have, however, been extremely active. 


In our TV department (yes, we have one too) we have 
established personnel who are not producers. Their 
main job at present is to evaluate the new medium and 
to collect information on audiences, coverage and 
techniques. When transmission actually commences 
their work will be intensified — because only then will 
it be possible to really see just what sort of value TV 
offers for the money. 


In our research section we have men who already have 
been measuring existing BBC television audiences for 
some time. On the creative side we have experienced 
script writers and a monopoly on the consulting 


21 LEIGH STREET, LIVERPOOL. ROYal 8861 


S. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 3 
“a 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1. REGent 1081 - 
e 
RUSKIN CHAMBERS, 191 CORPORATION ST., BIRMINGHAM. CENitral 7705 


services of the leading commercial film producer in the 
country (and when we say ‘leading’ we mean just that!). 
He is a man of wide international experience and has 
spent many years working throughout Europe and 
America. In actual fact we have already made some 
TV films, Not too many, though, because much of the 
expenditure made in this direction is very liable to be 
wasted when so little is known. 

Our attitude towards commercial television is that it is 
another advertising outlet, calling for the same investi- 
gation and study accorded to any new medium. On the 
creative and production sides it will involve specialized 
techniques. These we are busy looking into at this 
moment. We shall not, however, be entering the 
theatrical business. Our task will be to produce good 
television advertising — advertising that will sell the 
goods —and for that purpose we shall make use of the 
creative talents and production facilities of many 
people. Instead of being bound to any one producer we 
shall choose those whose abilities are best suited to the 
particular requirements in hand at the time. 


18 LLOYD ST., MANCHESTER 2. DEAnsgate 5691 
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VAN FOR USA 
SALES TRIP 


Seventy cities and other centres are 
to be visited in the United States 
and Canada by this new Show- 
van. It will be used by George W, 
Horner Lid., the Co, Durham 
sweet manufacturers, on a 20,000- 
mile tour of North America, 

At a press conference in London 
last week the Minister of State, 
Board of Trade, A. R. W. Low, 
described it as ‘a striking example 
of new methods and efforts being 
used in British industry to get 
new overseas markets and expand 
existing markets.” 

The Showvan will be publicised in 
each town before its arrival by a 
public relations campaign and 
possibly press advertising. 

Thirty-three feet in length, externally 
it is “early Tudor’ in design. 
Internally it is ultra-modern, The 
vaised portion of the trailer 
chassis houses an office and small 
kitchen, The whole of the rear 
is taken up by display cases. For 
the North American visit part of 
the space is being utilised jor a 
pictorial display telling the story 
of the growth and history of the 
company. 


Screen printing 


+ ast . . 
| misconception 

Ron Olley, managing director 
of Olley & Rowley Ltd., and a 
member of the delegation sent by 
the Display Producers and Screen 
Printers’ Association to the USA 
recently, told a meeting of the 
Northern branch of DPSPA that 
it was a “misconception” —which 
he wanted to rectify immediately 
—to state that American screen 
printing techniques generally were 
many years ahead of those used 
by British printers, 

“Their half-tone work is most 
certainly not in advance of the 
British,” he said. 

Earlier he had stated that in 
the metal field, which he had 
studied very closely, the Ameri- 
cans were ahead, due mainly to 
the colour field—where they were 
in advance of British achieve- 
ments—which was available to 
them. 

In the general field of paper and 
card the Americans were well 
ahead of the British. 


Paul E. Derrick: £15,820 deficiency 


A deficiency to creditors of 
£15,820 was revealed at a meetin 
of creditors of Paul E. Derric 
Advertising Agency Lid. on 
Monday 

A statement of affairs was sub- 
mitted showing liabilitics amount- 
ing to £20,124 17s. 6d., all due to 
unsecured creditors. Assets totalled 
£4,561 15s. Id. From that figure, 
however, had to be deducted 
£257 11s. 8d. for preferential claims, 
including £105 for secretary's 
salary and costs of preparation of 
statement of affairs, thus leaving net 
assets of £4,304 4s. Sd. or defi- 
ciency as regards creditors of 
£15,820 14s, Id. 

The issued share capital of the 
company was shown at £25,200 
and, so far as the members were 
concerned, there was a total defi- 
ciency of £41,020 14s, Id 

No detailed report of the company's 
trading was given to the meeting, but 
R. Coit, chairman, stated that the mem- 
bers had passed a resolution for volun- 
tary liquidation with Rudolf Grimble 
ws liquidator. The company ceased trad- 
me on October 25 this year, and all 
employees had left Following upon 
this, K. J. Matthews was appointed 


Mr. Con added that he became 
interested in the company in July, 1952 
and in time became chairman. Apart 
tor a few months in 1952/53 the com- 
pany had suffered ili-fortune throughout 
that period, especially when one cus- 
tomer drastically cut orders and finally 
stopped altogether. Subsequently two 
other accounts changed hands, which 


left the company with a sumber of small 
accounts which were not profitable. In 
September last, when he saw the figures 
for the year up to May, 1954, he 
realised that drastic action would have 
to be taken, and it was then decided to 
put the company into voluntary liquida- 
tion 

Asked for particulars of the deficiency 
account, prepared in support of the 
statement of affairs, Mr. Coit said that 
this showed that for the five years to 
April 30, 1951, there was a net profit 
of £15,488, and for the subsequent 
period to October 20 this year net losses 
of £14,072 

The trading account for 1952 showed 
the loss was £393; in 1953 a loss of 
£5,278, and in 1954 a loss of £11,321 
In the corresponding years the directors’ 
fees were: 1952, £2,374, 1953, £6,458; 
and 1954, £9,600. In the latter period 
the fees were to some five or so working 
directors 

Norman Cork (W. H. Cork, Gully & 
Co., CA, 19 Eastgheap, London, E.C.3), 
representing creditors, said: “In three 
yeurs the directors have had £18,000, 
and now, from the statement of affairs. 
creditors are left with about 4s. in the 
£ Are you, Mr. Coit prepared to 
withdraw your claim of £5,128 in favour 
of the general body of creditors 7" 

The chairman replied he was not pre- 
pared to consider such a step, and added 
that since he became interested in the 
company he had lost a very large sum 
of money which he had invested 

Later Mr. Coit read the proposition 
for voluntary liquidation, but Mr. Cork 
suggested that the affairs of the company 
should be dealt with under a Winding- 
up Order made by the Court, and on a 
show of hands the majority of creditors 

sent voted in favour of compulsory 
Rquidatioa. 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display panel inch. 
Ar’vOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All other 
classifications, 4s. per line, 45s. per disp'ay gunel inch. Minimum, 3 lines. Box No. 
charge, one line plus Is. covering postage, ete. Series rates on application: all 
advertisements under seven insertions MUST BE PREPAID. Address ** Advertiser's 
Weekly,”’ 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


s Vacant: “ The engagement of persons answering these advertisements must 
de through a Local Office of the Ministry of Labour or a Scheduled Employment 
gency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
pee «Saree. » an the provisions of the 


MARKET 
RESEARCH 
ASSISTANT a Seen a 


REQUIRED BY T. B. BROWNE LTD and aircrafe Group's Publicity 
Accuracy with figures essential. Department. Stimulating work on 
One or two years’ experience high quality literature for a wide 
an advantage. range of products. Pleasant sur- 
roundings and conditions. 


Apply Publicity Manager, 


DOWTY GROUP LTD., 
Arle Court, Cheltenham. 


OPPORTUNITY 


for Artist with technical ability 
and live interest in finished work, 


Market Research Manager, 
T. B. Browne Ltd., 
117, Piccadilly, W.1. 
Phone: Grosvenor 5351 


COMMERCIAL ARTIST required . 
thriving Hull Advertising Agency ; 
must be versatile, sound knowledge 
agency methods. Excellent terms and 
conditions 


RETOUCHING ARTIST (top grade) 
required by leading London Com- 
mercial Studio. Outstanding oppor- 
tunity for man with at least five years’ 
experience in retouching for repro- 

Box 9554 Ad. Weekly 180 Fleet St EC4 duction. Write, 

PUBLICITY CLERK required by export Box 9556 Ad. Weekly 180 Fleet St EC4 
division of leading manufacturers. SALES EXECUTIVE required by 
Must be intelligent, able to express Exhibition & Display Contractors 
himself on paper and have some flair Must be prepared to, and be capable 
for visualising and lay-out. Interest of, supervising orders from design to 
in selling, photography, commercial invoicing stage Salary £650 per 
art and/or journalism advantageous. annum plus generous commission and 
Age 24-30. Reply quoting Ref. FPC to out of pocket expenses. Apply, 

Box 9592 Ad. Weekly 180 Pieet St BC4 Box 9573 Ad. Weekly 180 Fleet St EC4 


Wanted by a large and internationally known 
Group of Heavy Engineering Companies in 
the Midlands a 


Group 
Publicity Manager 


Applicants should have had wide experience 


in advertising Consultants or similar employ- 
ment. Commencing salary will be from £1,250 
to £1,500 per annum, depending upon age and 
experience, and the position will be permanent, 
progressive and pensionable. Write in the first 


instance to: 


Box 9558 
Advertiser's Weekly 180 Fleet Street EC4 
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CLASSIFIED ADVERTISEMENTS | 
|__APPOINTMENTS VACANT 


APPOINTMENTS VACANT 


1A 
have VACANCIES 


for highiy finished creative 
lettering Artists with ability 
to produce slick roughs and 
presentation visuals if re- 
quired. 


Write or telephone 
for appointment with 
Mr. Miller 


Individual Artists 
(London) Ltd. 


118 Park St. W.1 


Telephone; Maytaix 
4316 & 5530 


GREENLYS 


WANT A 


VISUALISER 


To specialise on big store 
accounts, previous layout ex- 
perience on store advertising 
a distinct advantage. 

A good working knowledge of 
typography and a thorough 
insight into merchandising 
layout technique essential. 
Salary £750. Good prospects 
and interesting work promised. 


Write Art Director, 


GREENLYS LTD., 
9, Berkeley Street, W.!. 


ADVERTISER'S WEBKLY 


APPOINTMENTS VACANT 


COLOUR RETOUCHERS wanted for 
expansion of colour section. Vacan- 
cies for Senior Artists and improvers. 
Good wages, bonus and superannua- 
tion schemes. Write or telephone for 
appointment to Art Director, — 
Irwin Le, 118 Greneeey ao 
jeotea, W.C.2. Tel. Ancery 
14 

POSTER SITES REQUIRED. Man 
with ability to seek and negotiate 
new Poster Advertising Sites in 
and around London, wanted by 
progressive outdoor advertising firm. 
Good salary and expenses, Permanent 

sition for right man Reply 
Box 9490 Ad. Weekly 180 Pleet St BC4 

AIRBRUSH Retouching Artist wanted. 
a Studios Ltd., 28 Kingsway, 

| ode 

SHORTHAND /TYPiST for Publicity 
Department of manufacturers of 
addressing and listing machines in 
their Chancery Lane, W office 
Keenness and efficiency essential 
Good conditions Five-day week 
Apply, Personnel Manager, Adrema 
Ltd., Telford Way, W.3. (SHE 2091.) 

PUBLICITY DEPARTMENT. Due to 
expansion a young man is required 
by The English Electric Company, 
capable of preparing rough layouts 
for technical sales literature and ne- 
gotiating its production through all 
stages Please apply to Assistant 
Publicity Manager, The English 
Electric Co., Litd., Foregate Street 
Offices, Stafford, quoting Ref. 1362C. 


| 
| 


| 


ARTIST WANTED (perhaps early twen- 


ties) for Publicity partment of large 
engineering concern, North Man- 
chester, for work on literature, 
advertisements, exhibitions. § 
experience desirable Reply 

Box 9542 Ad. Weekly 180 Fleet St BC4 
PRODUCTION ASSISTANT required 
for Publicity Department of well- 
known electrical manufacturing com- 
pany in London. Knowledge of typo- 
graphy, blocks, print, etc Progres- 
sive post with pension scheme. Write, 
giving age, experience and salary re- 
quired, to Box A.794, c/o Central 
News Ltd., 43 London Wall, E.C.2. 


FIRST-CLASS PROCESS ARTIST 


wanted by leading publishers. Skilled 


work on engineering, mechanical and 
technical illustrations. Permanent job 
with pension facilities Write, giving 


details of experience and salary re- 
quired, to Production Director, Dorset 
House, Stamford Street, $.E.1 


GENERAL ARTIST (aged 20 to 2i 


years) who has finished National 
Service required for Advertising De- 
partment of big London company 
Able to do roughs and some finished 
work. Good prospects for the right 
man. Hours 9 to 5.15 p.m. FPive- 
day week Luncheon Club. Apply 
in writing. giving full particulars, to 
Box 9613 Ad. Weekly 180 Pleet St BC4 


BALLOON LETTERING ARTIST re- 


y re for National Weekly Magazine. 
pply 
Box 9606 Ad. Weekly 180 Fleet St BC4 


ADVERTIING LTD. 


have a vacancy for another 


LAYOUT 
MAN 


He must be experienced in National 
Advertising, have a versatile sense of 
design, embracing a keen understand- 
ing of lettering and typography and the 
ability to produce finished roughs. 


PRODUCTION 
DEPARTMENT 


We want a young, able and 
agency trained man for our 
Production Department. He 
will be responsible for servicing 
a group of consumer and tech- 
nical accounts. 


Profit Sharing and Pension Schemes. 


Write stating ro experience 
and salary required 


Ss. C. PEACOCK LTD. 


Maddox House 
215-221 Regent Street, 
_ Lendon, W.! 


SAMSON CLARKS 


HAVE TWO IMPORTANT 


THEIR CREATIVE 


DEPARTMENT 


LAYOUT ARTIST 


With Agency experience, capable of 
producing visuals and layouts to a high 
standard for an important group of 


National Accounts. 


COPYWRITER 


Able to create original ideas, required 
to work on an interesting group of 
National consumer and techrical 
Accounts. Previous Agency experience 


essential. 


Both these appointments carry a good 


salary with excellent prospects 


including non-contributory pension 


scheme. 


Write stating age, experience and 


salary required (no original 
testimonials) to:— 


Creative Manager 


SAMSON CLARK & CO. LTD., 
57 MORTIMER STREET 
LONDON W.I. 


Telephone: MUSeum 5050 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


PRITCHARD 
wooD 


need an 


ASSISTANT 
SPACE - BUYER 


We are looking for a young 
man who has had at least 
2 years in the Media Dept. of 
an Advertising Agency and 
who wants to widen his ex- 


perience on National Accounts. 
lf he has already done some 
space-buying in the National 
Press so much the better. 
Please write fully, stating age 
and salary required, to H. C. 
Caffin. 


F. C. PRITCHARD WOOD 
& PARTNERS LTD. 
25, Savile Row, W.1. 


| PRINT AND PACK BUYING, 


YOUNG MAN required (20-22) as 
Assistant in Media Planning Depart- 
ment of a leading London Agency 
Accuracy with figures and details es- 
sential Our own staff have been 
advised of this advertisement. Write, 
stating full particulars, to 

Box 9603 Ad. Weekly 180 Fleet St EC4 
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APPOINTMENTS VACANT 


Situations Vacant; “ 


he engagement of persons answering these advertisements must 


be made through a Local Office of the Ministry of Labour or a Scheduled Employment 
—_—e applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 


or she, or the employment, 
Notification of Vacancies 


is excepted from the provisions of the 


Irder 1952."" 


Display and Silkscreen 
firm 


require 


FIRST-CLASS 
REPRESENTATIVES 


immediately. Only exper- 
ienced men under 40 need 
apply. Write stating ex- 
perience 


Box 9594 
Advertiser's Weekly 180 Fieet St EC4 


Barretts Publications Ltd. 
Corporation St. 
Blackpool 
Publishers since 1878 of Local 
Directories in the North and 

Midlands require 


SPACE SALESMEN 


Only men or women with proved 
Selling Ability considered. 


Salary and Commission Basis. 
Apply in writing to : 
Personnel Manager giving experi- 
ence etc. 


COMMERCIAL ARTIST required by 

Hoover Lid. for their Sales and Ex- 
Applicants 
should have experience in window 
display design and preperation of art 
Salary 
experience. 
ce, training 
umployment 
Officer, Hoover Ltd., Perivale, Green- 


hibition Studio at Perivale 


work for silk screen process 
according to age and 
Apply, giving details of 
and experience, to the 


ford, Middlesex 


known manufacturers of toilet goods, 
require Assistant Pur- 
chasing Officer to take charge of 
including packing materials, 
display material, etc 
Pension scheme 
Write 
personal de- 


near London 


section, 
cartons, rint, 
Man 25 preferred 
in operation. Five-day week 
age, salary, experience 
tails, to 


Box 9605 Ad. Weekly 180 Fleet St EC4 


Applicant 


and copy detail, 


LONDON MAIL ORDER HOUSE 


ASSISTANT TO MANAGER 
IN CHARGE OF 
CATALOGUE PRODUCTION 


must be capable of 


handling all mechanical production 


dealing with 


printers and suppliers, etc. 
Write giving full details of previous 
experience and age to— 


Box 9599 
Advertiser's Weekly 180 Fleet Street EC4 


Well- 


DecemBer 16, 1954 


CLASSIFIED ADVERTISEMENTS | 


VACANCY occurs for young man in 
Maintenance Department of leading 
London Advertising Contractors. Ex- 
perience an advantage. Must have 
completed National Service Salary 
commensurate with ability Reply. 
Box 9601 Ad. Weekly 180 Fleet St BC4 

COPY DETAIL CLERK required by 
old-established Fleet Street Agency. 
Knowledge of Technical and Trade 

edia essential Must be conscien- 
tious, able to take responsibility and 
work on own initiative Write, giving 
full details and salary required 
Box 9602 Ad. Weekly 180 Fleet St EC4 

ROLLS-ROYCE require first-class Com- 
mercial or Technical Artists and Re- 
touchers Excellent conditions and 
prospects Five-day week Write, 
iving details with specimens, to 
abour Manager (Q), Rolls-Royce 
Ltd., P.O. Box 31, Derby 


London Agency 


requires 


ACCOUNT 
EXECUTIVE 


This is a vacancy for a capable 
man (under 30 years of age) to 
take over control of a group of 
accounts in a medium sized and 
progressive agency. It is de- 
sirable that he should have had 
sound agency experience (pos- 
sibly as an assistant account 
executive) and some client con- 
tact. Naturally his technical 
pret ond. understanding 
eneral agency practice will 
ff class. Write giving full 
Gotaile of age, experience and 
salary required to— 


Box 9597 
Advertiser's Weekly 180 Fleet St EC4 


STENOGRAPHER / SECRETARY re- 


quired by Production Director in very 
happy, medium-sized Mayfair Agency 
Experience in Agency media and pro- 
duction preferred Five-day week 
Commencing salary £7 "Phone Pro- 
duction Director, Mayfair 4847 


RETOUCHER., First-class, and Assistant 


Retoucher required for Technical Sub- 
jects. A well-paid job for the right 
man in an expanding business. Hay- 
ward & Martin Lid., 34 High Street, 
Bromiey, Kent. Tel. : RAY 6702 


MARKET 
RESEARCH 


Mather & Crowther Ltd. invites applica- 
tions for Senior Executive vacancy in 
Research Department. 
include good degree, together with first 
class practical experience in initiating 
and controlling consumer and dealer 
research and in applying its results to 
general sales promotion and planning. 
Write giving full details of career and 
salary required to 


Qualifications 


Managing Director, 
MATHER & CROWTHER LTD., 


BRETTENHAM HOUSE, 
LANCASTER PLACE, LONDON, 


W.C.2 


‘Phone your Classifieds to CHA 8844 (Ex 25) 
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First Class 


ART BUYER 


Graham & Gillies require 
a man or woman with a 
sound knowledge of 
methods of reproduction 
and experience of the art 
market. He or she will 
handle a group of accounts 
of the following calibre : 
Dubonnet, Rose's Lime 
Juice, De La Rue(Formica), 
Duncan Sweets and 
Chocolates, Timex Watches, 
Tibs Cat Powders. 

Please write in the first in- 
stance, giving details of 
experience and salary re- 
quired to : 

The Art Director 
GraHaM & GILuies Lip. 
37 Golden Square, 
London, W.1. 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


PRODUCTION 
WITH A FUTURE 


Energetic young man (National Service 
completed) with Advertising Agency 
experience required in the New Year 
to fill important position in Production 
Department dealing with National and 
Technical accounts. 

Write giving details of experience and 
salary required to E. Walter George 
oe 25 Lower Belgrave Street, 


BLAW KNOX — require Assistant 


for Advertising Department. Essential 
requirements include an ability to do 
rough layouts, combined with a sound 
knowledge of typography. Some 
journalistic ability will be an advan- 
tage Apply by letter only, giving 
past experience and salary required, 
to Advertisi Manager, biaw wT 
Ltd., 90/94 Brompton Road, 8.W 


ASSISTANT REQUIRED for Advertis- 
ing Manager ce or she should have 
some knowledge of advertising and 
also be efficient at secretarial work 
Write in confidence to Barlow & 
Jones Ltd., P.O. Box 26, Manchester 
House, 86 Princess St., Manchester, | 

ADVERTISEMENT REPRESENTA- 
TIVE, young man or woman, for 
well-established home and export 
periodicals. Salary, commission, ex- 

nses. Some travelling essential 

Box 9608 Ad. Weekly 180 Fleet St EC4 


DIRECT MAIL 
ADVERTISING 


Old established and expanding 
Agency offers progressive employ- 
ment to men or women skilled 
in production. Good opportunity 
for experienced overseers in List 
Building ; Addressing Control ; 
Despatch Work. Write in con- 
fidence stating experience, present 
position and salary to 


Box 9593 
Advertiser's Weekly 180 Fleet Sc EC4 


PACKAGING STUDIO 
first-class Lettering Artist with ex- 


requires a 


A JOB IN SCOTLAND. 


Young man 


perience in finished black and white with sound basic experience required 
drawings for production of cartons. as Assistant to an Account Executive 
Interesting and permanent position. McCallum Advertising, 21 Castle 
Box 9604 Ad. Weekly 180 Pleet St BC4 Street, Edinburgh, 2. 


ADVERTISING— 
COMMERCIAL TELEVISION 


A leading London Advertising Agency is look- 
ing for a man to take charge of its TV activities 
on behalf of clients. Since the general TV 
situation is still unsettled, the duties of this man 
will be to keep the agency fully informed on all 
developments, to plan practical preparations to 
meet demands that may be made upon the 
agency in this field, and to build up around 
himself, as events progress, an efficient depart- 
ment capable of rendering full TV service to 
the agency’s clients. The right man, therefore, 
must have practical experience of the entertain- 
ment world and TV technicalities to enable 
him to collaborate with and guide the creative 
members of the agency in the preparation of 
TV material. He need not be an actor, a 
producer or a script-writer, in the specialist 
sense, but he should be fully acquainted with 
the conditions and * know-how ’ of their engage- 
ment and usein TV. Also, he should have some 
knowledge of Advertising practice, combined 
with administrative ability. The beginning 
salary will be a good one and will inevitably 
grow as his contribution to the work of the 
agency increases. Write, in confidence, to: 


D. H. THOMAS, 
W. A. HENDERSON & CO., 


Chartered Accountants, 
9 Clements Lane, E.C.4. 


VISUALISER/ 
LAYOUT MAN 


Not a_ run-of-the-mill 
type, but an original 
thinker, preferably with 
experience of and a liking 
for working on women’s 
accounts but versatile 
enough to handle other 
products if necessary. 


SCOTT-TURNER 
& ASSOCIATES LTD. 


17-18 Dover Street, 
London, W.1. 


HY DE PARK 0481 


INTERESTING WORK for (1) Com- 


mercial Artist experienced all-round 
man, high standard of finished work 
and lettering essential. (2) Lettering 
Artist able to produce first-class 
finished work and block drawings for 
packaging, showcards, etc G) Dis- 
play and Exhibition Designer experi- 
enced man able to carry out colour 
visuals, working drawings and specs 
The above vacancies offer permanent 
positions for keen Assistants with full 
appreciation of contemporary design 
For sponte ‘phone Miss Hunt, 
c/o W. de Majo, FLA 6816 


ADVERTISER'S WEEKLY 


APPOIN‘MinNid Wht? 


MAIL ORDER 
ADVERTISING 
SALES MANAGER 


required in London by well- 
known firm of jewellers. Applicants 
aged 30-35 should have thorough 
knowledge of mail order selling by press 
and post, and be able to take complete 
charge of mail order department, co- 
operate with advertising agents and 
maintain efficient records. nowledge 
of the jewellery trade would be an 
advantage. This is a new appointment 
with unlimited opportunities, Please 
send full particulars of age, experience 
and salary required to 


Advertiser's Weekly 180 Fleet St EC4 


A VACANCY OCCURS patie \ ressive 


Voucher 
Five-day week. 
experience and 


West End Agency for capa 

Clerk (either sex) 
rite, stating age, 

salary required, 


to 
Box 9617 Ad. Weekly 180 Pieet St BC4 


ARTISTS 


required for high grade retouching, 
lettering and line Experience 
in engineering subjects essential. 
Morgan-Wells Studio Service 

2 St. Andrews Hill, £.C4. 


INVOICE TYPISTS required (male or 


female) Experience of space and 
block invoicing necessar 
reliable and aceurate at figures. Pive- 
day week. Call Staff Manager, Crane 
Publicity Lid., | Pitzroy Square, W.1 
AN OPPORTUNITY for experienced 
gative Retoucher with ability to 
block out. Congenial conditions and 
good prospects. Apply to Art Direc- 
tor for appointment Studio Irwin 
Lid., 118 Chancery Lane, fy B 
Telephone | Chancery 4141, 


CATHAY LIMITED 


HONG KONG 
SINGAPORE 
BANGKOK 


Have vacancies for 
Ability to prepare own copy and layouts an 
advantage. Good ali-round practical men 


wanted. 


Positions offer every scope for advancement. 
Fares paid—Attractive home leave arrange- 
ments—Salaries allow of high, comfortable 
standard of living. 


Write in first instance, giving full details, to 
P.O. Box 117, Hong Kong, after which London 
interview will be arranged. 


Account Executives. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


COPYWRITER 


wanted in LONDON by Publicity 
Department of a large Industrial 
Organisation. This is a position 
offering considerable scope and 
variety to a man accustomed to 
technical and semi-technical sub- 
jects. Principal qualifications are 
fluency, versatility and a genuine 
interest in engineering and indus- 
trial publicity problems. To the 
right man this is a congenial, 
interesting and pensionable posi- 
tion in a rapidly growing organi- 
sation, Applications outlining 
experience, and stating age and 
salary expected, in confidence to : | 


Box 2) M7018, 


A.K. ADVG., 


212a Shaftesbury Ave., 
London, W.C.2. 


Situations ee acant ; 


800 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


the applicant is a man aged 18-64 inclusive or a rege = aged 18-59 inclusive 
or she, or the sere. is excepted from the provisions of the 


of Vacancies Order 1952." 


ADVERTISING MAN required § on 


ph News, the weekly for air, 

aes and allied advertising. Ex- 
cellent prospects with old-established 
house. Write, Mr. Barnes, Blandford 
wa, 16 West Central St., London, 


PUBLICITY OFFICER 


required by Petters Led., Staines, 
Middx, Write to the Chief Personne! 
Officer, stating age, experience and 
salary required. 


ERWIN WASEY 


Have a vacancy for a 


DETAIL SERVICE 
MAN 


Age about 23 and 
some Agency experience 
necessary. 

Please write or phone for 
appointment 
Mayfair 8171, ext. 17 


Operations Department, 
ERWIN WASEY & CO. 
LTD. 


BROOK HOUSE, 
PARK LANE, 
w.t. 


SALES PROMOTION. Dickins & Jones 


Ltd., of Regent Street, require an 
Assistant to their Sales Promotion 
Manager, Must be capable of plan- 
ning internal promotions (rough lay- 
outs and copy for showcards, etc.) 
and taking charge of small office 
ideal opportunity for young person 
seeking to further career rite, giv- 
ing full details of previous experience 
and age, to Staff Manager. 


J 


A prominent group of British Colonial 
newspapers will shortly have a vacancy 
for a young man as 


ADVERTISEMENT 
REPRESENTATIVE 


in London. The position offers much 
scope for advancement and interesting 
opportunities for serious business- 
building in fast developing media. 
Commencing salary will be according 
to age and qualifications, alchough 
personality and enthusiasm will count 
for more than previous experience in 
advertising. Apply, in confidence, 
giving details of age, education, and 
career to date to Managing Director 


Box 9596 
Advertiser's Weekly 180 Fleet St Ec4 


DecempBer 16, 1954 


APPOINTMENTS VACANT 


| CONTACT MAN for Direct Mail 


Agency to cover West of England 
and South Wales. State experience 
and remuneration required 

Box 9607 Ad. Weekly 180 Fleet St EC4 


SENIOR ARTIST 


wanted in LONDON by Publicity 
Department of a large Industrial 
Organisation for the preparation 
of technical and semi-technical 
catalogues ard sales promotion 
matter. This is a position offering 
considerable scope and variety to 
a good visualiser capable on occa- 
sion of producing first-class finished 
art work. Principal qualifications 
required are creative ability, know- 
ledge of printing techniques and 
the capacity to control the work 
of junior artists. Applications 
outlining experience, and stating 
age and salary expected, in con- 
fidence to :— 


Box 2) M7019, 
A.K. ADVG., 
212a Shaftesbury Ave., 
London, W.e2. 


£1,000 p.a. 


VISUALISER for leading provincial 
agency. Up to £1,000 p.a. Oppor- 
tunities on big national accounts. 
Accom. arranged. Write 


Box 9696 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG COPY WRITER, eager and 
hard working. Great possibilities with 
a West End Personal Service Agency. 
Write, giving details of experience and 
salary required. 
Box 9622 Ad. Weekly 180 Fleet St EC4 


GESTETNER LTD. have room for an 


additional Artist for preparation of 
Technical Line Drawings. Call with 
specimens at Personnel Office, Broad 
Lane, Tottenham, N.15. 


SPACE SELLING REPRESENTATIVES 


already calling on Manufacturers, 
required by Export journal with appeal 
to all trades. Commission basis only. 


Reply 
Box 9615 


Advertiser's Weekly 180 Fleet St EC4 


ADVERTISING 
EXECUTIVE 
FOR TELEVISION 


marketing. 


Please write, giving a brief synopsis 
of advertising career to 
The Manager, 


Sereen & Radio Department, 
London Press Exchange Limited, 


110 St. Martin’s Lane, W.C.2. 


We should like to hear from any 
senior advertising man with consider- 
able experience of present-day national 
advertising and marketing techniques, 
if he is interested in developing the 
techniques of television advertising and 


SAWARD 


BAKER’S 


REQUIRE A SENIOR 
SPACE-BUYER . 


—with large Agency experience and 


enjoying excellent relations with press 


advertisement managements. 


Used to 


all details of negotiating, buying, book- 
ing space. Must be an authority on 
schedule building, able to co-operate 
constructively with account executives 
and attend meetings with clients. 

Please telephone Mr. TURNER for 


appointment. 


SAWARD, BAKER & CO. LTD. 
27, Chancery Lane, W.C.2. 
HOLborn 3721 


‘Phone your Classifieds 


to CHA 8844 (Ex 25) 
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TERE CLASSIFIED ADVERTISEMENTS | GZRCOICUNEG 
=a a es Pe 


(Creditors Voluntary Winding-up) 


NOTICE IS HEREBY GIVEN that 
FEMALE EXECUTIVE ADVERTISEMENT MANAGER ||| _MULTILITH 1250 Durant 10 Section 29 of the Com. 


who is experienced in office internal 


— Act, 1948, an Annual General 
management. Preference would be of progressive Provincial group seeks Offset Litho Machine couad Cole aa nate =. 
Ziven to someone having a knowledge post on national journal or periodical. wanted. Must be up to date and in ~ ae gg 

Public ccheal, farmer qneauive of Queen Street Cheapside, London, 
of printing terms or having agency \ good condition Please state age, C4, on Wednesday, 29%h December 
experience The duties would be eading agency with successful record attachments, price and where it can 1954 t 12 o'clock ‘eam { he 
varied and interesting. We are pre- in administration and selling. be viewed Reply to Publicie pur Hi, of hae oe “4 “ ‘4 
pared to pay a salary commensurate Box 9616 anager, fa Crosweller | cht chem of -~J pn Oe ag 
with our requirements . . Led., Cheltenham. Tei 17 

° Box 9621 Advertiser's Weekly 180 Fleet St EC4 ol: 5172 the winding uP. of the < Ng = 
xen conducted ated this th ay 
A wage ADDRESSOGRAP. : of December, 1954. H. E. Hassell 
Advertiser's Weekly 180 Fleet St EC4 | LANCASHIRE Advertisement Manager 55s. per wo) phn = gE L. Blackie, Joint Liquidators 
seeks change Agency trained space 49 Tattenham Grove Epsom ime 
: . buyer. Much space selling experience . . 
ADVERTISING DEPARTMENT As- Clean driving licence. Would con. | MULTELITH offset Litho Duplicator 
sistant (female) required by City sider Rep. job if remuneration right Model 50. As new. Reasonable offers 
vlishers Pleas sta y age * ox 958 Jee ‘oO j 7 
~ = Ls ~~ gg my . R Tks. Box 9610 Ad. Weekly 180 Fleet St BC4 Box 9585 Ad. Weekly 180 Fleet St EC4 ( oOpy time for CLASSIFIED 
and salary 4 0 7 | J 


c/o Streets, 110 Old Broad St., E.C.2 


rect ae denver PRINTERS _| ADVERTISEMENTS to be 


ART REPRESENTATIVE FOX PRINTING PRESS have installed published in Advertiser's 


three of the famous Heidelberg 


Must have wide knowledge Art and | GREETING CARD Cylinders in their new extension and Weekly issue dated 23rd 


Preductio are now in @ position to undertake | re 4 P 
— ARTISTS & DESIGNERS another established monthly or weekly, | December Is 10 a.m, 
Full details Age, Salary & Experience to | Demy Octavo or Quarto Fox 5 
POINTEL DESIGN COMPANY, Greeting card manufacturers Printing ghress. Typos House May. Monday, 20th December. 
: . — “ : ‘ > an oad, Sout oodtford . 
172 Renniagete tans, S.E.11 ay - contact artists ~_ London, E.18. BUC 6565 Late advertisements can be 
oO design attractive cards MODERN PRINTING WORKS, high a 
Christmas, Birthday and class, 30 miles from London, with | accepted, providing space 
UPWARD PATH for Traffic Man. We Special Occasion—suitable for eg A il: 
are expanding rapidly and find our general market. Novelty of oaiaie leaflets | oie Eo ae 1S available up to 4.30 p.m. 
; : tee colo afiets or catalogue oO ' 
* “5 _~ ~~ of 3 — . a design and/or fold of card Box 9619 Ad. Weekly 180 Fleet St BC4 
or a grow ot busy sional acce s 
He must be able to take over quickly | | Particularly interesting. Roughs PRINTERS with competent advertising 
and work on his own initiative. | or artwork should be sent for dept willing to undertake printing 
Apply. giving full details of your ex consideration to and advertising to monthly journal | 


perience to Personnel Manawer Replies in confidence to 


Failed Woden & Pariaee 1ae A. MASON & Co. Ltd. Box 9620 Ad. Weekly 180 Pleet St EC4 LATE CLASSIFIED 
Lion House, Red Lion St weil 207 ST. JAMES'S ROAD ADVERTISEMENTS 


CROYDON + SURREY | | MISCELLANEOUS 
Bi k d Whi Arti . FOR ORIGINAL GIRL PICTURES = _ppsic 
ac an te st LAYOUT ARTIST (Px Fig ) specialises Pin-ups Figure ae — of | DENCNER. ow - experienced m ke 
Required for Engravers, able to produce | in folders and brochures, seeks com- Visual Arts Club Models—singles or ao i Cone ‘_ ~ by 
highly finished lettering and line work missions sets Photo-Union Picture Library | ne = S ondon contractor ension- 
from colour roughs, etc. Brenchley Ges HS Ad. Woskty 169 Men & BLS 12 Soho Square, London, W.1 Box 9623 Ad. Weekly 180 Fleet St BC4 
Engraving Co., Ltd, Burnham St., | | FIGURE AND FASHION  filustrator ADVERTISING CONTRACTORS : | 
London Rd., Kingston. Phone one eS a white, seeks he you panes you ae ¢ ee Anes to Agency Out- 
~~ tase elp o stam ou malpractices | doo anage 
Kingston 7054 & 3699 Box 9611 Ad. Weekly 180 Fleet St BC4 Peotmens onan meetings Pheld to | ufc ie ay Fe yy CL 
| EXPERIENCED FASHION ARTIST. discuss current problems and assist | the minimum of supervision in ex- 
Press and colour reproduction. Mrs ontractors Write for details now panding department of leading Lon- 
Reed, 27 Fairmile Avenue, Streatham. | to the Hon. Secretar J. Vv. Tame don Advertising Agency He will be 
APPOINTMENTS WANTED STR 2377 Advertisement Contractors Associa required to assist in keeping all neces- 
tion, 68 Shaftesbury Avenue, London, | sary site and financial contracts Site 
\ STUDIO OF SPECIALISTS | Wil eepesiens may involve some travel- 
| ae P-— - L good administrator 
D D PARNELL Available for free-lance Commissions COURSES rae - —f oa ay ale edeaee 
s ° Technical & General ideas. } information The agency will pay an 
General Manager and Director Artwork Retouching Lettering Figure | adequate salary according to qualifica- 
INTERNATIONAL ENCYCLOPAEDIAS LTD. Brochure Deng. et | MORE 1.0.8. SUCCESSES |) 2". gosara toni ii 
has relinquished the above post conse- Representative will call | | scheme after one year's AB 
quent upon the Company's decision to Ring Monarch 6611 or in A.A. Exams ! ervice 
cease selling on instalment terms. He Camberley (Surrey) 2180 = Box 9624 Ad. Weekly 180 Pleet St BC4 
has now added an intimate knowledge in the May 1954 Advertising | i . 
of export selling to his long experience Association Examinations gare al AGENTS require | Regre 
of selling books on sutscripuion verms | TSCM OGMMUSIMETED || 1-C.S. once again achieved | | veruning” work,” Payment smd com 
{ by mail order and through direct mail outstanding successes. I.C.S. ditions to be agreed. Telephone 
i and representatives. He would be glad uum, | Students won: Sloane 9924 
to hear from established subscription SHOW CARDS, CUT-OUTS : : lied 
book houses—or from those contem- | @ Second place in Division * C, IDEAS MAN/COPYWRITER wanted 
plating this form of trading ADVERTISING FOLDERS @ First, second and third places Must be capable of planning first-class 
8 by photo-litho or letterpress (own in Division ‘B* and five good | ciling campaigns Finished layout 
ox 9600 photo-litho process plant). passes. : ‘ nk abilit unimportant Phone 
Advertiser's Weekly 180 Fleet St EC4 CARILLON PRESS LTD. @ Six goodpacsesin Division "A." | | ae, Cues. ATA Advertio- 
‘ Fine Colour Printers, Bournemouth. Twenty per cent of all cpocentd can- | wet t ew Bond St.. London 
Telephone Boscombe 36835. fon Home — A, in prepara- 
TY CREATIVE young film writer enee ee ee om. tion for both the A.A. and the I.P.A. OFFICE SUITE, PALL MALL, S.W.1, 
aaa rs ena — = 4. : tral | . Examinations are comprehensive, up- SOO 4 ~. , Lift L500 pa plus 
connections ollywoocd i rates 4 t . 
present producing TV commercials PROPORTIONAL INSTRUMENTS a bP A a 2 valustion “uvo heen pe. 
Free-lance consultancy considered now bring you two new set squares ie field 
Box 9609 Ad. Weekly 180 Fleet St EC4 and » parallel rule. Write for details First class instruction is also available CLASSIFIED ADVERTISING. Young 
to 14 St James Street Brighton in COMMERCIAL ART, POSTER lady, thoroughly experienced in deal- 
“HAND PICKED” SECRETARIES A FOREMOST LP.A. AGENCY, with DESIGN, LETTERING and SIGN ing with this type of advertising 
available The Wigmore Agency, 67 efficient organisation, handling import- WRITING particular! car sales-—required to 
Wigmore St..'W.1. "WUNter 9951/2/3, | ant National and Specialised accounts: | | Ws uadey for free book operr.ae | | Lake control of this section tn & Pet 
j and progressing the personal accounts INTERNATIONAL CORRESPONDENCE Box $ Ad. Weekly 180 Pleet St BC4 
COMMERCIAL T V } of an Advertising Agent or Consultant SCHOOLS, International Buildings, 
oe desiring to retire. Regular retirement Kingsway, London, W.C.2 PRINTER REQUIRED for Monthly 
; Young man, 24. Good appearance, income free of worry assured. Reply Technical Journal. 6,000 run. Write 
personality, etc., at presentAsst. Advert E _ _ aad . i. Agens? . 4 | i mre w Ww to 180 § : 
Manager with National Daily News- rown atts harter? on FO LE eekly 180 Fleet St PC4 
pone organisation, seeks qngeruaian Accountants 265 Strand London ACCOMMO ION 
to enter commercial T.V. Nort afraid Wwe? VISUALISER LAYOUT, fifteen years 
of hard work LEADING Directory Publishers require OFFICE wi we of ‘phor fered im on National accounts, including five 
Box 9598 | printing house to set and print trade small Advertising Agence Shaftes car s Studio Manager, requires 
Advertiser's Weekly 180 Fleet Sc EC4 | and local directories bur A venuc casonable rent change 
Box 9618 Ad. Weekly 180 Fleet St EC4 Box 9614 Ad. Weekly 180 Fleet % EC4 Box 9627 Ad. Weekly 180 Pleet St BCA 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY Tuurspay, DecemBer 16, 1954 


Advertiser's 
fro. As 4 Weekly 


S. a copy 
| 5 a year 
Post free 


55/- (overseas) 


° . 
ADVERTISERS 
AND 
THE TIMES 
When an organization 
wishes to publicise 
its goods ~~ 
and services to = pee ee cS” 
the world it thinks of * Hg! a r PSs Pa a, 
THE #@2%R2¥: TIMES os 
ae size Moore SES? fone 500 o 
“ee ~o - j 


Published by the Proprietors, BUSINESS PUBLICATIONS Lid., at their office at 180 Fi 
December 16, 1954. Printed in England by St. Clements Press Lid., Pasmeel Een tices, ‘ Sidon Wed a 
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